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...even  better  news  for  yours 

•  New  Adios  is  a  natural  aid  for  slimming 

•  Adios  tablets  contain  natural  ingredients,  which  act  on  the  body's 
metabolism,  to  help  speed  up  weight  loss 


An  effective,  natural  way  to  help  you  lose  weight 
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Like  manna  from  heaven, is  there  no  end  to  the  oppor- 
tunities the  Government  keeps  presenting  pharmacy? 
The  latest  package  that  should  appeal  to  the 
profession  is  the  National  Service  Framework  for 
Older  People.  Predictably,  the  national  media  focused  on 
aspects  such  as  hospital  care,  but  they  missed  the  fact  that 
the  NSF,  a  weighty  tome  in  itself,  has  an  accompanying  book 
dedicated  to  medicines  management.  Or,  as  the  DoH  puts  it, 
'Medicines  and  older  people:  implementing  medicines- 
related  aspects  of  the  NSF  for  older  people'. 

Unfortunately,  there  is  a  downside. The  additional  money 
promised  for  the  NSF  will  go  mainly  to  the  secondary  care 
aspects  so  that  medicines  management  plans  will  have  to  be 
funded  out  of  the  £30  million  already  promised  for  the  next 
three  years.  But  at  least  a  few  of  the  commitments  have  dates. 
For  example,  by  2002  all  people  over  75  should  have  at  least 
one  medicine  review  each  year.  And  by  2004,  ever}7  PCG  and 
PCT  will  have  a  scheme  in  place  so  that  older  people  get 
more  help  from  pharmacists  with  their  medicines. 

Now  that  pharmacy  is  recognised  and  accepted  as  an  under- 
utilised resource,  the  time  has  come  to  start  lobbying  for 
incentives.  It  seems  that  that  is  now  beginning.  Dr  Howard 
Stoate  MP,  a  friend  of  pharmacy  is  helping  to  send  that 
message  to  ministers.  Both  the  All-Party  Pharmacy  Group  and 
The  Commons  Select  Committee  have  in  the  past  few  days 
asked  the  Government  for  its  views  on  'incentivising' 
pharmacy  although  the  dictionary  has  a  difficulty  with  this 
term.  Mr  Blair,  too,  has  just  endorsed  the  prospect  of  pharma- 
cist prescribing  by  launching  the  report  of  the  Pharmaceutical 
Industry  Competitiveness  Task  Force  (see  p32).This  envisages 
a  market  for  medicines  not  reimbursed  by  the  NHS,  but  which 
involves  NHS  prescribes.  Easier  POM  to  P  switching,  greater 
use  of  patient  group  directions,  and  extending  prescribing 
rites  to  professionals  such  as  pharmacists  are  all  likely  steps 
forward.  It  sounds  good  -  but  haven't  we  heard  that  before? 
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Defender  Hunt 

Health  minister  Lord  Hunt  has  again 
had  to  defend  the  policy  of  making 
emergency  hormonal  contraception 
available  over  the  counter  in  pharma- 


In  a  Lords  debate  last  week, 
Baroness  Blatch  said  that  offering  LHC 
"so  freely  to  girls  who  have  become 
sexually  active  at  such  an  early  age", 
either  as  a  P  medicine  or  via  school 
nurses,  was  a  "policy  of  despair". 

Lord  Hunt  disagreed,  saying  that  the 
law  means  that  should  a  young  woman 
want  emergency  contraception,  "the 
rules  that  have  been  approved  by  this 
House  allow  for  professional  advice  to 
be  given.  Ultimately,  faced  with  the 
prospect  of  an  unwanted  pregnancy 
and  the  availability  of  emergency  con- 
traception, I  believe  that  such  contra- 
ception should  be  made  available". 

Lord  Hunt  also  repeated  his  support 
for  pharmacies  to  have  consultation 
areas."It  is  certainly  my  hope  that,  with 
the  introduction  of  local  pharmaceuti- 
cal services,  we  can  put  in  place  an 
incentive  programme  that  will  encour- 
age community  pharmacies  to  install 
private  consultation  areas,"  he  said.  "I 
am  sure  that  this  is  the  best  way  for- 
ward. It  will  enable  us  to  look  to  com- 
munity pharmacists  to  give  even  more 
advice  to  the  public." 

The  debate  had  been  triggered  by  a 
call  for  the  Government  to  consider  a 
US  scheme  which  promotes  absti- 
nence sexual  abstinence  until  mar- 
riage. Lord  Hunt  acknowledged  that 
part  of  the  UK  strategy  was  to  encour- 
age people  to  "resist  having  sex  until 
they  are  ready".  But  the  strategy  takes  a 
more  rounded  approach,  helping 
teenagers  to  understand  and  avoid  the 
risks  of  unprotected  and  uninformed 
sex. 


NSF  seeks  better  medicines 
management  in  the  elderly 


By  2002,  all  people  over  75  should  nor- 
mally have  their  medicines  reviewed 
at  least  annually  and  those  taking  four 
or  more  medicines  should  have  a 
review  every  six  months. 

By  2004  every  primary  care  group 
or  trust  will  have  schemes  in  place  so 
that  older  people  get  more  help  from 
pharmacists  in  using  their  medicines. 

These  are  among  the  targets  laid 
down  in  the  National  Service 
Frameworks  for  Older  People', 
launched  this  week.  Medicines  man- 
agement was  felt  to  be  so  important 
that  a  booklet  on  Medicines  and  older 
people'  was  produced  in  addition  to 
the  main  NSF  document. 

Several  pharmacists  had  an  input 
into  the  booklet,  which  explains  the 
medicines-related  problems  elderly 
people  might  experience,  such  as: 

•  adverse  reactions 

•  medicines  not  taken 

•  preventive  medicines  not  pre- 
scribed when  they  might  be  beneficial 

•  wastage  from  inequivalence  in 
repeat  prescription  quantities 

•  unintentional  changes  in  medica- 
tion after  discharge  from  hospital 

•  poor  two-way  communication 
between  hospitals  and  primary  care 

•  inadequate  dosage  instructions  on 
the  label 

•  problems  with  access  to  the 
surgery  or  pharmacy 

•  failure  to  address  the  carers'  poten- 
tial contribution  and  needs. 

The  authors  point  out  that  medica- 
tion review  for  older  people  usually 
saves  money  by  resulting  in  fewer 
medicines  prescribed. 


Getting  WIGgy  in  Wales 


The  Association  of  the  British 
Pharmaceutical  Industry  has  set  up  a 
new  group  to  ensure  the  industry's 
voice  is  heard  in  Wales. 

The  Wales  Industry  Group  will 
become  a  forum  to  discuss,  on  a  regu- 
lar basis,  all  public  policy  issues  for 
Wales  involving  health  and  medicines. 
It  will  also  present  the  industry's  views 
to  the  Welsh  Assembly,  civil  servants, 
health  managers  and  health  profes- 
sionals on  how  the  best  use  of  medi- 
cines can  help  improve  health  stan- 
dards. 

WIG  chairman  Peter  Harsant,  who  is 
managing  director  of  Norgine,  said:"At 
a  time  of  change  for  Wales,  it  is  essen- 
tial lhat  the  pharmaceutical  industry 
plays  part  in  helping  to  shape  a  bet- 
ter health  service  for  patients." 

Too  often,  the  pressure  on  health 


resources  focuses  on  the  cost  of  medi- 
cines and  ignores  their  benefits,  he 
said,  but  appropriate  use  at  the  right 
time  can  avoid  more  expensive  sec- 
ondary and  social  care.  An  average  pre- 
scription costs  the  NHS  ±10,  while  a 
week  in  hospital  costs  around  ±1,400. 

"The  group  will  look  at  ways  for  the 
pharmaceutical  industry  to  work 
together  with  health  professionals, 
politicians  and  patients  to  ensure  that 
Wales  makes  the  best  use  of  innovative 
medicines  and  that  local  decisions  are 
made  by  local  people." 

Among  WIG's  first  tasks  is  to  build 
awareness  of  the  role  and  the  potential 
economic  contribution  of  the  industry 
to  Wales.A  dozenABPI  companies  have 
operations  there,  providing  direct 
employment  for  some  2,400  people 
and  many  more  in  related  industries. 


The  report  suggests  that  PGGs  and 
PCTs  should: 

•  implement  medicines  manage- 
ment strategies,  so  that  people  get 
more  help  from  pharmacists  in  using 
their  medicines 

•  review  repeat  prescribing  systems 

•  implement  protocols  for  risk 
assessment  of  medicine-related  prob- 
lems to  allow  targeted  interventions 

•  arrange  for  targeted  medication 
review  for  older  people  in  vulnerable 
groups,  including  this  ;us  part  of  the 
over-75s  health  check 

•  encourage  GP  practices  to  work 
with  community  pharmacists  to 
ensure  no  older  person  receives  medi- 
cines labelled  as  directed',  except  in 
complex  regimes  when  other  written 
instructions  should  be  provided  as 
well  as  a  full  oral  explanation 

•  encourage  GP  practices  to  provide 
full  medication  information  to  the  hos- 
pital when  a  patient  is  admitted 

•  make  arrangements,  through  a 
jointly  agreed  process  between  health 
and  social  care,  for  housebound 
patients  with  medicines-related  prob- 
lems to  receive  support  in  taking  their 
medicines 

•  aim  to  reduce  hypnotic  prescrib- 
ing by  supporting  older  people  wish- 
ing to  come  off  benzodiazepines. 

Hospitals  should: 

•  have  medication  review  systems  in 
place  to  identify  medicines-related 
problems  on  admission 

•  consider  systems  to  enhance  older 
people's  use  of  medicines  while  in 
hospital,  such  as  self-administration 
schemes  and  28-day  one-stop  dispens- 
ing/dispensing for  discharge'  schemes 

•  provide  full  medication  informa- 
tion to  GPs  and  patients  at  discharge, 
including  an  explanation  of  why  any 
changes  have  been  made. 

The  aim  of  the  'NSF  for  Older 
People'  is  to  tackle  age  discrimination 
in  the  NHS  head-on  and  to  improve  the 
quality  of  care  for  this  group.  Professor 
Ian  Philp,  national  director  for  older 
people's  services,  said  on  Tuesday  that 
the  blueprint  laid  down  in  Medicines 
and  older  people'  aimed  to  ensure  the 
elderly  received  their  fair  share  of  the 
investment  in  pharmaceutical  services 
announced  in  Pharmacy  in  the 
Future  .  Money  had  not  been  allocated 
specifically  for  medicines  manage- 
ment in  the  elderly 

He  saw  pharmacists  as  core  mem- 
bers of  the  specialist  team,  setting  and 
monitoring  standards  locally. 
Pharmacists  were  emerging  as  front- 
end'  practitioners,  paying  particular 
attention  to  side  effects,  drug  interac- 
tions and  working  with  older  patients 


to  make  sure  the  medicines  they  were 
taking  were  appropriate- 
Standards  laid  down  in  the  NSF  also 
include: 

•  the  promotion  of  health  and  active 
life  in  older  age,  including  flu  immuni- 
sation, smoking  cessation  and  blood 
pressure  management 

•  action  to  prevent  falls  and  the  risk 
of  fractures 

•  stroke  prevention,  by  treating 
patients  at  risk. 

The  Royal  Pharmaceutical  Society 
has  welcomed  the  NSE 

The  president,  Christine  Glover, 
said:  "Medicines  for  older  people 
account  for  almost  half  of  the  NHS 
drugs  budget.  The  framework  rightly 
emphasises  how  the  correct  use  of 
medicines  is  central  to  the  care  of 
older  people. 

"Pharmacists  have  an  important 
contribution  to  the  work  outlined  in 
the  NSF,  working  within  teams  to 
ensure  that  patients  gain  the  maxi- 
mum benefit  from  their  medicines. 

"The  profession  looks  forward  to 
working  with  the  Government  and 
helping  to  implement  the  recommen- 
dations of  the  NSF  to  acliieve  a  fully 
integrated  approach  to  healthcare  ser- 
vices for  older  people." 

Colette  McCreedy,  the  National 
Pharmaceutical  Association's  director 
of  pharmacy  practice,  was  delighted 
that  medicines  management  featured 
so  significantly  in  the  NSF. 

"For  so  many  years  we  have  high- 
lighted the  importance  of  managing 
medication,  particularly  in  the  elderly, 
and  specifically  the  need  for  pharma- 
cists to  carry  out  medication  reviews," 
she  said  "This  ties  in  very  well  with 
plans  for  the  development  of  medi- 
cines management  through  pharma- 
cies, being  led  by  PSNC." 

The  NPA  will  be  developing  a  phar- 
macy health  improvement  framework 
to  outline  clearly  the  pharmacist's  role 
in  helping  to  deliver  the  NSF 
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Pharmacists'  malaria  advice  questioned  by  Telegraph 


Pharmacists  are  providing  travellers 
with  incorrect  information  about 
malaria  prophylaxis,  claims  an  article- 
in  last  Saturday's  Daily  Telegraph 

This  is  a  follow-up  to  a  previous  arti- 
cle in  the  Sunday  Telegraph,  March 
11,  which  suggested  that  if  patients 
had  recently  received  advice  from  a 
pharmacist  about  malaria  prophylaxis 
"it  would  be  wise  to  seek  a  second 
opinion  from  a  specialist  in  travel  med- 
icine". 

Several  pharmacists  contacted  the 
Daily  Telegraph  to  reject  the  paper's 
claims  and  to  say  that  they  have  had  to 
correct  the  advice  given  by  GPs  to 
patients. 

The  National  Pharmaceutical 
Association  had  contacted  the  Sunday 


Pharmacists  should  be  able  to  pre- 
scribe over  the  counter  medicines  and 
dispense  NHS  repeat  prescriptions, 
says  a  paper  issued  by  the  General 
Practitioners  Committee  of  the  British 
Medical  Association. 

The  Future  of  Prescribing  discuss- 
es how  the  role  of  pharmacists  could 
be  extended  so  that  full  use  is  made  of 
all  skills,  although  it  suggests  addition- 
al training  in  audit  and  monitoring  may 
be  required  The  document  has  been 
sent  to  all  Local  Medical  Committees 
for  discussion  at  the  June  conference. 

Pharmacists  should  be  able  to  pre- 
scribe certain  OTC  drugs  from  an 
agreed  formulary  directly  to  patients 
as  a  way  of  reducing  GP  consultations. 

While  the  paper  recommends  that 
drugs  should  be  moved  from  POM  to  P 
status  more  quickly,  one  suggestion 
unlikely  to  be  popular  with  pharma- 
cists is  that  dispensing  doctors  should 
be  able  to  offer  pharmacy  medicines 
to  patients.  It  also  claims  that  the  pric- 
ing of  OTC  and  P  drugs  is  a  disincen- 
tive to  self-medication 

GPs'  terms  of  service  could  be  limit- 
ed to  prevent  them  from  prescribing 
household  remedies  such  as  paraceta- 
mol, and  by  blacklisting  all  GSL  medi- 
cines, there  would  be  large  savings  in 
administrative  costs  required  to  reim- 
burse pharmacists  for  relatively  inex- 
pensive products. 

The  paper  also  considers  the  pre- 
scription charging  system,  saying  that 
the  present  system  is  unfair  and  in 
need  of  revision.  Suggested  options  for 
achieving  a  fairer  system  include: 

•  scrap  all  prescription  charges 

•  revise  the  criteria  for  chronic  con- 
ditions and  determine  them  by  the 
length  of  illness  rather  than  severity 


Telegraph  about  the  original  article  to 
explain  how  members  are  kept  up  to 
date.  The  paper  incorrectly  attributed 
this  information  to  the  Royal 
Pharmaceutical  Society. 

Collette  McCreedy,  director  of  phar- 
macy practice  at  the  NPA,  said: 'I  think 
the  articles  highlight  the  very  impor- 
tant public  health  role  thai  pharma- 
cists play  in  this  area  and  we  will  do 
everything  we  can  to  support  our 
members  II  people  are  getting  differ- 
ent  advice  from  different  sources  then 
we  need  (o  do  what  we  can  to  stop 
(hat 

"Changes  to  our  malaria  informa- 
tion sheet,  produced  every  six 
months,  are  notified  on  the  NPA  web- 
site, in  the  Supplement  and  via  the 


•  pre-payment  certificates  to  be 
retained  with  the  option  of  paying  in 
instalments  at  three  monthly  intervals 

•  prescription  charges  for  all 
patients,  with  discounted  rates 
depending  on  income  and  chronic 
conditions 

There  should  be  a  new  schedule  to 
incorporate  lifestyle'  drugs  that  the 
government  is  not  prepared  to  fund  on 
the  NHS  so  that  GPs  can  charge  for 
consultation  time. 


press  I  would  urge  members  to  read 
the  new  leaflet,  sent  out  with  March's 
Supplement,  very  carefully 

Mrs  McCreedy  also  added  that  it 
was  important  to  stress  that  where 
there  were  two  regimens  listed  for  a 
country.it  was  not  a  ease  of  either/or' 
but  a  definite  first  and  second  choice. 

for  information  on  complex  itiner- 
aries, or  countries  not  listed  in  the 
chart,  NPA  members  should  ring  the 
information  department. 

The  article  last  Saturday  also 
claimed  that  Hoots  the  Chemists 
would  be  revising  its  procedures  on 
the  sale  of  anti-malarial  drugs,  but  the 
company  said  this  was  not  the  case 
and  that  pharmacists  receive  regular 
updates  on  malaria  prophylaxis 


Other  matters  raised  in  the  paper 
include: 

•  direct  to  consumer  advertising  via 
(he  internet  or  other  media 

•  prescribing  at  the  primary/sec- 
ondary care  interface 

•  non-principal  GP  prescribing 

The  Royal  Pharmaceutical  Society 
has  welcomed  the  report,  saying:  "We 
look  forward  to  working  with  the  med- 
ical profession  and  helping  to  develop 
pharmacists' future  prescribing  role 


IN  BRIEF 


STI  author  clarification 
In  last  week's  feature  -  STIs:  options 
for  treatmenf  (pi 8)  -  we  left  out 
the  name  of  one  of  the  co-writers: 
Dr  Tana  Green,  specialist  registrar 
in  genito  urinary  medicine  at  the 
Central  Sheffield  University 
Hospitals. 

Northern  Ireland  statistics 
There  were  2,016,283  items  dis- 
pensed from  1,147,734  prescription 
forms  in  Northern  Ireland  in 
November  2000.  The  ingredient  cost 
was  £21.27  million  (£1 9.99m  net). 
Discount  was  £1 .276m,  with  oncost 
and  other  payments  totalling 
£3. 370m.  The  gross  cost  was 
£23. 36m  (£22. 65m  net).  Gross 
cost  per  prescription  was  £1 1.5856 
with  ingredient  cost  £10.5472.  The 
net  ingredient  cost  per  prescription 
was  £9.9141. 

West  Midlands  Region 
Places  are  still  available  for  this 
Sunday's  conference  (April  1)  at  the 
Birmingham  Grand  Moat  House 
Hotel  in  Colmore  Row,  with  health 
minister  Lord  Hunt  as  guest  speaker. 
The  conference  starts  at  10am. 
Space  can  be  reserved  by  e-mailing 
Al.  Buxton@UKPharmacists.  com 

Teenage  conception  rates  fall 
Teenage  conception  rates  fell  in 
1999,  according  to  figures  released 
by  the  Department  of  Health  last 
week.  There  was  a  7  per  cent  drop  in 
conceptions  among  under  16s  in 
1999  and  a  4  per  cent  drop  in  con- 
ceptions among  under  18s. 

National  cancer  centre 
A  National  Cancer  Research  Institute 
will  be  established  on  April  1  to  co- 
ordinate all  cancer  research  in  the 
UK.  This  will  be  the  first  national 
research  institute  in  the  UK  to  focus 
on  a  specific  disease.  Some  £6m 
will  also  be  made  available  over  the 
next  five  years  to  develop  two  cen- 
tres for  prostate  cancer  research. 

Parkinson's  Awareness  Week 
This  year's  Parkinson's  Awareness 
Week  will  run  from  April  21-29  with 
the  Iheme  "Seeking  solutions'  to 
highlight  the  role  of  research  into  the 
disease.  In  particular,  it  will  focus  on 
the  potential  role  of  gene  therapy.  A 
'Seeking  solutions'  information  pack 
is  available  on  0800  378  378. 

EHC  training  from  Schering 
Schering  Health  Care  is  hosting  a 
series  of  seminars  for  pharmacists 
and  assistants  on  procedures  for  the 
supply  of  emergency  hormonal  con- 
traception. The  evening  workshops 
will  take  place  between  April  and 
June.  Places  can  be  reserved  by 
calling  01284  718919. 
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Karen  goes  to  the  top  of  the  class 


Karen  Barker  has  been  honoured  as 
the  best  student  on  a  post-graduate 
course  for  qualified  pharmacists  after 
successfully  completing  the  postgrad- 
uate diploma  in  community  pharma- 
ceutical healthcare  1999-2000,  devel- 
oped by  the  National  Pharmaceutical 


Association  and  the  University  of 
Brighton. 

The  distance  learning  course  has  six 
modules  Mrs  Barker  was  invited  to  the 
NPA  Headquarters  where  she  received 
her  prize  of  £250  and  an  engraved 
vase,  sponsored  by  Reckitt  Benekiser. 


Pictured  (from  left)  are  NPA  chief  executive,  John  DArcy; 
University  of  Brighton  course  tutor,  Dr  Roy  Daisley;  award 
winner,  Karen  Barker;  her  husband  Adrian;  Reckitt 
Benekiser  professional  relations  manager,  Mel  Smith; 
course  administrator.  Sue  Gotham;  NPA  head  of  training, 
Ailsa  Benson;  and  NPA  head  of  information,  Michelle  Styles 


Chemi 


GP  Committee  supports 
extended  role  for  pharmacists 


News 


APPG  asks  minister  for 
view  on  consultation  areas 


Howard  Stoate  MP  has  asked  Lord 
Hunt  how  he  proposes  to  assist  phar- 
macists materially  in  developing 
patient  services. 

A  letter  sent  by  Dr  Stoate,  on  behalf 
of  the  All  Part\  Pharmacy  Group,  to  the 
health  minister  asks: 

•  how  the  minister  proposes  to 
assist  community  pharmacists  in  pro- 
viding discrete  counselling  areas  in 
pharmacies 

•  what  help  the  Government  might 
be  prepared  to  give  to  enable  commu- 
nity pharmacists,  especially  those  who 
are  single-handed,  to  take  on  an  addi- 
tional pharmacist  to  help  in  the  provi- 
sion of  new  services 

•  how  the  Government  might  pro- 
vide "material  encouragement  "  to  com- 
munity pharmacists  to  undertake  the 
additional  training  required  for  new 
services. 

Dr  Stoate  has  also  asked  how  the 
Government  will  be  working  with  the 
pharmacy  bodies  to  tackle  the  prob- 
lem of  the  shortage  of  pharmacists, 
"which  might  otherwise  threaten  the 
profession's  ability  to  provide  the  new 
services  it  and  the  Government  are 
both  keen  to  see  it  provide". 


The  letter  has  been  sent  to  the  min- 
ister following  the  APPG  visit  to  Boots' 
High  Street,  Kensington,  branch  in 
London  (Cc-DMarch  10,p8).This  store 
provides  a  range  of  complementary 
therapies,  as  well  as  more  traditional 
treatments  and  new  services  such  as 
diagnostic  testing  and  nutritional 
advice. 

Dr  Stoate  said  that  the  APPG's 
wish  was  to  see  community  pharmacy 
respond  positively  to  the  Gov- 
ernment's pharmacy  programme,  and 
that  the  signs  are  that  community 
pharmacists  are  keen  to  do  so.  "It 
seems  to  us  that  you  have  their  sup- 
port and  goodwill,  a  position  that  the 
Government  cannot  always  take  for 
granted  when  it  proposes  major 
changes  to  the  way  a  profession  prac- 
tices." 

Overall,  the  parliamentarians  have 
been  encouraged  by  the  government's 
action  so  far  and  the  profession's 
response. 

"We  are  motivated  by  our  desire  to 
see  services  develop  and  we  want  to 
see  barriers  -  actual  and  potential  - 
dealt  with  quickly  and  effectively,"  he 
added. 


Lords  disappointed  by  slow  progress 
of  cannabis-based  medicine  trials 


The  slow  progress  with  research  into 
cannabis-based  medicine  has  been 
raised  as  a  concern  by  the  House  of 
Lords  Science  and  Technology  com- 
mittee. 

In  its  second  report  on  the 
Therapeutic  Uses  of  Cannabis,  the 
Committee  concludes  that  the  lack  of 
progress  made  by  the  two  Medical 
Research  Council  trials  is  probably  due 
to  the  need  to  obtain  Home  Office 
licences,  as  well  as  the  stigma  attached 
to  cannabis,  which  is  effectively 
inhibiting  research. 

The  Committee  welcomes  the 
progress  made  by  G  W  Pharma- 
ceuticals, a  private  company  conduct- 
ing research  into  the  development  of  a 
cannabis-based  medicine.  The  compa- 
ny will  move  to  phase  III  clinical  trials 
with  a  product  soon  and  has  devel- 
oped a  sub-lingual  spray  as  a  novel 
mode  of  delivery. 

However,  the  Lords  claim  the 
Medicines  Control  Agency  is  not 
an,  li'oaching  the  licensing  of  cannabis- 
based  medicines  in  a  balanced  way, 
especially  given  the  long  history  of 
cannabis  use  and  the  needs  of  patients 
for  whom  there  is  no  medical  alterna- 
tive The  Committee  calls  for  the  MCA 


to  reconsider  its  position  on  the  licens- 
ing of  products  containing  cannabi- 
diol  so  it  can  speed  up  the  develop- 
ment of  an  effective  cannabis-based 
medicine. 

While  accepting  the  long-estab- 
lished use  of  cannabis,  the  MCA  argues 
that  its  role  is  still  to  protect  patients 
from  exposure  to  medicines  that  have 
not  been  adequately  tested 

Professor  Tony  Moffat,  chief  scien- 
tist for  the  Royal  Pharmaceutical 
Society,  said:  "This  report  from  the 
Lords  highlights  how  important  it  is 
that  the  development  of  treatments  is 
not  delayed  so  that  sufferers  of  illness- 
es such  as  multiple  sclerosis  can  get 
the  benefits." 

The  Committee  has  also  been  con- 
cerned about  postcode  prosecuting' 
of  cannabis  users.  It  welcomed  the 
statement  from  Home  Office  minister 
Charles  Clarke  about  the  attitude  of 
the  police,  the  Crown  Prosecution 
Service  and  the  courts  towards  people 
using  cannabis  for  medicinal  purpos- 
es, compared  to  those  using  it  for 
recreation.The  Committee  considers  it 
undesirable  to  prosecute  genuine  ther- 
apeutic users  of  cannabis  who  possess 
or  grow  cannabis  for  their  own  use. 


LAMBETH  OUTLOOK 


Keeping  up  the  impetus 

With  the  Government  pushing 
forward  key  reforms  for  pharmacies 
in  England  and  Wales,  the  RPSGB  is 
examining  how  its  members  can 
make  the  most  of  the  new 
opportunities.  Beverley  Parkin, 
RPSGB 's  public  relations  director, 
reports 

The  Health  and  Social  Care  Bill  currently  mak- 
ing its  way  through  the  House  of  Lords  paves 
the  legislative  way  to  several  of  the  key 
reforms  in  the  Government's  programme  to 
modernise  pharmacy  services  in  England  and 
in  Wales.  By  April  1,  a  third  of  all  NHS 
patients  in  England  will  be  served  by  Primary 
Care  Trusts,  whose  managers  and  boards  will 
be  looking  to  implement  innovative  ways  of 
delivering  local  health  services.  All  this  activ- 
ity heralds  change  for  everyone  involved, 
including,  of  course,  pharmacists.  Helping 
pharmacists  understand  and  get  to  grips  with 
the  changes  is  a  priority  for  the  Royal  Beverley  Parkin 
Pharmaceutical  Society  and  other  organisa- 
tions representing  pharmacists  and  pharmacies. 
The  Society  has  an  extensive  local  network  of  Branches  that  are  grouped  by  1 1 
English  regions  and  Scotland  and  Wales.  Branches  and  Regions  undertake  a  wide 
range  of  activities  from  educational  and  current  affairs  meetings,  social  and  pro- 
fessional networking  and  local  public  relations.  In  some  parts  of  the  country,  the 
branches  and  regions  enjoy  well-attended,  lively  meetings  full  of  stimulating 
debate.  In  others,  despite  organisers'  best  efforts,  meagre  attendance  and  lack  of 
interest  suggest  that  the  Society  may  not  always  be  getting  the  best  return  from 
the  £500,000  it  invests  in  the  network. 
At  their  annual  meetings  last  autumn,  the  branch  and  regional  secretaries  began 
to  explore  how  the  network  could  take  a  fresh  look  at  its  role  in  order  to  support 
the  progress  of  the  pharmacy  modernisation  programme. 
Since  then,  the  membership  team  at  the  Society  has  been  working  with  members 
of  the  Council  and  local  representatives  to  put  together  a  series  of  meetings  in  the 
English  regions.  The  Scottish  and  Welsh  Departments  of  the  Society  are  under- 
taking similar  exercises  in  their  countries.  The  aim  is  to  develop  understanding  of 
the  implications  of  the  coming  changes  and  explore  how  the  Society  can  motivate 
pharmacists  to  get  involved  at  local  level.  After  all,  the  new,  devolved,  patient- 
focused  NHS  will  be  characterised  by  the  development  of  locally  tailored  solutions 
to  meet  local  health  need.  The  Society's  central  organisation,  operating  through 
the  home  countries,  can  aim  to  lead,  guide,  motivate  and  facilitate  but  progress 
will  need  to  evolve  on  the  ground. 
The  first  region  to  kick  off  the  process  was  Wessex,  where  a  wide  cross-section 
of  the  profession  met  last  month  to  talk  about  opportunities,  challenges  and  bar- 
riers to  change.  The  roles  of  branches  and  regions  in  this  process  were  explored 
as  well  as  their  relationship  with  other  pharmacy  organisations  in  this  context. 
Team  members  report  that  the  meeting  was  very  upbeat  and  positive,  although 
there  was  clear  recognition  of  the  scale  of  the  challenges  the  profession  is  facing. 
The  membership  team  is  gathering  structured  feedback  to  take  back  to  the 
Council  when  the  meetings  cycle  is  complete  in  June.  Although  there  may  well 
be  room  for  some  changes,  there  is  no  intention  at  this  time  to  embark  on  a 
wholesale  redesign  of  the  network  or  its  functions.  What  it  is  hoped  will  result 
from  the  process  is  an  understanding  of  where  strengths  and  resources  can  be 
used  more  effectively,  and  how  weaknesses  can  be  addressed  to  make  the  most 
of  the  energy  and  enthusiasm  of  the  members.  The  Council  recognises  that  this 
commitment  is  an  enormous  asset  to  the  profession  and  wants  to  provide  the 
best  possible  local  support  for  pharmacists  as  pharmacy  moves  into  its  new  age. 
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PSNI  discusses 
standards  with 
the  minister 

The  Pharmaceutical  Society  of 
Northern  Ireland  has  discussed  phar- 
macy standards  with  the  health  minis- 
ter, Barbara  de  Brun. 

At  its  Council  meeting  on  February 
IS,  PSNI  president  James  McElnay  said 
the  meeting  had  looked  at  the  role  ol 
the  Society,  and,  in  particular,  the  issue 
of  standard  setting,  continuing  profes- 
sional development  and  self-regulation. 
The  health  minister  had  indicated  her 
support  lor  pharmacy  and  the  Society, 
and  the  profession's  role  in  primary 
healthcare. 

Chief  executive  Sheila  Maltby  was 
also  due  to  meet  the  Royal 
Pharmaceutical  Society's  secretary 
and  registrar,  Ann  Lewis,  and  its  direc- 
tor of  professional  standards,  Sue 
Sharpe.on  March  8. 
Security  Mrs  Maltby  had  a  meeting  with 
the  Royal  Ulster  Constabulary  to  dis- 
cuss security.  Crime  prevention  offi- 
cers at  the  RUC  met  Michael 
Mawhinncy  on  February  8  to  discuss 
security  for  pharmacy  shops. This  fol- 
lowed a  spate  of  armed  robberies  of 
pharmacies  during  opening  times. 
Fifty  year  certificates  Sangers  is  to  sup- 
port the  presentation  evening  at 
Stormont  of  certificates  to  pharma- 
cists who  have  been  registered  with 
the  PSNI  for  50  years. 

EHC  Pharmacists  should  have 
already  received  the  PSNI's  guidance 
on  emergency  hormonal  information. 
'Investment  for  health'  John  Anderson 
reported  there  had  been  a  construc- 
tive meeting  on  the  Investment  for 
health'  brochure.  Although  the  aim 
was  to  market  pharmacy,  Professor 
McElnay  was  concerned  that  this  was 
not  the  case  with  this  publication. 
Confederation  of  Small  Businesses  Mrs 
Maltby  and  Michael  Guerin  hail 
received  an  invitation  to  attend  a 
reception  with  Confederation  chair- 
man Bill  Jeffreys. 

Pre-registration  The  directors  of 
Northern  Pharmacies  have  been  con- 
tacted with  a  view  to  them  consider- 
ing supporting  the  PSNI's  pre-registra- 
tion facilitator's  post. 

Moss  gets  thumbs 
up  from  survey 

A  survey  completed  by  27,000  Moss 
Pharmacy  customers  has  found  that  % 
per  cent  are  always  satisfied  with  their 
visits  to  the  stores.  The  survey  also 
found  that  the  two  most  important 
factors  for  customer  satisfaction  were 
whether  staff  were  approachable  and 
whether  they  were  able  to  serve  them 
promptly  and  in  a  helpful  manner. 
Some  97  per  cent  of  respondents  felt 
that  staff  met  these  criteria. 
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What's  my  status 
in  the  public  eye? 

Last  week  The  Guardian  ran  an 
extensive  investigation  into  the  state 
of  public  services  b\  publishing  the 
opinions  of  several  hundred  workers 
from  a  multitude  of  occupations. 

The  published  views  w  ere  quite 
extensive  and  included  names, 
occupations  and  earnings. but  il  was 
made  clear  by  The  Guardian  that  the 
range  of  people  interview  ed  was  not 
intended  to  be  representative  ol 
public  workers  as  a  whole. 

Nevertheless,  tin.'  health 
professions  were  well  represented 
with  many  doctors  and  nurses  and 
even  one  hospital  pharmacist, albeit  a 
Swedish  national  working  for  a 
short  period  in  this  country  Hut 
of  a  community  pharmacist  not  a 
hint. 

Now  this  omission  is  not  a  criticism 
of  The  Guardian,  but  is  an  excellent 
example  of  public  perception. 
Theoretically  GPs,  community 
pharmacists  and  dentists  are  all 
private  contractors  to  the  NHS,  but 
most  of  the  general  public  (and  this 
includes  Guardian  reporters)  equate 
this  relationship  as  NHS  employment 
with  optional  private  work  for  GPs 
and  dentists,  while  community 
pharmacists  exhibit  a  clear 
delineation  between  the  dominant 
process  of  selling  for  profit 
over-the-counter  and  dispensing'  for 
the  State 

But  that  is  also  the  contradiction. 
To  most  of  the  general  public  the 
community  pharmacist  is  a 
professional  shopkeeper  who 
provides  an  NHS  dispensing  service. 
They  perceive  a  private  retailer 
and  respond  accordingly,  but  then 
expect  that  a  hill  range  of  professional 
services,  whether  or  not  they  arc- 
associated  with  the  NHS 
dispensing  function,  should  he- 
provided  for  free,  totally  funded 
either  from  the  competitive  nature 
of  trade,  or  from  within  the  NHS 
system. 

Either  way  1  cannot  win,  because 
the  public  do  not  understand  the 
complex  relationships  that 
govern  my  professional  practice  or 
see  me  as  an  essential  but  threatened 
professional  species.  If  I  were 
to  close  down,  my  demise  would  he 
locally  regretted,  but  as  long  as  the 
gap  could  be  filled  by  other 


W  Vs 


commercial  supply  systems,  the  loss 
of  my  professional  service  would  only 
be  faintly  regretted  by  the  discerning 

few, 


Missing  socks 
quandary 

SSL  International  has  announced  the 
launch  of  Scholl  Flight  socks  to 
reduce  the  risk  of  deep  vein 
thrombosis  (C&D  Counterpoints.  24 
March).  Now  I  was  offered  these 
socks  by  my  SSL  representative 
some  weeks  ago,  and  I  was  so 
impressed  that  I  ordered  them 
immediately. 

Unfortunately  my  order  has  not  yet 
arrived,  so  I  am  still  having  to  suggest 
Class  1  below  knee  stockings  to  mv 
customers,,  w  hich,  apart  from  being 
cheaper,  Scholl  now  informs  me  are 
also  unsuitable  without  prior  medical 
approval. 

So  now  1  am  twixt  the  devil  and 
the  deep  blue  sea.  I  have  ordered 
Flight  Socks  and  SSL  is  supporting 
the  launch  with  a£l  million 
advertising  campaign.  This  is  good 
news!  But  I  still  have  no  Flight  Socks 
in  stock,  so  what  am  I  supposed  to 
say  to  the  customers  who  ask  for 
them'' 

Here  is  a  cheaper  Class  1 
alternative,  but  before  you  buy  them 
check  with  your  GP! 


Virtual 
competition 

I  am  pleased  that  dotPharmacy,  C&D's 
own  news  and  information  internet 
site  continues  to  expand  and  has 
appointed  two  new  columnists, one 
of  whom  will  be  an  anonymous 
contributor  .(C&D  24  March,  p2K) 
Potentially  I  could  be  out  of  a  job  if 
this 'virtual  Xrayser'  becomes  too 
popular  but  I  am  confident  that  paper 
and  electronic  versions  of  the  C&D 
will  continue  to  be  published  in 
tandem. 

The  vast  amount  of  stored  and 
cross  indexed  information  that  can  be 
made  available  over  the  internet 
makes  it  an  immensely  powerful 
research  tool,  but  for  day  to  day  casual 
information  there  is  nothing  to  beat 
the  w  ell-written  page. The  brain's 
ability  to  instantly  prioritise 
information  means  that  I  can  see 
more  in  a  10  second  glance  through 
the  pages  of  a  journal  than  1  ever  can 
in  K)  minutes  of  frantic  searching  on 
a  computer  screen. 

I  am  certain  that  both  mediums 
will  continue  to  thrive  and  will 
become  complementary  to  each 
other  s  success  rather  than  competing 
for  the  same  customers  I  am  equally 
certain  that  mv  virtual  counterpart  is 
more  Likely  to  become  my  alter  ego 
rather  than  my  successor  and  1  wish 
him/her  even'  success. 
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Health  Committee 
asks  for  incentives 

The  Commons  Health  Committee  has 
called  on  the  Government  to  "take 
steps  to  create  incentives  for  commu- 
nity pharmacists  to  play  a  more  active 
role  in  public  health '. 

In  its  report  on  public  health,  pub- 
lished on  Wednesday,  the  Committee 
repeated  the  point  that  pharmacists  are 
an  under-utilised  source  of  expertise 
and  training  and  could  be  better  used 
to  deliver  the  public  health  agenda. 

The  Committee  said  that  a  strong 
lead  from  above  was  needed,  "and  a 
reorganisation  of  the  remuneration 
system". At  present, the  system  reward- 
ed pharmacists  for  keeping  patients 
on  long-term  medication  rather  than 
helping  them  in  other  ways. 

Possible  areas  for  change  would 
include  compensation  for  restructur- 
ing premises  to  create  more  appropri- 
ate public  and  private  spaces,  extra 
training  for  staff  in  public  health  skills, 
and  recognition  of  additional  time 
spent  on  planning  and  delivering  out- 
reach programmes,  as  well  as  for  any 
lost  earnings  from  the  commercial 
sales  side. 


Moss  considers  scheme  to 
help  blind  patients 


A  scheme  for  blind  patients  in  which 
information  about  their  own  medicines 
is  recorded  on  an  audio  cassette  could 
be  developed  by  Moss  Pharmacy 

The  idea  for  the  scheme  comes 
from  pharmacist  Sue  Woodruff,  who  is 
the  manager  of  the  Moss  Pharmacy  in 
Stalham,  Norfolk.  One  of  her  patients, 
who  is  blind  and  suffers  from  diabetes 
and  hypertension,  takes  a  total  of 
seven  different  medicines.  Ms 
Woi  idruff  spent  a  couple  of  hours  with 
the  patient  reviewing  her  health  con- 
ditions and  medication,  and  assessing 
her  requirements.  She  then  made  an 
audio  tape  containing  all  the  necessary 
information,  tailored  to  ensure  the 
patient  fully  understood  the  differ- 
ences between  her  hypertension  and 
diabetes  and  how  to  take  the  medi- 
cines. 

Positive  feedback  from  the  patient 
has  encouraged  Moss  Pharmacy's  pro- 
fessional development  team  to  look  at 
factors  such  as  costs  and  pharmacist 
time,  as  well  as  approaching  health 


RPS  in  Wales  gets  down  to  politics 


The  Royal  Pharmaceutical  Society  has 
been  represented  at  the  recent  party 
political  conferences  in  Wales. 

Last  weekend,  RPSGB  Welsh  execu- 
tive secretary  Erica  Barrie  attended  the 
Liberal  Democrats'  Conference  in 
Cardiff.  Here  she  was  able  to  discuss 
with  Assembly  Members  (AM),  MPs 
and  Age  Concern  representatives  the 
importance  of  pharmacists  giving  sup- 
port to  patients  to  increase  the  effec- 
tiveness of  their  medicine  taking.  The 
pharmacy  network  in  Wales  was  also 
discussed. 

Ms  Barrie  also  discussed  the  impor- 


tance of  implementing  the  recommen- 
dations of  the  Prescribing  Task  and 
Finish  Group's  report  (C&D  March  24, 
p4)  with  Kirsty  Williams  AM,  who 
chairs  the  Assembly's  Health  and 
Social  Services  Committee. 

Earlier  in  the  month,  RPSGB  Welsh 
executive  vice-chairman,  Andrea 
Robinson,  and  Ms  Barrie  had  attended 
the  Labour  Party  Conference  earlier 
this  month  in  Swansea. Among  the  del- 
egates the  RPSGB  team  met  were 
health  and  social  services  minister 
Jane  Hutt  and  her  deputy  minister  Dr 
Brian  Gibbons. 


At  the  Liberal  Democrat  Conference  in  Wales  are  (from  left) 
ieputy  minister  for  the  National  Assembly  for  Wales  and 
economic  development  minister  Michael  German  AM, 
Montgomeryshire  MP  Lembit  Opik,  Erica  Barrie  and  Richard 

Uvsey  MP 


Pharmacist  manager  Sue  Woodruff  from  Moss's  branch  in 
Stalham,  Norfolk.  She  produced  the  first  tailor  made 
audio-tape  for  a  blind  patient 


authorities  to  gauge  levels  of  interest. 

Moss  has  already  taken  steps  to  help 
customers  with  hearing  problems. 
"Providing  educational  advice  for  dis- 
abled customers,  such  as  induction 
loops  for  the  deaf,  has  always  been  key 
to  Moss,"  said  Elaine  Hartley,  Moss's 
professional  services  executive.  "This 
initiative   we   have   developed  in 


Norfolk  is  our  first  specialist  service 
for  the  blind  which  has  the  potential 
for  rollout." 

As  each  tape  will  have  to  be  person- 
alised for  each  patient,  Moss  acknowl- 
edges that,  initially,  it  is  not  something 
that  it  will  be  able  to  provide  from 
every  pharmacy.  However,  this  is  the 
first  wave  of  an  initiative  for  the  blind. 


Bill  blow  for  pharmacy 


Ministers  have  rejected  Opposition 
demands  for  pharmacists  to  be  con- 
sulted by  law  on  new  measures  to  give 
health  authorities  powers  to  decide 
who  is  included  in  the  list  of  practi- 
tioners able  to  practice  on  the  NHS. 

Earl  Howe  put  forward  an  amend- 
ment to  make  it  mandatory  for  the 
Health  Secretary  to  consult  before 
deciding  who  should  be  on  the  lists 
and  who  should  be  excluded.  The 
amendments  were  suggested  to  him 
by  the  Royal  Pharmaceutical  Society. 

He  told  peers  on  the  committee 
stage  of  the  Health  and  Social  Care  Bill 
last  Thursday  that  the  Society  was  con- 
cerned to  ensure  that  any  lists  estab- 
lished by  health  authorities  were  trans- 
parent and  practical. "It  is,  therefore, of 
critical  importance  that  criteria  should 
be  developed  in  partnership  with  the 
relevant  professional  regulatory  body 
or  bodies,"  he  said. 

The  RPSGB  was  surprised  that 
health  minister  John  Denham  had  said 
the  list  of  criteria  to  be  considered 
before  inclusion  or  exclusion  included 
the  impact  on  the  NHS  of  a  practition- 
er's action.  "That  sounds  open-ended 


and  unclear,"  Earl  Howe  complained. 

"By  allowing  local  discretion,  which 
may  have  some  arguments  in  its  favour, 
the  very  real  possibility  will  arise  that 
local  variations  in  eligibility  criteria  for 
practitioner  lists  will  develop.  For 
example,  a  pharmacist  could  be  eligi- 
ble for  employment  in  one  health 
authority,  but  not  in  another,"  he  said. 

Health  minister  Lord  Hunt  gave  an 
assurance  that  "consultation  is  the 
name  of  the  game"  and  said  it  was 
essential  to  sign  up  those  who  had  a 
stake  in  the  changes  to  the  way  they 
were  implemented. 

Lord  Hunt  added:  "Clearly  a  tension 
exists  between  the  aims  of  devolving 
responsibility  and  ensuring  consisten- 
cy. Both  are  important.A  problem  aris- 
es when  we  become  over-centralist 
and  over-prescriptive  ...We  probably 
have  the  balance  right  in  relation  to 
this  matter,  particularly  in  view  of  the 
safeguard  that  we  shall  give  guidance 
to  health  authorities."  The  FHSAA 
would  ensure  consistency  through  its 
judgments,  he  said. 

Earl  Howe  withdrew  the  amend- 
ment without  a  vote. 
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THIS  SUMMER,  THE  WORLD'S 
BIGGEST-SELLING  SECOND  GENERATION 
ANTIHISTAMINE*  WILL  HAVE 
ITS  BIGGEST  EVER  TV  CAMPAIGN. 


(See  your  UCB  representative  for  details, 
or  see  Carlton,  Channel  4,  GMTV  and  a  host 
of  satellite  channels,  including  Sky  sports.) 


Zirtek 

cetirizine 

ALLERGY 

NOTHING  HITS  HAYFEVER  HARDER 


RTEK  ALLERGY 

tESENTATIONS:  White,  oblong,  scored,  film-coated 
Met  engraved  Y/Y  containing  lOmg  cetirizine 
tirochloride. 

>ES:  Treatment  of  seasonal  and  perennial  rhinitis  and 
ronic  idiopathic  urticaria. 

i»SAGE  AND  ADMINISTRATION:  Adults  and  children 
ed  6  years  and  over:  10  mg  once  daily.  In  renal 
sufficiency  halve  the  dose  to  5  mg  (1/2  tablet)  daily. 
tNTRAINDICATIONS:  Hypersensitivity  to  constituents, 
pid  use  in  pregnancy  and  lactation. 


PRECAUTIONS:  Do  not  exceed  recommended  dose, 

particularly  if  driving  or  operating  machinery. 

DRUG  INTERACTIONS:  To  date  there  are  no  known 

interactions  with  other  drugs.  As  with  other  antihistamines 

avoid  excessive  alcohol  consumption. 

SIDE  EFFECTS:  Mild  and  transient  drowsiness,  headache, 

dizziness,  agitation,  dry  mouth  and  gastrointestinal 

discomfort  have  been  reported. 

PACKING,  PRICE:  Pack  of  7  tablets  =  £4.45  (retail). 

LEGAL  CATEGORY:  P 

PRODUCT  LICENCE  NUMBER:  Tablets  08972/0032. 


MARKETED  BY:  UCB  Pharma  Limited,  Watford,  Hert$, 
WD18  0UH. 

For  further  information  please  contact: 

UCB  Pharma  Limited,  UCB  House,  3  George  Street, 
Watford;  Herts,  WD18  OUH.  Telephone  (01923)  211811. 
Facsimile  (01923)  229002. 


*  IMS  HEALTH  MIDAS  data.  Unit  sales 

July  1999- June  2000  ' 

Date  of  preparation:  January  2001  ' 

UCB-Z-01-03 


j^i^J  Pharma 


Tritace  2.5mg  in  small  packs 
Aventis  Pharma  has  introduced  a 
7-capsule  pack  of  Tritace  (ramipril) 
2.5mg,  to  complement  the  existing 
28-capsule  pack.  The  basic  NHS 
price  for  the  new  pack  is  £1 .88. 
Aventis  Pharma  Ltd. 
Tel:  0990  133347. 

Drisorb  dressing  on  NHS 
Drisorb  Sterile  Wound  Pad  10cm  x 
20cm  will  be  included  on  the  Drug 
Tariff  from  April.  The  pads  are 
designed  for  use  as  a  primary  dress- 
ing in  low  exudates  wounds  or  as  a 
secondary,  cushioning  dressing  for 
heavily  exudating  wounds.  The 
dressings  will  be  packed  individually 
and  will  come  in  bags  of  25  (basic 
NHS  price  17p  per  pad). 
Vernon-Carus  Ltd. 
Tel:  01 772  744493. 

Generics  UK  additions 
Trazodone  Capsules  50mg  (84, 
£17.31)  and  lOOmg  (56,  £20.38), 
and  Co-Codamol  Tablets  (100, 
£1.65)    have    been    added  to 
Generics  UK's  portfolio  of  drugs. 
Generics  UK  Ltd. 
Tel:  01 707  853000. 


New  generation  BP 
monitors  launched 


Omron  lias  launched  two  new  blood 
pressure  monitors  that  promise  to 
halve  the  measuring  time  while  still 
maintaining  accuracy. 

Omron  MSI  and  RSI  use 
Intellisense  technology  to  provide 
quieter  and  more  comfortable  mea- 
surement with  no  need  to  re-inflate 
Speed  and  accu- 
racy have  been 
achieved  by 
increasing  the 
precision  with 
which  heart- 
beats are 
scanned. 

Omron  M5-I 
can  be  used 
with  small, 
medium  or  large 
cuffs,  while  the 
R5-I  has  an  extra 
long  cuff  which 


fits  wrist  sizes  13.5cm  to  21.5cm  cir- 
cumference. 

The  two  monitors,  which  retail  at 
£99  95  each,  are  designed  for  use  by 
the  medical  profession  and  by  individ- 
uals at  home. 

Omron  Healthcare  (UK)  Ltd. 
Tel:  01273  495033. 


Benzodiazepine 
and  hip  fracture 
link  unclear 


A  stud\'  has  found  an  increased  risk  of 
hip  fracture  with  some  benzodi- 
azepines and  a  protective  effect  with 
others 

In  a  French  study  published  in  the 
British  Medical  Journal,  researchers 
found  that  taking  two  or  more  benzo- 
diazepines may  be  associated  with  an 
increased  risk  of  hip  fractures.  They 
also  found  that  lorazepam,  and  to  a 
lesser  extent  temazepam,  loprazolam, 
nitrazepam  and  ciobazam,  were  associ- 
ated with  hip  fractures  in  the  sample 
of  patients  they  investigated.The  other 
benzodiazepines  did  not  have  the 
same  association. 

Half  life,  dose  or  plasma  concentra- 
tions did  not  account  for  the  differ- 
ences, say  the  authors.  Nor  could  the 
fact  that  the  five  benzodiazepines  may 
be  more  sedative,  as  hypnotic  drugs 
such  as  Zolpidem  and  zopiclone  were 
not  associated  with  hip  fractures. 

The  authors  explain  that  the  protec- 
tive effect  could  be  related  to  the  mus- 
cle relaxant  properties  of  benzodi- 
azepines. 


Exercise  acts  faster  than  drugs  in  depression 


Aerobic  exercise  works  faster  than 
anti-depressant  drugs  in  lifting  depres- 
sion, according  to  a  pilot  study  in  the 
British  Journal  of  Sports  Medicine. 

Five  men  and  seven  women  (aver- 
age age  49  years)  with  moderate  to 
severe  depression  were  put  on  a  10- 
day  exercise  regimen.  All  had  experi- 
enced depression  for  at  least  nine 
months,  and  ten  patients  had  been  on 
anti-depressants,  but  without  success. 

The  exercise  involved  30-minutes  a 
day  on  a  treadmill,  with  patients  alter- 
nating between  walking  and  running. 
Depression  severity  was  measured  by 
the  patient  and  by  the  psychiatrist  at 
the  start,  middle  and  of  the  10-day  eval- 
uation period,  using  the  Hamilton 
Rating  Scale  for  Depression. 

The  results  showed  a  clinically  sig- 
nificant reduction  in  depression 
scores,  from  a  mean  value  of  19  5  to 
S3. 

The  Berlin-based  authors  point  out 
I  the  findings,  although  based  on 
■  small  sample,  are  nevertheless 
ant  Tin:  therapeutic  benefits  of 


exercise  were  seen  after  only  10  days, 
while  it  normally  takes  two  to  four 
weeks  for  antidepressant  drugs  to 
have  an  effect. 

In  addition,  aerobic  exercise  could 
offer  an  alternative  treatment  option 
for  depression,  particularly  in  the 
substantial  percentage  of  patients 


who  do  not  improve  with  anti-depres- 
sants. 

The  benefits  of  exercise  are  proba- 
bly a  result  of  changes  in  hormones 
and  ncurotransmitters.The  psycholog- 
ical factors  associated  with  exercise, 
such  as  motivation  and  human  con- 
tact, are  unlikely  to  have  had  an  effect 


on  mood  as  most  of  the  participants 
had  previously  undertaken  therapeu- 
tic activities  with  no  improvement. 

Given  the  positive  outcomes  of  the 
pilot,  the  researchers  have  begun  a  ran- 
domised controlled  study  to  further 
investigate  the  benefits  of  aerobic  exer- 
cise in  patients  with  major  depression. 


GORD  Alliance  to  raise  awareness 


An  expert  group  has  been  formed  to 
raise  awareness  of  gastro-oesophageal 
reflux  disease  (GORD). 

The  GORD  Alliance  comprises  pri- 
mary and  secondary  care  health  pro- 
fessionals with  an  interest  in  gastro- 
intestinal disease  and  members  of  the 
British  Society  of  Gastroenterology  and 
the  Primary  Care  Society.  Nottingham- 
based  pharmacist  Stephen  Garner  is  on 
the  board. 

The  Alliance  aims  to  develop  under- 
standing of  the  condition  among 
healthcare  professionals  and  the  pub- 


lic through  educational  initiatives.  A 
booklet  entitled  Gut  Reaction:  a  guide 
for  sufferers  and  their  families'  is  the 
Alliance's  first  output. 

Dr  Howard  Smart,  a  consultant  gas- 
troenterologist  and  GORD  Alliance 
member,  said:  "We  believe  there  is  still 
a  real  need  to  provide  educational 
resources  for  medical  professionals 
and  patients  about  GORD,  which  will 
help  ensure  that  health  professionals 
can  manage  the  condition  effectively 
and  patients  know  when  to  seek 
help." 


GORD  occurs  when  the  sphincter 
at  the  bottom  of  the  oesophagus  mal- 
functions, causing  the  acidic  stomach 
contents  to  move  back  up.  GORD  is 
diagnosed  if  the  heartburn  is  experi- 
enced on  two  or  more  days  a  week. 
Heavy  use  of  antacids  may  indicate  the 
presence  of  the  condition. 
The  GORD  Alliance  is  supported  by 
grant  from 


an  education; 
AstraZeneca. 

•  The  GORD  Alliance  can 
tacted  at:  PO  Box  31412, 
\\  i  ll  j 


be  con-l 
London! 
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Fresh  opportunity 
for  Physio  Sport 

Lever  Faberge  will  introduce  a 
new  variant  in  its  Physio  Sport 
men's  toiletry  range  on  April  16. 

Vital  Instinct  is  a  fresh,  green 
fragrance  with  undertones  of 
sandalwood  and  a  hint  of  musk. 

The  company  aims  to  attract 
new  users  to  the  brand  by 
enhancing  its  freshness 
proposition  with  the  new  variant. 

It  will  be  available  in  shower 
gel,  deodorant  bodyspray, 
anti-perspirant  aerosol  and 
anti-perspirant  roll-on. 

Retail  prices  range  from  £1.70 
to  £2.50. 

•  Translucent  packaging  for 
Physio  Sport  shower  gels  is  being 
introduced  across  all  three 
variants  -  Vital  Instinct,  Pure 
Energy  and  Fresh  Blast. 

A  new  shaped  roll-on  will  also 
replace  the  current  packs  from 
mid  April. 

The  brand  is  being  supported 
by  a  £4  million  campaign  tins 
year.  A  new  TV  commercial  using 
the  brand's  Little  people'  theme 
will  start  in  mid  June. 

In-store  promotions  and  PoS 
material  will  be  linked  to  the  TV 
campaign. 
Lever  Faberge. 
Tel:  020  8481  6000. 


Canesten  relieves  athlete's  foot 


Bayer  is  launching  a  once-a-day 
cream  treatment  for  athlete's  foot  in 
its  Canesten  anti-fnngal  skin  product 
range. 

Canesten  AF  Once  Daily 
contains  bifonazole,  which 
is  water  resistant  and 
effective  against  both  tinea 
and  candidal  infections 
(80  per  cent  of  athlete's 
foot  is  caused  by  a  tinea 
infection  and  20  per  cent 
is  candidal). 

Bifonazole  heals  the 
infection,  reduces  swelling 
and  soothes  the  irritation 
of  itching/burning.  It  can 
also  eliminate  any  nasty 
foot  odours. 

Bayer  claims  that  the 


cream  can  cure  over  90  per  cent  of 
athlete's  foot  cases,  enabling 
customers  to  benefit  from  a  reduced 
treatment  time  of  up  to  one  week. 


The  company's  research  indicates 
that  up  to  one  in  seven  people 
suffer  from  athlete's  foot  and  around 
70  per  cent  of  sufferers  would 
prefer  a  once  daily 
treatment. 

Research  by  Taylor 
Nelson  Sofres  shows  that 
every  second  sufferer  of 
athlete's  foot  does  not 
follow  treatments  that 
involve  multiple  daily 
applications. 

Canesten  AF  Once  Daily 
is  not  recommended  for 
use  during  pregnancy. 

Retail  price  is  £4.99  for 
a  15gtube. 
Bayer  pic. 
Tel:  01635  563000. 


Dettol  spray  offers  antiseptic  treatment  in  an  instant 


Reckitt  Benckiser  is  launching  a  new 
ready  to  use  antiseptic  wound  spray 
in  its  Dettol  range  in  time  for  the 
summer  first  aid  season. 

Dettol  Antiseptic  Wash  is 
formulated  to  provide  a  convenient 
way  to  help  wash  away  dirt  and 
germs  from  cuts  and  scrapes 
caused  by  everyday  mishaps. 


Natural  way  to  help  with  losing  weight 


Dendron  is  launching  herbal  tablets 
designed  to  provide  slimmers  with  a 
natural  way  to  help  speed  up  weight 
loss. 

Adios  contains  a  mild  thyroid 
stimulant  formulated  to  accelerate  the 
rate  at  which  the  body  converts  food 


stores  -  eg  fat  -  into  energy,  resulting 
in  a  loss  of  calories. 

The  launch  will  be  supported  by  a 
£500,000  advertising  campaign  in 
women's  magazines  and  national  and 
regional  newspapers  throughout  May 
and  June. 

The  campaign  will  feature  the 
headline  lose  weight  with  less  wait'. 
The  headline  is  encapsulated  in  an 
hourglass  design  which  links  with  an 
hourglass  on  the  Adios  pack. 

A  range  of  PoS  material  includes  an 
eye-catching  showcard,  shelf  wobbler 
and  desk  clocks. 

The  tablets  have  a  GSL  licence  and 
come  in  a  handy  pocket  pack 
dispenser.  Retail  price  is  £9.95  for  100 
tablets. 

Each  pack  contains  a  detailed 
patient  information  leaflet. 
Dendron  Ltd. 
Tel:  01923  229251. 


It  can  be  sprayed  directly  onto  a 
wound. 

The  product  contains 
benzalkonium  chloride  and  is 
formulated  to  kill  staphylococcus 
aureus,  the  organism  most  commonly 
associated  with  wound  infections  on 
the  skin. 

The  launch  will  be  supported 
by  a  dedicated  £200,000  press 
campaign  which  is  part  of  a  total 
£4  million  spend  on  the  Dettol 
brand. 

Targeted  at  women  aged  25  to  44 
with  children  aged  two  to  seven,  the 
campaign  will  run  from  May  to 
August,  peaking  at  the  beginning  of 
the  first  aid  season. 

In-store  support  includes  display 
units,  wobblers  and  informative 
leaflets. 


The  product  has  a  GSL  licence  and 
retails  at  £2.49  for  100ml. 
Reckitt  Benckiser  pic. 
Tel:  01482  326151. 


No  mercury  in  this  hearing  aid  battery 


Encrgizer  Europe  has  developed  a 
mercury-free  zinc  air  hearing  aid 
battery.  It  will  replace  the  existing 
Energizer  hearing  aid  battery  in  April. 

Until  now,  zinc  air  hearing  aid 
batteries  contained  mercury,  added  at 
the  time  of  manufacture  to  prevent 
impurities  in  the  raw  materials  from 
reacting  with  each  other,  which  could 
cause  gassing. 

After  ten  years  of  development  and 


extensive  testing,  the  new  design  has 
been  produced  with  no  added 
mercury. 

It  has  been  independently  vetted 
by  the  Swedish  research  company,  SP 
Swedish  National  Testing  and 
Research  Institute. 

The  battery  will  be  available  in  four 
sizes  10, 13, 312  and  675. 
Energizer  UK. 
Tel:  020  8882  8661. 
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,  FLAK  Y 
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THr  END. 

for  tree  samples  call  0800  7s366 
www.oilatum.co.uk 
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Counterpoi 


Lever  Faberge  is 
all  set  to  wipe  up 

Lever  Faberge  is  adding  deodorant 
wipes  to  its  Dove,  Sure  and  Impulse 
ranges.The  moist,  soft  fabric  wipes 
are  designed  for  freshening  up  out  of 
the  home,  or  when  there  is  not  time 
for  a  shower  or  bath. 

Dove  Freshening  Bodywipes  are 
targeted  at  women  who  want  to  care 
for  their  skin. The  wipes  are  alcohol- 
free  and  contain  moisturising  cream 
to  leave  it  feeling  soft  and 
smooth.  Available  in  Original  and 
Fresh  Blue,  a  re-sealable  pack  sells  at 
£2.09. 

Sure  Deo  Wipes  are  designed  to 
refresh  and  deodorise. Targeted  at 
women  with  an  active  lifestyle,  the 
wipes  are  available  in  two  variants  - 
Oxygen  and  Cotton  Fresh.A 
resealable  pack  of  14  wipes  sells  at 
±1.99. 

Impulse  Refreshing  Bodywipes  are 
also  formulated  to  refresh  and 
deodorise.  Available  in  Spirit  and  Air 
fragrances,  the  wipes  are  individually 
wrapped  in  laminated  sachets.  Retail 
price  is  £2. 19  for  a  box  of  12. 

Dove,  Sure  and  Impulse  wipes  will 
be  supported  by  a  £5  million 
programme,  including  TV  and  radio 
campaigns  in  May,  poster  and 
magazine  advertising  and  sampling 
activity. 

Lever  Faberge. 
Tel:  020  8481  6000. 


me 


Vivality  launch  is  a  crowning  glory 
for  Wella's  haircare  range 


Wella  is  embarking  on  its  biggest 
ever  retail  product  launch  with  an 
investment  of  £18  million  in  a 
six  month  campaign  to  back 
its  new  range  of  haircare  products. 

Wella  Vivality  is  a  range  of  15 
shampoos,  conditioners  and  hair 
treatment  products  targeted  at 
women  aged  20-44. 

The  range  is  designed  to  meet  the 
needs  of  four  different  hair  types  - 
Shine  &  Care  for  normal  hair,  Volume 
&  Care  for  fine  hair,  Repair  &  Care 
for  dry/damaged  hair  and 
Colour-Shine  for 
coloured/highlighted  hair. 

The  products  come  in  brightly 
coloured  packaging  and  are 
formulated  with  a  fruity  floral 
fragrance. 

Wella  research  shows  that  women 
are  bored  with  hearing  reasoned 
explanations  of  the  technological 
ingredients  in  haircare  products. 


With  this  in  mind,  the  Vitality  brand 
concept  is  based  on  emotion  and 
empathy. 

The  launch  will  be  supported  by 
an  £18  million  marketing  campaign 
from  June  until  December. 

The  campaign  theme  is  'hair  that 
is  bound  to  get  you  noticed  .  It  will 
include  TV,  press,  radio  and  outdoor 
advertising  plus 
sampling  activity. 
PoS  material  will 
also  be  available. 

A  TV  commercial 
with  a  storyline 
about  a  waitress 
who  drops  a  hair  in 
a  male  customer's 
soup  will  be  on  air 
in  June  and  July. 

Wella  plans  to 
invest  a  total  of 
£27m  in  marketing 
support  for  the 


range  in  the  12  months  after  its 
launch. 

Retail  prices  range  from  £1 .25  for 
3  Minute  Repair  Treatment  (25ml)  to 
£3-99  forVolumising  Spray,  Intensive 
Repair  Hair  Mask  and  Intensive 
Colour-Shine  Hair  Mask. 
Wella  Great  Britain. 
Tel:  01256  376175. 


It's  a  Sure  thing  for  anti-perspirants 


Lever  Faberge  is  introducing  new 
men's  and  women's  fragrances  in  its 
Sure  anti-perspirant  range. 

Sure  Ionic  for  Men  has  invigorating 
top  notes  of  green  leaf  and  spice  with 
a  long  lasting  effect  of  sandalwood 
and  musk. 

Presented  in  silver  packaging,  it 
comes  in  aerosol,  roll-on  and  a  new 
stick  format.  Retail  prices  range  from 
£1.49  to  £2.29. 

Sure  Source  for  women  is  a  fresh, 
herbal  fragrance  with  a  hint  of 
camomile.  It  is  available  in  an  aerosol, 
new  angled  roll-on,  stick  and  dry 
cream.  Retail  prices  range  from  £1.49 
to  £2.39. 


•  Sure  Ultra  Cream  anti-perspirant 
deodorant  is  being  relaunched  as  Sure 
Ultra. 

The  product  has  been  reformulated 
to  provide  improved  dryness 
protection.The  smooth  dry  cream  is 
designed  to  disappear  into  the  skin 
like  a  lotion,  leaving  no  messy  white 
marks. 

Sure  Ultra  comes  in  five  variants  - 
Cotton  Fresh,  Oxygen.  Cool  White. 
Source  for  Women  and  Sure  for  Men 
Original.  Retail  price  is £2. 39- 

The  relaunch  will  be  supported  by 
an  advertising  campaign  during  July. 
Lever  Faberge. 
Tel:  020  8481  6000. 


SURE 


More  power  to  Aquafresh  sales 


GlaxoSmithKline  is  supporting  its 
Aquafresh  Powerclcan  battery 
powered  toothbrush  with  a 
£1.2  million  TV  campaign  this 
spring. 

A  humorous  TV 
commercial  features  a 
teenage  boy  who  is 
uncharacteristically  thorough 
with  his  dental  care  regime, 
thanks  to  a  new  girlfriend. 

The  storyline  highlights 
the  three-dimensional 
cleaning  action  of  the 
toothbrush. 

!Tk  TV  campaign  will  be 
u" !  ional  TV  for  four  weeks 
from  April  1. 


GlaxoSmithKline  Consumer 

Healthcare. 

Tel:  020  8560  5151. 


ON  TV  NEXT  WEEK 


■ 


Aquafresh  Powerclean:  All  anas  except  i  .en  

Bodyform  String  Towels:  All  areas  

Feminax:  All  areas  

Ibuleve  maximum  strength:  C4  

Imperial  Leather  dancing  duck:  All  areas  

Kalms:  C5  

Listerine:  All  areas  

Lucozade  Sport:  STV.  B,  G,  C,  A.  HTV,  W.  M,  LWT,  CAR,  C4,  GMTV,  TSW,  Sat 

Otex:  C4  

Predictor:  Sat  

Phormasite  for  next  week:  Yariba,  Midrid  -  Window.  Pollenase  -In- 
store.  Midrid  -  Dispensary  

A  Anglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  Granada,  GMTV  Breakfast  Television,  GTV  Grampian, 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite,  STV 
Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcountry,  Y  Yorkshire 
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First  Aid  for  Upset  Stomachs 


PcptO; 

Bismol 

HiTi'iMfTINP 


Indigestion  •  Nausea 
Upset  Stomach  •  Diarrhoea 


■    ^a»  *a^  W^a^""aWa  Wa  ■  a^a^a     ■  ■  W»  W  aW 


Always  read  the  label.  Ask  your  pharmacist.  Contains  Bismuth  Subsalicylate. 


Scotland  only 


Pepto-Bismol.  Active  ingredient  Bismuth  Subsalicylate  1  752  %wA<  Indications:  For  upset  stomach,  mdisestion  and  nausea.  Controls  common  diarrhoea  Dosage  and  administration:  Adults  30ml  (6  x  5ml  spoonfuls) 
Children  according  to  age  group,  10-14  years  old:  20ml  (4  x  5  ml  spoonfuls);  6-10  years  old:  10ml  (2  x  5ml  spoonfuls),  3-6  years  old:  5ml  (1  x  5ml  spoonful)  Repeat  dosage  every  '/2  to  1  hour  if  needed  No  more 
.hat  8  doses  to  be  taken  in  24  hours  Contraindications:  Patients  sensitrve  to  aspinn  Precautions,  side  effects  and  warnings:  Not  to  be  taken  with  aspinn  Children  under  12  years  old  who  have  or  are  recovering  from 
-hicken  pox  or  'flu  should  not  use  this  product  to  treat  nausea  or  vomiting.  If  these  symptoms  are  present  a  doctor  should  be  consulted  Use  in  pregnancy  should  be  avoided  unless  medically  advised  Use  with  caution 
n  patients  taking  anti-coagulants  or  oral  therapy  for  diabetes  or  gout  May  cause  a  temporary  darkening  of  the  stool  Product  licence  number:  PL  0364/0025  Product  licence  holder:  Procter  &  Gamble  (Health  &>  Beauty 
Care)  Limited,  Rusham  Park,  Whitehall  Lane,  Egham,  Surrey,  TW20  9NW  Legal  category:  P  Pnce  (excluding  VAT):  1 20  ml  £2  99  240  ml  £4  49  Date  of  preparation:  March  2001 


COUNTERPOINTS 


Impulse  takes  a  fresh 
approach  to  deo 


ANTl-P£RSPIRAPST 
DEODORANT 

EFFECTIVE  f 


J.1  HOU5 


Lever  Faberge  is  expanding  its 
Impulse  range  of  bodysprays  to 
include  anti-perspirants  and 
bodywipes. 

Impulse  aerosol  and  roll-on  anti- 
perspirants  are  being  introduced  in 


four  of  the  best  selling 
bodyspray  fragrances  - 
Spirit,Air,Sci  and  02. 

Targeted  at  girls  aged 
11-24,  the  anti- 
perspirants  are 
formulated  to  provide  a 
feeling  of  freshness  and 
confidence  without  any 
messy  white  marks. 

Lever  Faberge 's 
research  indicates  that 
89  per  cent  of  female 
body  spray  users  also 
use  an  anti-perspirant. 
The  company  believes 
the  launch  will  attract 
new  teenage  users  into 
the  anti-perspirant 
category. 

The  anti-perspirants 
are  being  supported  by 
a  £9  million  marketing 
campaign,  including  TV, 
press  and  poster 
advertising,  direct  mail 
and  PoS  material. 

The  TV  commercial 
for  Impulse 
anti-perspirants  will  be 
on  air  from  June  4  until 
mid  July,  followed  by  another  burst 
at  the  beginning  of  August. 

Retail  prices  are  £2.09  (150ml 
aerosol)  and£l  .59  for  (50ml  roll  on). 
Lever  Faberge. 
Tel:  020  8481  6000. 


TV  kisses  boost  Shockwaves 


Wella  is  supporting  its  Shockwaves 
hairstyling  range  with  a  £1.3  million 
advertising  campaign  targeted  at  16- 
24  year  olds. 

A  TV  commercial  entitled  kissing' 
will  be  aired  in  April  during  youth 
music  programmes  on  key  terrestrial 
and  satellite  stations. 

The  commercial  features  young 


couples  in  an  embrace  during 
which  they  instantly  transform  each 
other's  hairstyles  into  a  funky  new 
look. 

An  eye-catching  press  campaign 
will  appear  in  •  ruth  titles  from  April 
until  September. 
Wella  Great  Britain. 
Tel:  01256  320202. 


Put  yourself  in  the  picture 


Kodak  is  launching  two  promotional 
offers  with  Kodak  Pictures  Processing 
Services. 

Consumers  can  obtain  £2  off 
Kodak  Pictures  Processing  Services 
when  they  first  put  their  films  in  for 
processing.This  includes  £1  off  film 
processing  and  a  further  £1  off 
accompanying  Kodak  Picture  CD 
orders. 

■  lak  is  also  offering £2  off 
elected  picture  gifts  for  consumers 


to  have  their  favourite  pictures  or 
negatives  put  onto  a  variety  of  items 
such  as  mouse  mats,  mugs  and 
T-shirts. 

Eye-catching  PoS  items  to  support 
the  promotions  include  a  board 
poster,A4  poster,  countercard  and  till 
wobbler. 

The  promotions  will  run  from  until 
June  7. 
Kodak  Ltd. 
Tel:  01442  261122. 
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Pharmacy  Stamp 


Pharmacist's 
pack  &  quantity 
endorsement 

B.  Bulk 
claimed 


50p  P&P 


No.  of  days  treatment 
N.B.  Ensure  dose  is  stated 


NP 


Thigh  length  Class  II  hosiery 


(1) 


You  are  presented  with  this 
prescription. The  fun  comes  when 
you  start  to  endorse  it. The 
Pharmaceutical  Services  Negotiating 
Committee  raises  some  of  the 
questions  you  should  be  thinking 
about 


Questions 


Answers 


1  Can  Broken  Bulk  be  claimed? 


1  No.  Broken  Bulk  cannot  be  claimed 
on  items  listed  in  Part  LXA  of  the  Drug 

2  Can  postage  &  packing  be  claimed?  Tariff. 

3  Could  1  pair  of  stockings  have  been  2  No,  out-of-pocket  expenses  cannot 
dispensed?  be  claimed  on  items  in  Part  LXA  of  the 

Drug  Tariff. 

3  No.  Only  one  stocking  can  be  dis- 
pensed.This  is  not  a  special  container. 
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Profit  from  our  experience 

The  first  multi-action  supplement  range  from  Nutricia 


Introducing  a  new,  multi-action  approach  to  help  maintain  a  healthy  body 
through  nutritional  support  and  supplementation.  Developed  by  nutritional 
experts,  the  Nutricia  range  is  designed  to  help  maintain  good  health  at 
different  life  stages.  Every  nutrient  is  supported  by  published  evidence. 

Each  product  has  two  or  more  ways  of  working.  For  example:- 


Efalex 


> 

- 


The  range  includes  supplements  to  help 
maintain  healthy  bones,  healthy  heart, 
healthy  eyes,  hormonal  balance,  iron  intake 
and  brain  function.  We  also  offer  multivitamin 
supplements  for  men's  and  women's  health, 
pregnant  and  breast  feeding  women,  and  an 
antioxidant  formula. 


he  Nutricia  range  is  backed  by  a  £1  million  spend  on  consumer  and  trade  advertising,  targeted  mailings 
nd  POS.  We  will  also  be  instigating  a  specific  educational  programme  to  Healthcare  Professionals  to  raise 
wareness  of  the  benefits  of  supplementation.  Nutricia.  No-one  is  more  serious  about  nutritional  support. 


NUTRICIA  SUPPLEMENTS 

The  science  of  well-being  v  [ 


Feminax  Product  information:  Presentation:  Tablet  containing  paracetamol  (500mg),  codeine  phosphate  (8mg).  hyoscine  hydrobromide  (0.1  mg),  Caffeine  Hydrate  (equivalent  to  anhydrous  caffeine  5000mg)  Uses:  For  the  relief  of  period  pain.  Dosage  and  administration:  Adults  and  c 
over  12  years:  Up  to  2  tablets  every  A  hours.  Not  more  than  6  tablets  in  21  hours.  Warnings  and  precautions:  Contraindications:  Hypersensitivity  to  any  of  the  constituents.  Glaucoma.  Precautions:  Use  with  caution  in  the  presence  of  renal  or  hepatic  dysfunction.  The  hazards  of  overd 
are  greater  in  those  with  non-cirrhotic  alcoholic  liver  disease.  Codeine  is  a  narcotic  analgesic.  Tolerance,  psychological  and  physical  dependence  may  occur  at  high  doses.  Interactions:  In  cases  of  paracetamol  overdosage,  liver  microsomal  inducing  agents  such  as  barbiturates,  trie 
antidepressants,  and  alcohol  may  increase  the  hepatotoxicity  of  paracetamol  Avoid  alcohol  Effects  on  Ability  to  drive  and  use  machines  May  cause  drowsiness  If  affected  do  not  drive  or  operate  machinery.  Pregnancy  and  lactataion:  Feminax  is  unlikely  to  be  taken  during  pregnancy.  h 
be  used  in  lactation  Side  effects.  Hyersensitivity  including  skin  rash  may  occur  with  paracetamol  Codeine  may  sometimes  cause  constipation.  Hyoscine  may  produce  dryness  of  mouth  and  temporary  loss  of  accommodation.  High  doses  of  caffeine  may  cause  tremors  and  palpitatic 
Prices  (excluding  VAT):  ft  11  Legal  category:  P   Product  Licence  number:  0031/0444  Product  Licence  Holder:  Roche  Consumer  Health  Ltd.  AO  Broadwater  Road.  Welwyn  Garden  City,  Hertfordshire  AL7  3AY  Date  of  preparation:  29  March  2000  Record  of  revisions:  None 


That  time  again? 

and  again  and  again  and 
again  and  again  and  again 
and  again  and  again  and 
again  and  again  and  again 

and  again. 


Feminax  is  the  only  product  specially  formulated  with  a  powerful,  three-way  action  to  relieve  the  pain 
and  discomfort  of  period  pain..  Now  Feminax  also  has  powerful,  three-way  support.  Television,  cinema 
and  women's  press  advertising  combine  to  bring  you  more  and  more  customers*  Every  month. 

The  only  treatment  specially  formulated  for  period  pain. 


......  _ 

Femn 

siax 

1  is* 

20  TABLETS 

Br 

FAST  RELIEF 

PERIOD  PAIN 
AND  CRAMPS 

Paracetamol,  Codeine  Phosphate,  Hyoscine 
Hydrobromide,  Caffeine  Hydrate 


Scientific  advances  are  set  to  drive  pharmacy  practice 
forward  into  exciting  new  areas.  The  Royal 
Pharmaceutical  Society's  Chief  Scientist,  Professor  Tony 
Moffat,  tells  Steve  Bremer  how  science  will  translate  into 


ractice 


Science  of  the  times 


Scientific  advances  over  the 
next  five  years  are  set  to 
revolutionise  pharmacy 
practice  for  those  ready  to 
accept  the  challenge. 
Improved  knowledge  of  the 
human  genome  and  pharmacology 
will  give  pharmacists  the  opportunity 
to  take  part  in  advanced  diagnosis, 
monitoring  and  prescribing.  And 
advances  in  biotechnology  will 
revolutionise  the  way  that  disease  is 
treated. 

These  are  the  opinions  of  Professor 
Tony  Moffat,  chief  scientist  at  the 
Royal  Pharmaceutical  Society/The 

!  future  has  never  looked  better  in 
terms  of  the  opportunities  we  have," 

I  he  says. 

Pharmacogenetic  testing  will  allow 
drug  therapy  to  be  tailored  to 
individuals  and  be  able  to  determine 
their  predisposition  to  disease.This 
could  be  carried  out  by  community 
pharmacists  within  the  next  five 
years,  says  Professor  Moffat.  Pharmacy 
testing  kits  could  also  be  used  to 
diagnose  and  monitor  chronic 
conditions. 

It  is  possible  that  in  the  near  future 
doctors  will  concentrate  on  diagnosis, 
while  pharmacists  will  prescribe 
drugs,  tailor  dosages  and  monitor 
chronic  conditions.  Based  on  disease 
predisposition  tests,  pharmacists 
could  offer  advice  on  lifestyle,  for 
example,  for  patients  disposed  to 
coronary  heart  disease.  Or  they  could 
reinforce  the  smoking  cessation 
message  to  those  particularly  prone 
to  lung  cancer. 

A  variety  of  prescribing  and 
monitoring  can  be  done  in 
community  pharmacies. it's  just  a 
question  of  having  the  right  vision  to 
see  what's  necessary  to  do  that.  It's 
likely  that  premises  are  going  to  have 
to  look  quite  different  from  the  way 
they  do  now  to  give  that  kind  of 
professional  service.''  he  says 

Many  medicines  of  the  future  will 
be  developed  from  the  human 
genome  project. "We  will  see  a  lot  of 
new  biotechnology  products,  the  like 


Prof  Moffat:  "Drugs  aren't  being  used  as  well  as  they  could  be" 


of  which  we  haven't  seen  before.  In 
five  to  ten  years' time,  these  new 
products  will  revolutionise  the  way 
disease  is  treated. 

Mam  of  these  products  will  be 
much  more  highly  targeted  than 
conventional  drugs,  improving  side 
effect  profiles.  Modern  drugs  act  on 
about  400  different  receptors  and 
enzyme  systems,  but  those  of  the 
future  will  act  on  about  3,000. 

"Most  of  all  we  will  understand 
disease  and  how  it  originates," 
predicts  Professor  Moffat.  For 
example,  there  are  20  different  forms 
of  diabetes.  If  each  form  can  be 
identified,  therapy  and  new  drugs  can 
be  tailored  to  individuals 
requirements.  Instead  of  using  the 


shotgun  approach  of  insulin 
therapy,  it  could  be  possible  to  use 
drugs  that  enable  the  body  to 
overcome  its  deficiencies. 

"At  present,  drugs  are  not  being 
used  as  well  .is  they  could  be.  he  says. 
In  the  US,  100,000  people  die  from 
adverse  drug  reactions  each  \  car 
making  it  the  fifth  largest  cause  of 
death. "A  lot  of  that  is  due  to  giving 
the  wrong  drug  to  the  wrong  people 
at  the  wrong  dose." 

Individuals  genetic  makeup  ma\ 
mean  that  they  do  not  have  the 
neccssarv  receptors  for  some  drugs  to 
exert  their  effect  In  contrast,  some 
people  have  too  many  receptors  or 
lack  certain  metabolic  enzymes, 
which  can  lead  to  drug  toxicity. 


Diagnostic  tests  will  be  able  to  tell  il 
people  have  the  correct  receptors 
and  enz)  mes  for  particular  drugs, 
enabling  treatment  to  be  tailored 

Exciting  times 

These  are  all  exciting  areas  that 
pharmacists  can  become  involved  in, 
but  the)  will  need  some  assistance 
from  their  professional  body.'  It  s  up 
to  us  as  the  Pharmaceutical  Society  to 
try  and  gauge  exactly  when  these 
opportunities  w  ill  come  around  and 
describe  what  these  changes  are. 
Then  we  can  pass  the  knowledge  to 
our  communih  and  hospital 
colleagues,  so  they  are  aware  of  the 
opportunities," says  Professor  Moffat. 

Pharmacists  w  ho  do  not  grasp 
these  opportunities  will  miss  out  lint 
for  those  prepared  to  adapt,  the  future 
looks  bright.  Dispensing  will  not  be 
(he  sole  reason  for  community 
pharmacists  They  will  be  there  as 
advice  givers  and  counsellors.  I  hope 
they  will  move  into  the  prescribing 
arena,  too.  And  if  they  take  up  the 
opportunities  for  monitoring  of 
disease  states,  that  will  consolidate 
their  prescribing  position." 

He  admits  that  these  challenges  are 
not  to  be  taken  lightly. "These  are 
huge  steps  for  the  profession  to  take, 
but  my  belief  is  that  we  should  be 
laying  the  ground  where  we  are 
preparing  to  take  these  huge  steps 

Changing  competencies  will  be 
important  in  taking  these  steps 
because  the  average  community 
pharmacist  may  not  yet  be  prepared 
to  grasp  the  new  roles/  But  if  we  can 
identity  what  these  areas  will  be  in 
five  years'  time  and  suggest  the  CPD 
that  pharmacists  will  need  to  get 
them  to  that  stage,  those  who  wish  to 
make  those  moves  can  do  so." 

The  Society  is  looking  at  both  the 
new  services  that  can  be  provided 
and  a  possible  remuneration 
structure. The  two  have  to  go  hand  in 
hand,  he  believes. 

bird  Hunt  and  the  DoH  are  say  ing, 

Continued  on  P2CH 
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OK  we've  opened  the  gate  for  you, 
show  us  what  you're  made  of.  What 
are  the  services  that  pharmacists  can 
provide  that  they  don't  do  at  the 
moment  that  will  be  for  the  public 
good?  Then  we'll  adjust  remuneration 
afterwards  or  at  the  same  time." 

Professor  Moffat  is  upbeat  about 
the  profession's  prospects. "The 
opportunities  are  really  good.  Some 
people  say  we  are  under  threat  but  I 
don't  think  so  at  all  -  and  we  have 
backing  from  the  Government,  who 
want  to  see  the  profession  moving 
forward." 

Looking  ahead  to  the  next  20  years, 
health  will  move  much  more  into  the 
hands  of  the  individual  Patients  will 
become  more  questioning  and  more 
educated. There  will  be  a  switch  away 
from  NHS  funding  and  patients  will 
spend  more  on  their  own  health. The 
Government  will  also  spend  far  more 
on  healthcare. 

These  are  some  of  the  predictions 
from  the  Foresight  programme. 
This  consists  of  several  panels  that 
were  set  up  to  look  at  the 
development  of  variety  of  different 
areas  over  the  coming  20  years. 
Professor  Moffat  is  a  member  of  its 
healthcare  panel.  Foresight's  first 
review  was  produced  about  seven 
years  ago  and  the  second  one  will  be 
published  soon. 

Patient  power  will  increase 
dramatically  over  the  next  20  years 
and  patients  will  want  to  be  given 
more  information,  predicts  the  panel. 
Their  local  community  pharmacy  will 
be  an  ideal  place  for  this. 

Part  of  Professor  Moffat  's 
contribution  to  the  programme  is  his 
paper  on  Key  drivers  in 
pharmaceutical  care  for  the  next  20 
years'.  One  of  his  predictions  is  that 
new  medicines  will  dramatically 
change  the  way  we  treat  disease. 

New  medicines  will  mean  that 
people  will  live  longer,  and  their 
quality  of  life  will  improve. 
Diagnostic  tests  to  determine 
predisposition  to  disease  will 
"revolutionise  the  way  people  live". 

Cannabis  trials 

One  of  Prof  Moffat's  main 
achievements  as  chief  scientist  is  the 
initiation  of  clinical  trials  into  the 
medicinal  use  of  cannabis.  He  is  now 
"certain"  that  a  licensed  cannabis 
product  will  become  available  in  the 
UK  before  too  long. 

The  Society  has  helped  set  up  two 
trials  that  have  obtained  a  total  of 
£2.5  million  of  funding  from  the 
Medicines  Research  Council. 

These  involve  two  products  that 
are  already  licensed  in  other 
countries:  Marinol,  which  is  imported 
from  the  US,  and  Cannador,  which  is 


imported  from  Berlin.  Marinol 
contains  just  one  of  the  chemicals  in 
cannabis  -  tetrahydrocannabinol 
(THC)  -  while  Cannador  is  a 
standardised  extract  of  plant  material. 

Comparing  these  two  products 
with  placebo  will  determine  whether 
THC  is  the  only  active  ingredient  in 
cannabis,  or  if  other  constituents 
have  medicinal  properties.  If  THC  is 
found  to  be  the  main  active 
ingredient,  Marinol  could  be  licensed 
in  this  country  soon  after  the  trials  are 
completed  in  about  two  years'  time. 

The  most  likely  indication  for  a 
cannabis-based  product  would  be 
multiple  sclerosis,  although  it  could 
potentially  be  used  for  muscle  pain 
and  spasms,  epilepsy  and  pain  relief  in 
terminal  cancers. 

Scientific  viewpoint 

Much  of  the  Chief  Scientist's  day  to 
day  work  is  responsive  and  in 
reaction  to  public  demand.  He 
contributes  to  the  Society  team  that 
presents  its  views  and  educates  the 
public. A  recent  example  is  the 
phenylpropanolamine  scare  story. 
Professor  Moffat  gave  the  media  a 
scientific  view,  while  Head  of 
Professional  and  Scientific  Support. 
Roger  Odd,  presented  the 
professional  viewpoint. 

Other  bodies,  such  as  Government 
select  committees,  also  want  expert 
opinions  from  the  Society.  Examples 
of  recent  topics  on  which  the  Society 
has  presented  evidence  include 
antibiotic  resistance,  cannabis  and 
complementary  medicines. 

Often  in  these  cases,  an  expert 
group  or  working  party  is  set  up. 
These  working  parties  can  then  be 
maintained  or  even  expanded  to 
provide  other  services  for 
pharmacists.  For  example,  the 
working  party  on  complementary 
medicine  is  producing  a  series  of 
factsheets.  It  has  already  produced  a 
sheet  on  aromatherapy  and  is 
planning  information  on  herbal 


remedies,  drug  interactions  with  St 
John's  Wort  and  homoeopathy. 

Because  herbal  medicine  is  such  a 
large  and  important  subject,  this 
working  party  is  now  looking  at 
relevant  standards  for  pharmacist 
education.  It  is  looking  at  both  the 
undergraduate  course  and  continuing 
education  materials. 

Education  is  a  key  part  of  the 
Science  Department's  role. "Science 
underpins  modern  practice.  It's  just 
about  converting  scientific 
knowledge  into  something  that 
community  and  hospital  pharmacists 
can  handle.  But  I  don't  see  our  role  as 
educating  the  public  per  se.That's 
something  that  our  community 
colleagues  can  do." 

However,  the  Science  Department 
does  educate  the  public  through  its 
public  debates.  It  has  already 
organised  debates  on  rationing  in  the 
NHS,  drugs  of  plant  origin,  and 
traditional  Chinese  medicine. These 
have  been  successful,  attracting  about 
150  members  of  the  public. 

Others  are  planned  on 
complementary  medicines  and 
human  gcnetics.Topics  are  areas 
which  "we  feel  the  public  may  not 
know  enough  about,  but  we  do  -  it's 
an  opportunity  for  us  to  speak 
directly  to  the  public ". 

Another  of  the  Society's 
educational  schemes  is  its 'Scientist 
on  the  high  street'  campaign,  in  which 
Professor  Moffat  is  a  main  player. This 
campaign  aims  to  give  the  right 
impression  of  pharmacists  to  MPs, 
offices  of  science  and  technology,  and 
the  public. 

"We  want  to  reinforce  the  message 
that  pharmacists  are  highly  trained 
scientists  and  a  valuable  source  of 
information  and,  from  the  public's 
point  of  view,  the  first  port  of  call  for 
minor  ailments."  The  campaign  also 
hopes  to  embed  the  message  into  the 
minds  of  civil  servants  and 
government  so  that  they  fund 
pharmacy  accordingly. 


"To  a  certain  extent  we  seem  to 
have  won  the  day.  Listening  to  Lord 
Hunt's  plans  for  pharmacists  over  the 
last  six  months,  that  message  seems  to 
have  gone  down  very  well." 

The  Society  also  plays  an  important 
role  in  undergraduate  education, 
continuously  amending  its  indicative 
course  for  the  16  schools  of 
pharmacy. The  new  four-year  course 
will  mean  that  new  graduates  are 
better  educated  in  terms  of  both 
science  and  practice,  says  Professor 
Moffat.The  old  course  packed  too 
much  in  and  was  unbalanced. 

Importantly,  the  longer  course  has 
made  no  impact  on  student  numbers. 
This  means  that  undergraduates  are 
pretty  dedicated"  to  becoming 
pharmacists. 

The  quality  of  graduates  is  now  "as 
good  as  it's  ever been'.The  core  parts 
of  the  course  will  not  alter  much  in 
the  near  future  but  some  sections  will 
change  with  the  times.These  include 
genetics  and  targeted  drugs. 

"Today,  knowledge  is  growing 
exponentially  and  it  has  done  for  the 
last  20  or  30  years,  but  I  think  it  can 
be  handled.  People  still  need  a  broad 
grounding,  but  in  future  there  will  be 
a  need  for  more  postgraduate 
education.  It's  vitally  important  that 
people  are  kept  up  to  date  on  the 
changes  that  are  happening.The  basic 
grounding  represents  about  80  per 
cent  of  our  scientific  knowledge  and 
Professor  Moffat  does  not  expect 
more  than  about  20  per  cent  to 
change  in  the  next  five  or  so  years. 

Professor  Tony  Moffat 

Professor  Moffat,  whose  father  was 
a  community  pharmacist,  has  expe- 
rience in  all  three  main  sectors  of 
pharmacy. 

After  studying  for  a  PhD  at  Chelsea 
College,  he  was  chief  pharmacist  at 
St  Leonard's  Hospital  in  London  for 
two  years,  followed  by  a  period  as 
assistant  professor  of  biochemistry 
at  Baylor  College  of  Medicine  in 
Houston,  US. 

After  returning  to  the  UK,  he  headed 
research  into  drugs  and  technology 
at  the  Forensic  Science  Service, 
eventually  becoming  head  of  quality 
management  for  the  whole  Service. 
Professor  Moffat  was  appointed  direc- 
tor of  Pharmaceutical  Sciences  at  the 
Society  seven  years  ago,  and  made 
chief  scientist  four  years  later.  He  also 
holds  a  visiting  professorship  at  the 
London  School  of  Pharmacy. 
The  chief  scientist's  main  research 
interest  is  in  pharmaceutical  analy- 
sis. His  work  at  the  School  of  Phar- 
macy involves  methods  of  testing  the 
shelf  lives  of  medicines.  He  is  cur- 
rently researching  a  method  that  will 
allow  shelf  lives  to  be  determined 
ten  times  quicker  than  conventional 
techniques.  This  technique  will  then 
be  offered  to  the  Medicines  Control 
Agency. 


20  Chemist  &  Druggist  31  MARCH  2001 


We're  Alpharma.  You  used  to  know  us  as  Cox  Pharmaceuticals. 

But  don't  just  take  our  word  for  it.  Watch  us  and  you'll 
soon  see  clear  evidence  of  how  we  are  going  to  make 
your  life  easier. 

To  find  out  more,  call  us  on  01271  311  200. 
Or  visit  our  website  www.accessiblemedicine.co.uk 

®  ALPHARMA 

Making  medicine  accessible 


With  a  new  name  comes  a  new  beginning.  As  part  of 
one  of  Europe's  brand  leaders  we're  about  to  play  a  major 
role  in  shaping  the  future  of  the  pharmaceutical  industry. 
By  focussing  strongly  on  customer  service,  with  a  bias 
towards  'Yes',  we  intend  to  become  the  leading  name 
of  a  new  kind  of  company  -  concentrating  on  what  we 
call  accessible  medicine. 

Alpharma  Limited,  Whiddon  Valley,  Barnstaple,  Devon,  EX32  8NS 


Good  oral  hygiene  has  been  practised  by  some  societies 
for  thousands  of  years  but  in  this  country  its  importance 
only  began  to  be  recognised  in  the  18th  century 


Long  in  the  tooth 


Toothpicks  were  the  first 
oral  hygiene  tools  used 
by  man.  Primitive  man 
probably  picked  his  teeth 
with  thorns  or  slivers  of 
wood  or  bone.The 
Greeks  and  Romans  used  toothpicks 
as  part  of  their  oral  hygiene  routine. 
In  England,  by  the  end  of  the  18th 
century  the  upper  classes  kept  their 
toothpicks,  made  of  ivory  or  mother- 
of-pearl,  in  elegant,  monogrammed 
boxes. 

Tongue  scrapers,  meanwhile,  have 
been  used  since  Roman  times  and 
were  very  popular  in  the  18th 
century.  Shaped  either  like  a 
horseshoe  or  a  shovel,  they  would 
also  have  been  considered  decorative 
items.  It  was  common  for  a  toothpick, 
tongue-scraper  and  earscoop'  to  be 
attached  on  a  ring  together,  or 
fastened  to  a  chatelaine. 

Toothbrushes  were  first  used  in 
Britain  in  the  17th  century  and  were 
made  from  horse-hair  or  animal 
bristle.  In  the  following  century 
toothbrushes  became  very  ornate, 
with  silver  or  gold  gilt  handles;  they 
were  used  exclusively  by  the  rich. 

Toothpaste 

The  history  of  dentifrice  (toothpaste) 
has  been  long  and  unpleasant. 


Toothpulling  was  a  lucrative  business  for  18th  century  chemists  or  barber  surgeons,  but  a 
painful  one  for  their  unfortunate  customers 


Hippocrates  recommended  a  paste 
made  of  three  mice,  the  head  of  a 
hare  and  whitestone,  while  one 
manufacturer  claimed  his  paste  was 
so  good  it  would  only  need  to  be  used 


once  a  week.  It  contained  magistery 
of  pearls,  coral  powder,  dragons' 
blood  and  red  rose  water  ! 

In  the  18th  and  19th  centuries 
dentifrice  or  toothpowder  was  made 


from  abrasive  or  corrosive  materials, 
including  ground  cuttlefish,  coral, 
brickdust  or  gunpowder,  mixed  with 

Continued  on  P24-* 


An  elegant  boxed  set  of  18th  century  toothpicks 
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A  container  for  dentifrice  powder 


THAT'S  WHY 
COMES  IN  A  WASH, 
SPRAY  AND  GEL. 


Corsodyl  is  well  known  as  a 
treatment  for  gingivitis.  But  it 
also  has  a  proven  track  record 
for  other  oral  conditions. 


For  recurrent  mouth  ulcers,  Corsodyl  Gel  is  ideal  because  it  can  be  applied  directly  to 
the  affected  area.  For  harder  to  reach  areas,  for  instance  wisdom  tooth  extraction  sites, 
Corsodyl  Spray  delivers  localised  and  accurate  treatment.  This  is  especially  suitable  if 
those  patients  experience  discomfort  when  rinsing  with  a  mouthwash.  Hardly  surprising 
Corsodyl  is  the  brand  pharmacists,  dentists  and  GPs  think  of  first. 


~SIATO4„   THE  NUMBER  ONE  TREATMENT  FOR  GINGIVITIS*  CORSODYL 

chlorhexidine  gluconate 

Corsodyl.  Uses:  Inhibition  of  plaque;  treatment  and  prevention  of  gingivitis;  maintenance  of  oral  hygiene;  promotion  of  gingival  healing  following  surgery;  useful  in  the  management  of  aphthous  ulceration  and  oral  candidal 
infections.  Presentation.  Spray  and  Mint  Mouthwash;  Clear  colourless  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Mouthwash:  Clear  pink  solution  containing  0.2%  w/v  chlorhexidine  gluconate.  Dental  Gel:  Dear 
colourless  gel  containing  1%w/w  chlorhexidine  gluconate.  Dosage  and  Administration.  Spray:  Apply  to  tooth  and  gingival  surfaces  and  ulcers  using  up  to  12  actuations  of  th;  sp?ay  twice  daily.  Mouthwash  and  Min*.  Mouthwash: 
Rinse  mouth  with  10ml  undiluted  for  one  minute  twice  daily.  Prior  to  dental  surgery,  rinse  mouth  with  10ml  for  one  minute.  Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  one  minute,  once  or  twice  d3'ly.  Diet's, 
oral  candidal  infections:  Apply  gel  directly  to  sore  areas.  For  gingivitis  use  for  a  month.  For  ulcers,  oral  candidal  infections,  use  for  48  hours  after  clinical  resolution.  Contraindications.  Previous  hypersensitivity  reaction  to 
chlorhexidine.  Such  reactions  are,  however,  extremely  rare.  Precautions.  For  oral  use  only,  keep  out  of  eyes  and  ears.  Pregnancy  and  lactation.  No  adverse  events  have  been  reported,  and  no  special  precautions  are 
recommended.  Side  effects.  Occasional  irritative  skin  reactions.  Extremely  rarely,  generalised  allergic  reactions  to  chlorhexidine.  Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur, 
usually  reversible.  Transient  taste  disturbances  and  burning  sensation  of  the  tongue  may  occur  on  initial  use  of  the  mouthwash,  usually  diminishing  with  continued  use.  Occasional  oral  desquamation.  Very  occasional  parotid 
swelling  Overdosage.  Systemic  effects  are  unlikely  after  accidental  ingestion  or  overdosage,  however  gastric  lavage  may  be  advisable.  Product  Licence  Numbers  and  Basic  NHS  Cost  'Corsodyl'  Sp'ay  (0O79/C311)  60ml  TOP) 
J4J0JCorsody1'  Mouthwash  (0070/0313)  300ml  (OP)  £1.93  'Corsodyl'  Mint  Mouthwash  (0079/0312)  300ml  (OP)  £1.93  600ml  (OP)  £3.85  'Corsodyl'  Dentai  Gel  (0079/0314)  SOg  (OP)  £1.21  Leg3l  Category  P.  Oate 
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While  pharmacists  were  busy  digesting  'Pharmacy  in  the 
Future'  last  autumn  dentists  received  their  long  awaited 
strategy  'Modernising  NHS  Dentistry  -  Implementing  the 
NHS  plan'.  Here,  the  British  Dental  Association  outlines 
the  details  of  the  plan  and  dentists'  response  to  it 

Put  your  money 
where  your  mouth  is 
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acid  cleaning  materials.  Not 
surprisingly,  some  of  these  mixtures 
proved  fatal. Toothpowders  were  sold 
in  earthenware  pots  bearing  the 
dentist's  or  pharmacist's  name  and 
covered  with  extravagant  advertising. 

Toothpaste  as  we  now  would 
recognise  it  was  only  used  from  the 
end  of  the  19th  century,  after  the 
invention  of  soft  tubes  made  from  a 
metal  which  did  not  affect  the  taste. 

Dentures 

Before  the  advent  of  artificial 
dentures,  teeth  were  sometimes 
transferred  from  servants  to  their 
master  or  mistress.This  was  rarely 
successful  and  the  spread  of  disease 
led  the  practice  to  be  abandoned. 
Waterloo'  teeth  were  said  to  be  taken 
from  the  mouths  of  healthy  young 
men  killed  in  battle  but,  in  reality,  they 
were  stolen  from  coqises. 

Early  dentures  were  made  from 
ivory,  kept  in  place  by  springs  which 
sometimes  had  the  unfortunate  effect 
of  causing  them  to  leap  from  the 
mouth. The  ivory  also  rotted  and  the 
upper  class  tried  to  conceal  their 
halitosis  by  using  fans. 

At  the  end  of  the  18th  century, 
porcelain  was  used  for  dentures. 
Vulcanite  was  introduced  about  100 
years  later,  making  dentures  cheaper 
and  more  widely  available. 

Pain  relief 

Ancient  civilisations  used  extracts  of 
mandragura  root,  poppy  juice  and 
alcohol  to  numb  dental  pain. 
Laudanum,  a  mixture  of  opium  and 
alcohol,  was  a  soporific.  Cocaine 
was  used  as  an  anaesthetic  until  its 
addictive  properties  were 
discovered.  Procaine  was  the  main 
local  anaesthetic  in  Europe  in 
the  early  20th  century.  In  the 
1940s,  a  Swedish  chemist 
manufactured  lignocaine,  which  is 
still  used  today. 

Tooth -pullers 

Henry  VIII  licensed  barber  surgeons 
to  perform  any  non-surgical 
procedure  including  hair  cutting, 
blood  letting  and  tooth  extraction. 
Blacksmiths,  jewellers  and  chemists 
also  pulled  teeth. 

In  the  19th  century,  pharmaceutical 
dentists  were  popular  and  many  were 
included  in  the  first  dental  register  of 
1879. 

For  chemists,  tooth-pulling  was  a 
lucrative  business,  which  could  be 
learnt  during  apprenticeship  without 
the  need  for  more  training. 

Until  1 983  pharmacists  were  still 
allow  ed  to  extract  teeth  if  there 
was  sto  doctor  or  dentist 
available,  providing  no  anaesthetic 
was  given. 


,— oikm  ing  publication  of  the 
1  dental  strategy,  the  British 
Hi  Dental  Association  (BDA) 
welcomes  the 
Government's  renewed 
JL,     interest  in  dentistry  and  the 
Prime  Minister's  pledge  to  provide 
access  to  an  NHS  dentist  for  anyone 
who  wants  one  by  this  September. 

Over  the  next  two  years,£100 
million  will  be  invested  in  NHS 
dentistry. The  strategy  is  said  to  tackle 
the  patient  access  problem  in  the  NHS 
head-on. Also  included  in  the  deal  are: 

•  an  allocation  for  commitment 

•  payments  to  dentists  loyal  to  the 
NHS 

•  provision  to  establish  49  new 
Dental  Access  Centres 

•  the  establishment  of  a  Dental  Care 
Development  Fund  (DCDF)  to  help 
patients  find  an  NHS  dentist 

•  expansion  of  NHS  Direct  to  form 
the  gateway  to  all  NHS  dental  services 

•  the  introduction  of  penalty 
charges  to  combat  patient  fraud. 


Generally,  the  strategy  's  provisions 
are  to  be  welcomed.  Its  attempts  to 
deal  with  the  issue  of  access  to  NHS 
dentistry  are  something  for  which  the 
BDA  has  long  campaigned,  and  the 
Government  has  come  up  with  many 
creative  ideas  to  boost  its  chances  of 
achieving  its  aims. 

In  particular,  the  BDA  feels  that  the 
plans  to  include  dental  services  in 
NHS  Direct  will  provide  a  real 
improvement  for  people  who 
experience  difficulties  finding  an  NHS 
dentist.  The  fact  that  access  problems 
are  being  addressed  is  an 
achievement  in  itself  and  the  BDA 
looks  forward  to  working  with  the 
Government  in  implementing  the 
strategy. 

However,  the  plans  leave  gaping 
holes  in  many  areas  of  concern  to 
patients  and  the  profession  alike. 
Although  the  strategy  seeks  to 
address  the  UK's  long-standing  oral 
health  problems,  the  reality  of 
delivering  solutions  is  a  long  way  off 


and  the  real  difficulty  of 
long-term  under  investment 
suffered  by  dentistry  since  NHS  fees 
were  cut  in  1992  is  not  being 
addressed. 

Specific  concerns  have  been  raised 
over  the  need  to  improve  access 
through  the  use  of  Dental  Access 
Centres:  it  is  feared  that  these  may 
put  pressure  on  the  services 
provided  for  those  patients  who 
traditionally  seek  care  from  the 
Community  Dental  Services  within 
NHS  Trusts. 

In  addition,  although  supportive  of 
the  project's  aims,  and  the  fact  that  it 
will  enable  health  authorities  to  have 
a  greater  input  into  decisions  on  the 
way  the  money  is  spent,  the 
BDA  feels  that  the  establishment  of 
the  DCDF  will  not  solve  all 
the  problems  of  access.A  radical 
overhaul  of  NHS  dental  provision  is 
needed 

Dentists  doing  NHS  work  in  the 
General  Dental  Services  (GDS)  are 
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The  Gob-i  Desert 

Xerostomia,  or  dry  mouth,  is  a  common,  but  often 
distressing  condition.  Jacinta  Yeo  discusses  how 
pharmacists  can  help 


still  working  to  a  1948  model  of 
payment  geared  to  the  delivery  of 
restorative  dentistry  Times  have 
moved  on  and  this  system  of  payment 
does  not  meet  the  demands  of  the 
21st  century  general  dental 
practitioner 

General  dental  practitioners  face  a 
range  of  new  challenges.  Not  only  is 
there  more  emphasis  on  preventative 
dental  work,  but  the  realities  of  oral 
health  improvements  in  the  past  few 
decades  have  meant  that  increasing 
numbers  of  people  are  keeping  their 
teeth  into  old  age.  Problems  of  access 
tor  patients  with  poor  oral  health,  lor 
those  living  in  socially  deprived  areas, 
as  well  as  for  those  from  minority 
ethnic  communities,  and  older 
housebound  patients  need  to  be 
addressed. 

The  current  system  of  payment 
does  not  account  for  these  changes. 
In  its  recent  evidence  to  the  House  of 
Commons' Health  Select  Committee  s 
inquiry  on  access  to  NHS  dentistry, 
the  BOA  called  for  modernisation  of 
the  system  for  paying  dentists  -  the 
NHS  encourages  quantity  rather  than 
quality. 

In  order  to  address  some  of  the 
wider  problems  facing  Nl  IS  dental 
services,  the  BDA  launched  a  five 
point  plan  as  part  of  its  pre-manifesto, 
published  in  advance  of  the 
forthcoming  General  Election.  As  well 
as  aiming  to  end  oral  health 
inequalities,  the  wide-ranging 
proposals  point  the  way  towards 
improving  the  overall  quality  within 
NHS  dental  services.  The  BDA  is 
therefore  calling  for  implementation 
of  the  following  measures: 
9  an  end  to  the  postcode  lottery  of 
NHS  dental  provision,  where  access  in 
some  areas  is  much  worse  than  in 
others 

9  incentives  to  ensure  dentists 
continue  to  work  within,  or  return  to. 
the  NHS 

9  investment  in  services  and 
equipment  to  the  tune  of  £1 00m  in 
real  terms  each  year  for  the  next  five 
years 

9  improved  quality  within  NHS 
dental  services,  through  training  for 
dentists  and  other  oral  healthcare 
professionals 

9  a  comprehensive  programme  to 
improve  oral  health  and  reduce  oral 
health  inequalities,  including  targeted 
water  fluoridation  and  oral  cancer 
screening. 

The  BDA  believes  that  these  targets 
are  both  realistic  and  attainable  and 
also  provide  a  long-term  vision  for 
dentistry  and  oral  healthcare. 

Although  it  is  recognised 
that  the  Government  has  begun  to 
deal  with  these  issues,  the  BDA  is 
anxious  to  develop  a  long-term 
plan  of  action  that  will  re-establish  an 
NHS  dental  service  that  is 
modernised,  effective  and  properly 
resourced  to  meet  the  oral  health 
needs  of  all. 


The  term  xerostomia 
describes  the  subjective 
feeling  of  a  dry  mouth 
and  it  may  or  may  not  be 
associated  with  actual 
salivary  hypofunction.  In 
the  past,  dry  mouth  complaints  in  the 
elderly  were  often  attributed  to  age. 
However,  it  is  now  generally  accepted 
that  healthy  people  have  good 
salivary  function  throughout  life 
Xerostomia  in  older  people  is 
probably  mainly  drug-induced 

There  are  over  500  drugs  which  list 
dry  mouth  as  a  side-effect,  but  only  a 
relative!}  small  number  have  actually 
been  shown  to  reduce  salivation.  It  is 
not  certain  why  the  feeling  of 
xerostomia  occurs  when  function  is 
not  affected.  It  is  possible  that  drug- 
induced  changes  in  the  protein 
composition  of  saliva  make  the 
mouth  feel  dry. 

The  main  drugs  which  cause 
salivary  hypo  function  include 
trie \  die  antidepressants, 
antihistamines,  antihypertensives  and 
diuretics  Radiotherapy  for  head  and 
neck  cancers  causes  severe  salivary 
dysfunction,  as  the  glands  can  be 
damaged  when  they  are  in  the 
radiation  field  during  treatment 

Other  systemic  disorders  with 
salivary  involvement  include  cystic 
fibrosis,  sarcoidosis,  poorlv  controlled 
diabetes  mellitus,  thyroid  disorders 
and  depression 

Xerostomic  patients  often  complain 
of  dry  lips,  throat  and  nose  in  addition 
to  having  a  dry  mouth.  They  may  also 
have  difficulty  speaking  and  chewing 
or  swallowing  foods.  Tooth  decay, 
gum  disease  and  oral  fungal  infections 
are  more  common  and  patients  with 
dentures  may  also  have  difficult) 
keeping  them  in. 

Saliva  protects  the  mouth  by 
washing  away  food  debris  and 
contains  many  enzymes  that  help  to 
keep  the  bacterial  flora  in  balance.lt 
also  neutralises  acidic  foods  and 
drinks  which  cause  the  teeth  to 
demineralise.  It  takes  about  45 
minutes  for  saliva  to  buffer  acidic 
food  or  drink  intake.  Saliva  flow 
reduces  during  sleep  and  so  do  its 
protective  effects. 

When  saliva  isn't  present,  the 
microbial  balance  in  the  mouth 
changes.There  are  over  300  species  of 
oral  flora;  when  the  saliva  ceases  to 
protect,  mam'  of  the  non-harmful 


species  are  lost. The  species  that 
remain  are  the  ones  that  will  change 
and  adapt  to  the  new  environment, 
Studies  have  identified  low  salivary 
flow  as  one  ol  the  factors  thai 
contribute  to  high  levels  of  Oral 
Candida  albicans. 

Each  aspect  of  xerostomia  must  be 
addressed.  The  goals  are  to  relieve 
symptoms,  manage  or  prevent  the 
sequelae  of  salivary  dysfunction,  and 
treat  any  underlying  disease. 

Medication  matters 

Management  depends  on  the 
diagnosis  and  the  se  verity  ol  the 
condition.  Some  patients  may  require 
only  reassurance  and  periodic 
symptomatic  treatment,  while  others 
may  have  significant  systemic  disease, 
which  requires  a  lot  of  intervention 
and  regular  aggressive  therapy. 

Discontinuing  the  medication 
should  cure  drug-induced  xerostomia. 
It  is  extremely  rare  for  a  medication  to 
cause  irreversible  changes  or  damage 
to  the  salivary  glands  Patients  should 
be  reassured  that  this  is  the  case. 

Eor  medication  which  cannot  be 
discontinued.it  may  be  possible  to 
substitute  a  different  drug  with 
similar  clinical  efficacy,  but  with 
fewer  anti-eholinergic  effects. 

The  mouth  is  often  driest  at  night, 
which  can  cause  sleeping  problems 
Splitting  the  drug  dose  into  smaller, 
more  frequent  intakes  (for  example, 
before  meals)  may  allow  the 
stimulation  of  saliva  during  eating  to 
override  the  drying  effects  of  the 
drug. 

Cool  or  hot  mist  vaporizers  by  the 
bedside  increase  the  humidity  and 
can  reduce  the  desiccation  of  the  oral 
tissues  which  occurs  at  night 
Practical  things  like  not  having  the 
central  heating  on  too  high  can  also 
help 

Frequent  sips  of  water  help  to 
moisten,  cleanse  and  keep  the  oral 
mucosa  well  hydrated.  Caffeine- 
containing  drinks  should  be  avoided, 
as  they  cause  dehydration  Patients 
with  dry  mouths  are  far  more 
susceptible  to  tooth  decay;  so  drinks 
that  contain  sugar  should  be  avoided. 

Patients  should  be  encouraged  to 
put  moisturisers  and  emollients  on 
their  lips.  Petrolatum  products  give 
relief,  but  more  penetrating  creams 
are  preferable. 

When  there  is  residual  gland 


function,  it  may  be  possible  to 
stimulate  saliva  flow  with  either  local 
measures  or  systemic  medication 

The  most  important  step  is  to  drink 
at  least  two  litres  of  water  each  day 
The  amount  required  increases  with 
exercise,  environmental  temperature 
and  if  diuretic  drinks  or  medications 
are  taken 

When  saliva  cannot  he  stimulated, 
wetting  agents  or  saliva  substitutes 
can  he  tried  There  arc  many  artificial 
salivas  on  the  market,  but  none  can 
mimic  saliva  exactly. 

.Most  commercial  products 
available  are  based  upon 
carboxymcthylcellulose  However, 
saliva  substitutes  can  t  simulate  the 
non-Newtonian  properties  of  saliva,  or 
contain  anti-bacterial  components 
(including  antibodies)  or  enzymes 
and  other  components  of  saliva 

Saliva  substitutes  which  contain 
animal  mucins  have  been  shown  to 
be  preferable  to  products  containing 
only  carboxymcthylcellulose.  It  seems 
that  a  more  normal  flora  may  be 
associated  with  their  use. 

Most  dry  mouth  patients  do  not  use 
saliva  replacements  regularly.  Main 
find  sipping  water  frequently  a 
preferable  solution. 

Taste,  viscosity,  lubrication 
properties  and  limited  duration  may 
account  for  the  fact  that  replacements 
aren't  universally  used.  However,  cost 
and  convenience  may  ultimately  be 
the  most  important  factors. 

As  patients  with  xerostomia  are 
more  prone  to  dental  diseases,  they 
should  be  encouraged  to  see  their 
dentist  or  hygienist  regularly 

Patients  who  suffer  from  salivary 
hypo  function  must  clean  their  teeth, 
whether  natural  or  dentures 
meticulously  each  day.  Electric 
toothbrushes,  water  piks  and  anti- 
bacterial mouthwashes  help  -  in  fact 
any  dental  aid,  which  helps  to  remove 
plaque  should  be  considered. 

As  the  a  pharmacists  is  often  the 
first  person  a  patient  approaches  with 
dry  mouth  symptoms,  pharmacists  are 
in  a  perfect  position  to  advise  patients 
on  simple,  practical  aids.  Naturally, 
patients  they  should  also  be  referred 
to  their  doctor  or  dentist  for  diagnosis 
and  support. 

9  Tlte  British  Dental  Association  can 
provide  fact-sheets  on  a  range  of 
dental  problems.  It  also  has  a  web 
site:  wwii.bda-dentistry.org.uk 
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Pharmacists  are 
becoming 
familiar  with  the 
PACT  statistics 
produced  for 
GPs.  The 
Department  of 
Health  has 
supplied  the 
following  data  on 
dentists'  NHS 
prescribing 

Table  1  (above)  compares 
the  number  of 
prescription  items  and 
the  net  ingredient  cost  for 
all  items  dispensed  in  the 
community  with  dental 
practitioner  items  in  England  from 
1996  to  1999.  During  that  period,  the 
number  of  prescription  items  written 
on  FP10(D)  forms  and  dispensed  in 
the  community  increased  from  4.3 
million  to  4.5  million.The  associated 
net  ingredient  cost  (NIC)  increased 
from  £7.5  million  to  £1 0.7m.  However, 
the  percentage  of  dentist  prescription 


items  to  overall  prescription  items 
remains  at  0.9  per  cent  over  the 
period  and  at  0.2  per  cent  for  the  NIC. 

Table  2  compares  dentist 
prescription  items  in  1999  in  BNF 
sections  where  the  number  of  dentist 
prescription  items  in  each  section 
was  greater  than  2,000  with  all 
dispensing  in  these  sections.There  are 
3.6  million  prescription  items  for 
antibacterial  drugs  dispensed  on 


dentists'  forms,  80  per  cent  of  all 
prescriptions  prescribed  by  dentists. 

Nine  per  cent  of  all  items  of 
antibacterial  drugs  dispensed  were 
prescribed  by  dentists.  Of  the  6.3 
million  items  of  drugs  acting  on  the 
oropharynx,  0.6  million  or  27  per 
cent  were  prescribed  by  dentists. 
However  it  should  be  noted  that  the 
percentage  will  be  affected  by  the 


sections  may  not  be  included  in  the 
dental  practitioners  formulary. 

Eighty  one  per  cent  of  dentists' 
prescriptions  were  generic.  It  is  not 
possible  to  provide  an  equivalent 
generic  prescribing  rate  for  GPs  which 
only  covers  the  drugs  contained  in  the 
dentists  formulary.  However,  66  per 
cent  of  prescriptions  dispensed  in  the 
community,  including  dentists' 
prescriptions,  were  generic. 


fact  that  some  drugs  included  in  these 

Table  1:  Comparison  of  all  prescriptions  with  dental  prescriptions 
England 


Year 

1996 

1997 

1998 

1999 

Prescription  items  ('000s) 

•  All  items  prescribed  by  dentists 

4,344 

4,410 

4,452 

4,527 

and  dispensed  in  the  community  (a) 

•  All  prescriptions  dispensed 

484,913 

500,153 

513,209 

529,770 

in  the  community  (b) 

•  Percentage  (a)  to  (b) 

0.9% 

0.9% 

0.9% 

0.9% 

Net  ingredient  cost  (£000s) 

•  Dentist's  prescriptions  dispensed  7,474  7,350  7,531  10,672 
in  the  community 

•  All  prescriptions  dispensed        4,006,988  4,367,474     4,701,487  5,291,242 
in  the  community 

•  Percentage  (a)  to  (b)  0.2%  0.2%  0.2%  0.2% 

NB.  The  information  for  all  prescriptions  dispensed  in  the  community  covers  all  prescription  items  dispensed  in  the  community  by  com- 
munity pharmacists  and  appliance  contractors,  dispensing  doctors  and  personal  administration 

Market  gives  a  dazzling  smile 


0 


ral  hygiene  products 
have  a  bright  future, 
according  to  the  latest 
Mintel  report.  Growth 
will  be  achieved  by 
improved  public 
education,  and  by  consumers 
following  improved  oral  hygiene 
regimes  looking  for  products  with 
added  benefits. 

The  market  was  reported  to  be 
worth  £521  million  last  year 
(Information  Resources).  Pharmacies, 
excluding  Boots,  accounted  for  £39 
million  of  this  total. 
There  is  a  trend  towards  the 


premium  products  as  consumers 
demand  more  effective  formulations 
with  their  increased  knowledge  of 
oral  hygiene. 

Toothpaste  is  the  largest  part  of  the 
market,  accounting  for  71  per  cent  of 
value  sales  and  is  also  the  fastest 
growing,  by  27  per  cent,  since  1995. 

Mouthwashes  have  grown  more 
slowly  and  the  sales  of  denture 
products  have  declined  over  the  last 
two  years  as  people  tend  to  keep  their 
teeth  for  longer.The  ancillary  market, 
eg  flosses  and  gums,  is  showing  good 
growth  of  30  per  cent  since  1995,  but 
from  a  low  starting  point 


Table  2:  Dental  prescriptions  (above  2,000  items)  dispensed  under 
BNF  compared  with  all  prescriptions  -  England 


Demist  dispensing 

All  dispensing 

BNF  section     prescription  items 

Prescription  items 

('000s) 

('000s) 

•  Antibacterial  drugs 

5.1 

3,610 

38,639 

•  Drugs  acting  on  the  oropharynx 

12.3 

557 

2,029 

•  Drugs  used  in  rheumatic  diseases  &  gout 

10.1 

189 

21,320 

•  Analgesics 

4.7 

91 

42,705 

#  Minerals 

9.5 

28 

682 

®  Anti-infective  skin  preparation 

13.1 

20 

5,263 

©  Hypnotics  &  anxiolytics 

4.1 

17 

16,327 

O  Antifungal  drugs 

5.2 

3 

1,444 

#  Disinfectants  &  cleansets 

13.11 

3 

1,203 

#  Antiviral  drugs 

5.3 

2 

260 

#  Local  anaesthesia 

15.2 

2 

786 

Alt  items  dispensed 

4,526 

529,770 

The  information  for  all  prescriptions  dispensed  in  the  community  covers  all  items  dispensed  by  community  pharmacists,  appliance  con- 

Iraciors,  dispensing  doctors  and  personal  administration 


Verbal  herbal 

Colgate-Palmolive  has  launched  a 
new  herbal  toothpaste  as  part  of  its 
range. 

Containing  extracts  of  camomile, 
sage,  myrrh  and  eucalyptus,  it  is 
claimed  the  toothpaste  leaves  teeth 
with  a  freshness  surge  so  invigorating 
you  really  feel  the  difference'. 

As  well  as  having  a  eucalyptus 
flavour,  it  contains  fluoride  and 
calcium  for  healthy  teeth. 

After  trial,  70  per  cent  of 
consumers  wanted  to  buy  Colgate 
Herbal. 

There  will  be  TV  advertising 
throughout  April,  with  later  bursts  in 
July  and  October. 
Colgate-Palmolive. 
Tel:  01483  302222. 

Listerine 

Raising  the  awareness  of  healthy 
gums  as  a  way  of  keeping  teeth  for 

Continued  on 
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Advertisement  featurh 


Dulco-lax  Perles  breaks  new 
ground  in  the  laxative  market 


Constipation  is  always  a  tricky 
subject.  Consumers  don't 
want  to  talk  about  it  and  it's 
hard  for  pharmacists  to  know  how 
severe  their  customer's 
constipation  is. 

Dulco-lax  Perles,  a  new  product 
from  Boehringer  Ingelheim,  could 
help  pharmacists  and  sufferers  by 
being  the  first  ever  discreet  laxative 
in  adjustable  dosage  micro- 
capsules to  provide  individual 
flexible  relief.  It  is  a  unique 
product  that  allows  light  to  medium 
sufferers  to  effectively  restore  their 
regularity. 

Supporting  growth  of 
the  laxative  market 

The  OTC  laxative  market  has 
experienced  moderate  growth  in 
recent  years,  to  a  current  MAT 
value  growth  of  10%  year  on  year.' 
Despite  this  there  has  been  little 
new  innovation  or  product 
development  within  the  laxative 
market  until  now. 

The  launch  of  Dulco-lax  Perles  is 
expected  to  drive  growth  of  the 
total  laxative  market,  which  in  turn 
will  see  Boehringer  Ingelheim 
significantly  increase  brand 
market  share.  As  one  of  the  fastest 
growing  brands  in  the  laxative 
market,  out-performing  the  overall 
market  and  growing  by  18%'  in  the 
past  year,  Dulco-lax  is  now  using 
innovation  to  reinforce  its  number 
two  market  position  and  build 
overall  category  share. 

Opportunities  for 
sales 

Research  shows  that  1 1%  of  the  UK 
population  have  suffered  from 
constipation  in  the  last  year,  but 
surprisingly  over  a  third  (37%)  of 
sufferers  do  not  treat  their 
constipation  with  medication. - 
Additional  research  also  highlights 
that  younger  sufferers  do  not 


perceive  themselves  as 
constipation  sufferers,  preferring 
to  describe  themselves  as 
"not  regular"  and  want  a 
product  that  will  get  them  back 
to  normal.1 

Dulco-lax  Product  Manager  Kate 
Dixon  says:  "We  believe  these  non- 
users  can  be  reached  through 
innovation  and  new  product 
development.  Dulco-lax  Perles  will 
fulfil  this  role  by  reaching  the 
target  female  25-45-year-old 
audience  who  believe  they  have  a 
regularity  problem  or  who  are 
currently  not  treating.  This  presents 
a  viable  commercial  opportunity 
for  our  pharmacy  customers  to 
successfully  increase  sales  in  this 
category. 

"Positive  market  research 
among  these  target  consumers 
identifies  a  demand  for  a 
product  that  not  only  allows  them 
to  adjust  their  dose,  but  one  that 
also  does  not  draw  attention  to  its 
use  to  relieve  constipation  -  a 
condition  many  find  embarrasing.' 
Dulco-lax  Perles  provides 
consumers  with  a  product  that 
is  convenient,  discreet,  flexible 
and  effective.  In  our  research  85% 
of  consumers  rated  the  product  as 


innovative  and  69%  said  they  would 
probably  or  definitely  buy  this 
product."' 

Dulco-lax  Perles  -  the 
discreet  route  to 
restoring  regularity 

Dulco-lax  Perles  is  the  first, 
pharmacy  only,  liquid-filled  micro- 
capsule laxative  designed  to  meet 
the  differing  needs  of  your 
customer.  Each  small,  easy  to 
swallow  micro-capsule  is  filled  with 
a  measured  dose  of  sodium 
picosulphate1.  which  is  designed  to 
effectively  restore  regularity.  This 
unique  format  allows  the  individual 
to  control  their  dose,  taking 
between  two  and  four  capsules, 
according  to  their  individual  needs. 

The  attractive,  modem  packaging 
of  the  tiny  bottles  also  provides 
discretion  for  the  Dulco-lax  Perles 
user,  who  can  cany  it  in  their 
handbag,  for  example,  without  fear 
of  embarrassment. 

As  with  all  products  in  the 
Dulco-lax  range,  Dulco-lax  Perles 
benefits  from  a  dual  action.  The 
product  works  overnight  to 
stimulate  the  colon  and  the  rectum. 


encouraging  normal  bowel 
movement  that  is  predicable  and 
gentle,  while  helping  to  restore  the 
body's  natural  desire  to  go  to  the 
toilet. 

Supporting  the  launch 

Dulco-lax  Perles  will  only  be 
available  from  pharmacies,  giving 
pharmacists  an  ideal  opportunity  to 
increase  sales.  Kate  Dixon  is 
confident  that  the  product  will  be 
successful. 

"Boehringer  Ingelheim  is 
committed  to  investing  and 
developing  the  laxative  market 
through  the  launch  of  Dulco-lax 
Perles,"  she  says.  "We  are  putting 
£1  million  behind  an  extensive 
marketing  campaign,  with 
advertising  appearing  in  high 
profile  women's  consumer 
magazines  in  summer  and  autumn 
2001,  and  1,350  eye-catching 
advertisements  will  appear  in 
washrooms  across  the  UK. 
Additional  investment  in  the 
form  of  an  innovative  PR  campaign 
will  run  from  March  to 
September." 

Dulco-lax  Perles  is  a  P 
licensed  product  and 
retails  at  £4.59  for  a 
bottle  of  50  capsules. 
For  all  sales  enquiries  or 
for  a  representative  to 
call,  please  contact: 
Laser  Healthcare 
(tel:  01202  780558) 
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Product  Information  for  Dulco-lax®  Perles®.  Active  Ingredients:  Each  capsule  contains  2.5  mg  sodium  picosulphate  in  small,  pearl-shaped,  soft  gelaun  capsules.  Indications:  For  the  short-term  management 
of  constipation  of  any  aetiology  and  bowel  clearance  before  surgery,  childbirth  or  radiological  investigations.  Dosage  Instructions:  For  oral  administration.  Dose  (unless  otherwise  prescribed  by  the  doctor)  .Adults 
and  children  over  10  years:  Two  to  four  capsules  (5-10mg)  at  night  Children  under  10  years:  Not  to  be  taken  by  children  under  10  years  without  medical  ad\ice.  Children  (4-10 years):  One  to  two  capsules  (2.5- 
>mg)  at  night.  Children  under  4  years:  Not  recommended  for  children  under  4  years  of  age.  The  capsules  should  be  swallowed  with  adequate  fluid.  Contra-indications:  DI  LCO-LAX  PERLES  are  contra-indicated  in 
patients  with  ileus,  intestinal  obstruction,  acute  surgical  abdominal  conditions  like  acute  appendicitis,  acute  inflammatory'  bow  el  diseases,  and  in  severe  dehydration.  Not  to  be  used  in  patients  with  a  known 
hypersensitivity  to  sodium  picosulphate  or  any  other  component  of  the  product.  Precautions  and  warnings:  As  with  all  laxatives,  DLLC0-LAX  PERLES  should  not  be  taken  on  a  continuous  daily  basis  for  long  periods. 
If  laxatives  are  needed  every  day,  the  cause  of  constipation  should  be  investigated.  Prolonged  excessive  use  may  lead  to  fluid  and  electrolyte  imbalance  and  hypokalemia,  and  may  precipitate  onset  of  rebound 
constipation.  Pregnancy  and  Lactation:  there  are  no  reports  of  harmful  effects,  however  use  of  DULCO-LAX  PERLES  is  not  recommended.  Side  effects:  Abdominal  discomfort  and  diarrhoea  may  occasionally  occur. 
Keep  the  bottle  within  the  outer  carton.  Retail  Sales  Price:  50  capsules  -  £-1.59  (£3-91  ex  VAT)  MA  holder:  Boehringer  Ingelheim  Ltd,  Self  Medication  Division,  Ellesfield  Avenue.  Bracknell,  Berkshire.  RG12  8YS.  IX 
MA  number:  PL  00015/0254.  Legal  category:  Pharmacy  only  Date  of  Preparation:  March  2001 


Market  leaders 

These  are  pharmacy  sales  by  value, 
rather  than  volume,  excluding  Boots 
(Information  Resources  52  weeks 
ending  31  December  '00) 

Tootnposte 

1  .Colgate  dental  cream 

2.  Sensodyne 

3.  Macleans 

Toothbrushes 
1  .Oral  B 

2.  Colgate 

3.  Wisdom 

Mouthwash 
1  .Listerine 

2.  Listermint 

3.  Plax 

Denture  cleansers 
1  .Steradent 

2.  Dentu-Creme 

3.  Dentural 

Denture  Fixatives 

1.  Poli-Grip 

2.  Wernets 

3.  Fixodent 

-»  Continued  from  P26 

life  is  the  focus  of  the  Listerine 
promotional  campaigns. 

Over  the  coming  year,  Warner 
Lambert  Consumer  Healthcare  will  be 
spending  over£3m  in  media  support 
for  the  brand,  including  the  tooth 
fairy' TV  adverts  featuring  Keith  Allen, 
and  cinema  advertising  in  London. 

Although  90  per  cent  of  Listerine 
sales  are  through  grocery  outlets, 
Richard  Norton,  senior  product 
manager,  sees  this  as  an  opportunity 
for  pharmacy. "The  market  may  be 
smaller,  but  it  is  much  faster  growing," 
he  says.  "Educating  consumers  on 
gum  health  will  continue  to  be  a 
strong  focus  for  Listerine. The  role 
that  pharmacists  play  as  the  oral  care 
specialists  on  the  high  street  is  key  to 
further  growth  in  the  mouthwash 
market,"  he  adds. 

Pfizer- Warner  Lambert  Consumer 

Healthcare. 

Tel:  023  8064  1400. 


Gelclair 


On,!  c,,, 


Gelclair  is  designed  to  help  painful  oral  conditions 


Listerine  targets  healthy  gums 


Hat  trick  from  Sinclair 

Sinclair  Pharmaceuticals  has 
introduced  three  products  to  help 
treat  oral  problems. 

Most  recently,  Gelclair  has  been 
launched  to  assist  in  the  management 
of  severe  and  painful  oral  conditions 
such  as  mucositis.The  single-dose 
sachets  of  gel  are  diluted  with  water 
and  then  rinsed  around  the  mouth  for 
at  least  a  minute. This  leaves  a 
protective  film  over  lesions,  helping 
to  relieve  discomfort. 

Alodair  mouthwash  is  designed  to 
treat  aphthous  ulcers  and  other 
painful  lesions. 

Saliva  Stimulating  Tablets  (SST)  are 
used  to  treat  dry  mouth.The  tablet 
dissolves  slowly  in  the  mouth  and 
contains  a  selection  of  buffered  fruit 
acids  which  stimulate  the  salivary 
glands.The  buffered  fruit  acids,  in 
combination  with  minerals,  prevent 
enamel  softening  and 
dcmineralisation  of  the  teeth. 

All  products  can  be  prescribed 
under  the  NHS  or  bought  over  the 
counter. 

Gelclair,  2 1  sachets  £50.80  (rsp), 
Aloclair,  120ml  ±8.95  (rsp)  and  SST, 
100  tablets  £8.95  (rsp). 
Sinclair  Pharmaceuticals. 
Tel:  01483  426644. 

Two-in-one  freshness 

Theramed  is  still  the  only  product  on 
the  market  which  is  a  combination  of 
a  toothpaste  and  a  mouthwash. 

The  gel,  in  its  unique  packaging,  is 
ideal  to  take  on  holiday  or  to  the  gym. 

Available  in  Cool  Mini  and  Fresh 
Mint  (rsp  £1.75)  or  a  whitening 
variety  (£2.49),  there  are  also  trial 
sizes  available  in  the  summer. 
Schwarzkopf  &  Henkel. 
Tel:  01296  314000. 

Weleda  promotion 

Weleda  toothpastes  will  be  available 
to  consumers  for  a  special  price  of 
99p  (usual  rrp,£l  .90). 

All  are  free  from  artificial 
preservatives,  colorants,  detergents, 
sweeteners,  foam  boosters  or 
fluoride. This  makes  them  especially 
popular  for  children  living  in  areas 


where  fluoride  is  added  to  the  water 
supply. 

The  promotional  parcel  will 
contain  12  each  of  the  five  different 
flavours:  Calendula,  Ratanhia,  Salt, 
Plant  gel  or  Children  's  Tooth  Gel  and 
is  available  to  pharmacists  from  April 
for  £36  (total  retail  value  £1 10.40). 

The  parcel  will  also  include  a 
display  poster,  dental  care  leaflets  and 
smiley-mouth  shelf  wobbler  to  be 
used  in  time  for  National  Smile  Week 
(May  14-21). 
Weleda  UK. 
Tel:  0115  944  8200. 

Steradent 

With  one  in  four  people  in  the  UK 
wearing  some  form  of  denture, 
Steradent  continues  to  dominate  the 
denture-cleaning  market. 

The  Denture  Care  Advice  Line, 
sponsored  by  Steradent,  is  a  free 
helpline  set  up  to  answer  any  queries 
consumers  and  professionals  ma)' 
have.  Pharmacists  can  call  the  help 
line  free  on  0845  1 1 1  345  to  request 
regular  supplies  of  a  Caring  for 
Dentures'  leaflets  for  in-store  display, 
Reckitt  Benckiser 
Tel:  01793  427200 

Powerful  cleaning 

The  Aquafresh  Powerclean  is  the  first 
battery-powered  toothbrush  that  has 
an  oscillating  and  pulsating  action  for 
three-dimensional  cleaning. 


Steradent  continues  to 
dominate  the  denture- 
cleaning  market 

It  also  has  a  flexible  neck  and 
shaped  bristles  to  clean  all  teeth 
surfaces. At  £12.99  (rsp),a  high- 
quality  powered  brush  is  within 
everybody's  reach. 
GlaxoSmithKline  Consumer 
Healthcare. 
Tel:  020  8560  5151. 


Aquafresh's  battery-operated 
toothbrush,  Powerclean 


Weleda's  toothpastes  are  available  for  a  special  price  of  99p 
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In  a  scrape? 

Rankam  distributes  a  stainless-steel 
tongue  cleanser  which  it  claims  is  the 
missing  link  for  complete  oral 
hygiene  . Tongue-cleaning  has  been 
practised  in  eastern  societies  for  many 
centuries  and  is  now  becoming 
known  in  the  West. 

The  tongue  is  a  major  hiding-place 
for  the  bacteria  that  emit  sulphides 
which  cause  bad  breath, gum 
disease  and  an  unpleasant  taste  in  the 
mouth. 

The  horseshoe  shaped  device 
should  be  gently  pulled  forward  along 
the  tongue,  twice  a  day  after  cleaning 
the  teeth 
Rankam  Ltd. 
Tel:  0121  773  5343. 

Sensitivity  increases 

Stafford-Miller  claims  that  the 
incidence  of  dental  sensitivity  is 
increasing,  with  as  many  as  35  per 
cent  of  the  population  suffering  at 
some  point. 

Reasons  for  an  increase  could  be 
over-vigorous  brushing,  consumption 
of  acidic  tizzy  drinks,  tooth-grinding 
as  a  result  of  stress,  as  well  as  gastric 
reflux  and  acid  regurgitation. 

Used  twice  daily,  Sensodyne  is 
clinically  proven  to  relieve  the  pain  of 
sensitive  teeth  and  stop  the  pain 
returning. 
Stafford-Miller. 
Tel:  01707  331001. 

Take  your  breath  away 

Treatments  for  halitosis  have 
traditionally  been  associated  with 
strong,  minty  flavours  to  mask  the 
symptoms  of  bad  breath  without 
treating  the  cause. 

Over  90  per  cent  of  cases  of  bad 
breath  originate  within  the  mouth 
and  the  malodour  comes  from  volatile 
sulphur  compounds  (VSCs).These  are 
produced  when  bacteria  in  the  mouth 
break  down  debris. 

Eliminating  VSCs  is  the  first  step  in 
preventing  bad  breath  and  two 
products  work  by  converting  the  foul- 
iflielling  gases  into  odourless  sulphur 
compounds. 

VSCs  have  also  been  implicated  in 
periodontal  (gum)  disease  and  so  by 
using  these  products  to  treat 
halitosis,  gum  health  could  also  be 
improved. 

Colgate-Palmolive's  Neutralize, 
launched  last  October,  was  inspired 
by  an  old  folk  remedy  for 
counteracting  the  smell  of  skunk 
spray,  a  concentrate  of  sulphurous 
compounds.  People  who  had  been 


sprayed  by  a  skunk  would  be  doused 
with  tomato  juice  to  help  eliminate 
the  smell 

Neutralize  contains  an  alpha-ionine 
compound  from  tomatoes, ami  zinc, 
both  of  which  convert  VSCs  into 
odourless  sulphide  compounds. 

The  Neutralize  system  pack 
contains  a  300ml  rinse,  to  be  used 
twice  a  day,  and  24  lozenges  to  carry 
when  out  and  about  (rsp  £4.99).  Refill 
Lozenges  rsp  £2.49. 

Periproducts'  Retardex  oral  rinse, 
spray  anil  toothpaste  contain  the 
branded  compound  CIoSYS  II  which 
has  chlorine  dioxide  as  an  active 
ingredient. This  oxidises  VSCs 
into  odourless  compounds 
and  kills  the  bacteria  that  produce 
them, 

Leading  men's  magazine,/''///!/, 
awarded  Retardex  oral  rinse  Dental 
Product  of  the  Year  2000'. 

Retail  prices  are.t~.9S  lor  the 
toothpaste  and  500ml  oral  rinse, 
£4.99  for  the  250ml  oral  rinse  and 
pocket-sized  spray £2  99. 
Periproducts. 
Tel:  020  8868  1500. 

Current  favourite 

The  increasing  popularity  of  electric 
toothbrushes,  whether  re-chargeable 
or  battery  powered,  represents  a  good 
sales  opportunity  for  pharmacists. 
Research  carried  out  during  on  behalf 
of  Warner-Lambert  in  January  show  s 
that  74  per  cent  of  people  are  still 


using  manual  brushes  Before 
encouraging  people  to  trade-up  to  the 
more  expensive  power  brushes,  it  is 
important  to  understand  their 
similarities  and  differences. 

( iolgate-Palmolive  and  Hraun 
Oral-B.  the  leading  manufacturers  ol 
toothbrushes,  both  agree  thai  electric 
toothbrushes  give  a  superior  clean. 
This  is  due  to  the  large  number  ol 
oscillations  that  the  heads  make  per 
minute  The  resulting  reduction  in 
plaque  anil  tartar  build-up  leads 
to  a  general  improvement  in  oral 
health 

ll  is  possible  to  get  teeth  clean 
using  a  manual  toothbrush,  but  a 
perfect  technique  is  required.  Dentists 
should  be  able  to  advise  individuals 
on  (he  correct  technique  and  the 
most  suitable  brush  Those  with 
limited  dexterity  may  find  it  difficult 
to  use  a  manual  brush 

The  heads  on  power  brushes 
should  be  replaced  every  three  to 
four  months,  as  for  manual  brushes, 
but  the  bases  should  not  need  to  be 
replaced,  batteries  should  last 
about  three  months  depending  on 
usage. 

The  first  trade-up  from  a  manual 
brush  is  normally  to  a  battery- 
powered  version,  as  these  are  cheaper 
than  the  rechargeables  and  more 
portable 

The  choice  of  power  brushes  is  set 
to  increase  this  year  with  three  new- 
product  launches  from  Braun  Oral  B: 


Retardex  was  judged 
Dental  Product  of  the  Year 
2000'  by  FHM 

•  Kids  Disney  Power  Toothbrush  - 
suitable  lor  children  over  three,  it 
combines  the  technology  of  adult 
rechargeable  brushes  with  a  smaller 
brush  To  keep  children  brushing,  a 
mystery  musical  timer  will  pla\  one  ol 
Id  melodies  after  each  minute  (rsp 
£29.99) 

•  3D  Excel  -  this  w  ill  be  oral  B's 
new  premium  power  brush  pulsating 
faster  than  any  other  and  featuring 
Flexisoft  bristles  for  interdental  clean- 
ing (rsp  £44.99) 

•  Plak  Control  Battery-powered 
brush  -  giving  first  time  users  an 
affordable  start  (rsp£14.99). 

Seven  day  smiles! 

This  year's  National  Smile  Week  will 
take  place  from  May  14-20. 
The  annual  oral  health  campaign 


Tomatoes  may  hold  the  key  to  neutralising  halitosis 


organised  by  the  British  Dental  Health 
Foundation  involves  schools, 
pharmacies  and  dental  practices,  as 
well  as  youth  and  community 
organisations  and  manufacturers  all 
over  the  UK. 

The  charity  uses  the  event  as  a 
platform  to  raise  public  awareness 
about  a  range  of  issues  such  as  oral 
cancer,  dental  phobia  and  the  danger 
of  sporting  injuries. 

Pharmacists  wishing  to  participate- 
in  the  week  should  contact  the  BDHF 
for  an  event  organisers  pack. 

www.dentalhealth.org.uk 
BDHF. 

Tel:  01788  546365. 
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Ben  Zatland  takes  a  look  back  at  an  eventful  year  as 
chairman  of  the  National  Pharmaceutical  Association 


Chat 


They  say  that  a  week  is  a 
long  time  in  politics.  I  am 
not  sure  whether  this 
applies  to  pharmacy 
polities,  but  the  one  year 
that  I  have  been 
chairman  of  the  National 
Pharmaceutical  Association  has  flown 
by.  And  what  an  eventful  year  it's 
been. 

I  have  had  the  opportunity  to  meet 
most  of  the  leaders  of  our  profession, 
in  addition  to  MPs.  ministers  and  the 
smiling  mandarins  ofWhitehall.  It  has 
been  an  illuminating  experience.  I've 
met  pharmacists  from  all  over  the 
world  and  felt  proud  to  be  a  member 
of  such  a  respected  profession. 

The  highlight  of  the  last  12  months 
has,  of  course,  been  the  launch  of  the 
Pharmacy  Programme.  At  last 
pharmacy  has  been  given  recognition 
for  the  part  that  it  can  play  in  the 
provision  of  pharmaceutical  services 
in  the  future  NHS. 

The  NHS  Plan  -  also  launched  last 
year  -  sets  out  a  ten-year  programme 
for  healthcare  services. 

The  Pharmacy  Programme  doesn't 
actually  contain  many  surprises.  It 
centres  around  making  the  best  use  of 
the  profession's  skills  and  expertise. 
At  the  same  time,  it  recognises  the 
need  for  pharmacy  -  as  with  other 
professions  -  to  continuously 
improve  quality. 

There  is  a  host  of  good  things  in  it 
and  many  of  these  have  been  initiated 
by  the  NPA,  acting  in  unison  with  the 
other  pharmacy  bodies  and 
stakeholders.  An  example  is  the 
inclusion  of  pharmacy  in  NHS  Direct, 
a  pharmacy-based  repeat  prescription 
service. 

In  my  view,  the  recognition  given 
to  an  NHS  role  for  pharmacy  in  the 
Programme  will  come  at  a  price.The 
Programme  contains  some  major 
challenges  for  community 
pharmacists  and  there  is  no  doubt 
that  our  pharmacies  could  look 
markedly  different  in  the  future. 

One  of  the  most  significant 
challenges  is  the  introduction  of  Local 
Pharmaceutical  Services.  Not  only  do 
these  herald  the  introduction  of  a 
new  contract  for  pharmacy,  but  they 
are  also  likely  to  bring  contractors 

'  head-on  conflict  with  individual 
mtractor  pharmacists. 
■  'Ubtedly  the  clear  message  is 
ifiat  our  NHS  future  will  be 


dependent  upon  us  doing  things 
differently.  As  the  Programme  puts  it: 
"Pharmacies,  which  provide  the  best 
services,  should  gain  at  the  expense 
of  those  who  are  prepared  only  to 
provide  the  minimum." 

New  service  provision 

All  of  us  working  in  community 
pharmacy  arc  juggling  with  the 
dilemma  of  split  professional/ 
commercial  personalities.  Our 
traditional  over-the-counter  business 
is  moving  away  from  our  hands  into 
those  of  other  retail  sectors. 

The  shaft  of  light  in  this  is  the 
prospect  of  pharmacy  prescribing 
and  an  enlarged  OTC  armoury.  The 
recent  initiatives  with  emergency 
hormonal  contraception  and  nicotine 


replacement  therapy  could  be  the 
start  of  a  changing  and  enlarging  role 
for  pharmacy. 

There's  no  doubt  that  pharmacy's 
future  lies  in  healthcare.  However,  this 
means  dependency  on  the  NHS  - 
which  at  the  moment  has  a  virtual 
monopoly  on  healthcare  provision  in 
the  UK.  As  a  monopolistic  payer  for 
pharmacy  services,  it  can  set  the  fees 
to  be  paid,  the  frequency  of  those 
payments,  the  contractual 
components  of  the  arrangement  and, 
unlike  most  other  contractual 
arrangements,  the  Government  can 
retrospectively  clawback  any  over- 
payments.Which  means  that  rather 
than  being  able  to  set  a  reasonable 
margin  in  line  with  the  costs  of 
running  a  pharmacy  service,  we  have 


to  accept  the  margin  that  the  DoH 
imposes  upon  us  with  no  regard  for 
the  cost  of  providing  the  service. 

It  seems  that  Tony  Blair's  recent 
statement  that  he  wants  to  reward 
effort  and  enterprise  and  could  see  no 
reason  why  staff  who  do  a  good  job 
for  the  public  should  not  be  rewarded 
for  what  they  do,  doesn't  apply  to 
pharmacists.  Just  to  make  the  point, 
he  threw  in  ±10,000  for  each  surgery 
as  an  incentive.  Puzzling,  isn't  it? 

The  NPA  is  committed  to  realising 
the  opportunities  in  the  Pharmacy 
Programme  and  as  chairman  I  have 
been  working  tirelessly  during  my 
year  to  spread  the  word  to  my 
constituents  and  beyond.  Last  year, 
our  roadshow  covered  28  cities  in  six 
weeks  and  every  week  we  held 
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"It  has  been  my  privilege  to 
lead  the  NPA  over  the  past 
12  months" 

members' evenings  in  a  different  pari 
of  the  UK  -  evenings  where  we,  the 
NPA  Board  and  staff  from  Mallinson 
House,  listened  to  community 
pharmacists'  concerns  about 
delivering  these  new  services  without 
proper  NHS  resources.  It  was  well 
worth  the  time  and  effort  involved. 

In  taking  forward  the  Pharmacy 
Programme  the  true  costs  associated 
with  running  a  pharmacy  service 
must  be  recognised  by  Government 
which  must  allow  sufficient  resources 
and  incentives.  In  the  interests  of 
patients,  the  community  pharmacy 
network  must  not  be  damaged 


The  Programme  states  that 
pharmacy  represents  an  under-utilised 
resource  and  highlights  that  more 
needs  to  be  done  to  enhance  its 
professional  role. There  is  a  danger  that 
these  two  statements  could  be 
interpreted  as  suggesting  that 
pharmacists  are  sitting  on  their  hands 
looking  lor  something  to  do!  Nothing 
could  be  further  from  the  truth:  we 
have  never  been  busier.  Ensuring  that 
over  500  million  prescriptions  annually 
are  dispensed  safely  and  professionally, 
while  dealing  with  an  ever  increasing 
OTC  demand  is  no  mean  feat, 

So,  how  are  we  going  to  fit  the  new 
role  opportunities  into  our  existing 
workload? 

The  most  desirable  option  would 
be  to  employ  a  second  pharmacist. 
But  how  are  we  going  to  fund  this 
and  given  the  current  pharmacist 
shortage,  where  are  we  going  to  find 
these  elusive  pharmacists' 

We  could  of  course  delegate  to 
pharmacy  technicians.  The  value  of 
an  excellent  pharmaceutical  service  is 
not  in  the  supply  of  medicines,  but  in 
the  advice  and  information  that 
pharmacists  can  give.  This  is  our 
expertise  -  so  we  must  free  ourselves 
from  the  mechanical  aspects  of 
dispensing  and  delegate  these  tasks  to 
trained  technicians. 

The  third  option  -  and  one  that  is 
being  mooted  in  some  quarters  -  is  to 
free  pharmacists  time  by  relaxing 


their  supervisory  roles,  frankly.  1  see 
huge  dangers  associated  with  this 
approach.  Apart  from  the  patient 
quality  and  safety  issues,  any  moves  to 
relax  supervision  must  be  seen  as 
very  dangerous  lor  the  profession 

Is  this  what  we  want? 

Are  we  prepared  to  take  a  huge  leap 
of  faith  into  uncharted  territory  in  the 
search  for  new  roles?  What  if  the  new 
roles  are  not  sustainable  or  plentiful 
enough  to  ensure  viability?  We  might 
then  trv  to  ret  urn  to  the  pharmacy, 
unl\  in  that  our  traditional  role 
usurped  by  well-qualified  technicians, 
considered  by  the  Government  to  be 
more  cost  effective  than  pharmacists. 
What  will  we  do  then' 

The  rejection  of  the  motion  at  the 
recent  LPC  Conference  has  kicked  into 
touch,  at  least  for  the  time  being,  the 
mooted  NPA/PSNC  merger  Despite 
this,  we  must  still  tr\  and  speak  w  it  1  i  a 
single  voice  The  Pharmacy  Programme 
creates  opportunities  lor  different 
groupings  within  pharmacy  and 
indeed,  for  other  professions  to  pick 
up  many  existing  and  new  pharmacy 
roles.  To  ensure  that  new  roles  stay 
within  community  pharmacy  we  must 
generate  clear  and  consistent 
messages.  A  disparate  approach  w  ill  be 
ineffective  and  will  also  allow  the 
Government  to  divide  and  rule 

I  should  .it  this  point  say  a  little 
about  devolution  -  an  issue  which  has 


been  occupying  a  great  deal  ol  the 
NPA's  time  of  late. The  NPA  has  agreed 
to  appoint  parliamentary  affairs 
executives  tor  each  ol  the  I  K 
countries  who  will  monitor 
parliamentary  proceedings  and 
ensure  that  community  pharmacy's 
voice  is  heard  w  ithin  the  evolving 
national  and  local  agenda  The 
organisation  has  been  actively 
encouraging  members  to  press  lor 
representation  .it  Board  level  on  local 
health  organisations 

We  live  in  rapidly  changing  times. 
The  huge  changes  to  healthcare 
provision  will  take  place  with  or 
without  pharmacy. Our  professional 
and  commercial  future  depends  mi  us 
ensuring  that  our  pharmacies  are  at 
the  strategic  core  ol  that  changing 
healthcare  environment 

One  thing  is  certain  -  the  NPA  is 
there  to  support  you. 

It  has  been  my  privilege  to  lead  the 
NPA  over  the  past  1 2  months,  I've 
seen  at  first  hand  the  work  the 
Association  does  for  it  members 
During  m\  term  of  office  I've  shared 
the  highs  and  the  low  s  and  seen  how 
the  organisation  fights  for  pharmacy. 

( )ne  of  the  key  messages  that  has 
come  ov  er  to  me  loud  and  clear  is  that 
members  have  a  great  organisation 
behind  them  -  an  organisation  which 
is  working  all  out  to  capitalise  the 
commercial  and  professional 
prosperity  of  community  pharmacy. 


rhe  easy  way  to  train  your 
— "icine  sales  assistants 


flexible 
affordable 
easy  to  join 
easy  to  use 


For  a  registration  form  contact 
Mary  Prebble  on  01732  377269 


You  could  pay  more  than  double 
for  other  courses  and  remember, 
Cambridge  Counterpart  offers 
instant  results  on  the  phone 

All  assistants  must  now  be  trained 
to.  Royal  Pharmaceutical  standards 


Are  all  your  employees  trained? 
What  about  new,  part-time  and  Saturday  staff? 

Counterpart  is  recognised  by  the  Society  and 
accredited  through  the  College  of  Pharmacy  Practice 


Business  m 


Major  takes  top 
job  at  Enigma 


Boots  launches  two 


Michael  Major 


Michael  Major,  the  former  managing 
director  of  Lloydspharmacy,  has  been 
appointed  chief  executive  of  pharma- 
cy software  specialist  Enigma  Health 
UK  Ltd.  He  has  been  working  with  the 
founders  of  Enigma  in  a  non-executive 
capacity  for  1 2  months. 

John  Davidson,  UniChem's  manage- 
ment services  director,  has  been 
appointed  as  Enigma's  non-executive 
chairman.  UniChem  acquired  a  60  per 
cent  stake  in  the  company  in  February. 
The  remaining  shares  are  being 
retained  by  the  founders,  other  back- 
ers and  Nucare  pic. 

One  of  Enigma's  main  tasks  will  be 
to  integrate  the  original  Enigma  sys- 
tem with  UniChem's  Mediphase  soft- 
ware. 

Mr  Major  said  Enigma  planned  to 
offer  pharmacists  shares  in  the  compa- 
ny by  early  2002.  He  assured  contrac- 
tors that  Enigma  and  Mediphase  were 
now  available  to  all  pharmacists,  both 
independents  and  multiples. 

Nearly  10,000 
jobs  to  go  at  P&G 

Procter  and  Gamble  (P&G)  is  cutting 
9,600  jobs  world-wide  -  nine  per  cent 
of  its  total  work  force  -  in  an  effort  to 
reduce  costs  and  improve  the  its  com- 
petitiveness. 

Forty  per  cent  of  the  redundancies 
will  be  in  the  US,  and  it  is  too  early  to 
gauge  how  P&G's  UK  operations  will 
be  affected. 

Two-thirds  of  the  cuts  will  come 
from  non-manufacturing  roles  across 
all  levels  of  the  company  while  only 
one-third  involves  employees  in  manu- 
facturing positions.  P&G  hopes  the 
move  will  save  around  $700  million 
(£479m). 

Tliis  is  the  second  time  the  compa- 
ny has  announced  job  cuts.  In  1999 
around  15,000  jobs  were  due  to  go  as 
part  of  its  Organisation  2005'  restruc- 
turing programme.  Only  half  these  job 
cr-s  h:wi  so  frr  been  realised. 


care  centres 


Boots  has  moved  into  the  hard-of-hear- 
ing  market  with  the  launch  of  two 
hearing  care  centres  in  Birmingham 
and  Manchester. 

It  plans  to  open  another  45  centres 
within  the  next  six  months  and 
expects  to  have  150  by  March  2004. 
Boots  will  invest  £15.5  million  in  the 
venture  over  the  next  four  years. 

All  the  centres  will  be  located  in  the 
Boots  Opticians  section  within  larger 
stores.  Customers  will  have  an  initial 
consultation  with  a  hearing  aid  audio- 
logist. 

The  stores'  hearing  aid  range  cen- 
tres around  Songbird,  a  disposable 
product  which  was  launched  in  the  US 
12  months  ago  and  will  be  exclusively 
available  from  Boots.  On  average  each 


Songbird  unit  lasts  around  six  weeks 
when  used  12  hours  a  day  and  the  esti- 
mated cost  per  month  is  £22. 

Boots  hearing  care  concept  is  aimed 
at  the  estimated  3  4  million  UK  resi- 
dents with  mild  to  moderate  hearing 
loss  who  do  not  currently  use  hearing 
aids.  Boots  said  that  its  own  customer 
research  had  shown  that  a  lot  of  peo- 
ple were  put  off  wearing  hearing  aids 
because  of  the  lack  of  convenient 
access  to  professional  hearing  care  ser- 
vices. 

"There  are  millions  of  people  out 
there  who  want  to  care  for  their  hear- 
ing as  easily  and  conveniently  as  they 
care  for  their  eyesight,"  said  Stephen 
Murray,  managing  director  of  Boots 
Opticians. 


Boots:  moving  into  ear  care 


Key  task  force  backs  pharmacist  prescribing 


Pharmacists'  potential  to  prescribe 
medicines  arguably  moved  a  step  clos- 
er this  week,  following  the  recommen- 
dations of  a  report  by  the 
Pharmaceutical  Industry  Competitive- 
ness Task  Force  (PICTF). 

PICTF  was  set  up  in  November 
1999,  following  a  meeting  between 
Prime  MinisterTony  Blair  and  the  chief 
executives  of  Glaxo  Wellcome, 
SmithKline  Beecham  andAstraZeneca. 
Its  aim  was  to  examine  how  the  UK 
can  maintain  its  competitive  edge  in 
the  fast-moving  pharmaceutical  world. 

In  a  move  designed  to  emphasise  its 
importance,  the  PM  personally 
launched  the  report  this  week. 

According  to  the  report,  the 
Government  should  consider  giving 
pharmacists  prescribing  powers  to 
help  customer;;  obtain  medicines  not 
reimbursed  by  /available  on  the  NHS. 

Both  the  Government  and  the  phar- 
maceutical industry  agree  that  a  mar- 
ket for  medicines  not  reimbursed  by 
the  NHS  -  which  involves  NHS  pre- 


scribes -  should  be  developed. 

Other  options  to  ensure  this  market 
runs  smoothly  include: 

speeding  up  the  scheduling 
process  and  exploring  a  voluntary 
scheme  that  does  not  involve  amend- 
ing regulations  each  time  a  product  is 
added  to  the  list 

streamlining  the  processes  for  re- 
classifying medicines  from  POM  to  P 

giving  prescribing  powers  to 
other  health  professionals  -  not  only 
pharmacists 

giving  GPs  guidance  about  the 
rules  on  private  prescribing  (where 
GPs  would  be  allowed  to  prescribe 
POMs  privately  to  their  NHS  patients); 
and  about  the  status  of  advice  from  the 
National  Institute  of  Clinical 
Excellence;  clarifying  GPs'  positions 
when  NICE  has  not  given  any  advice 

Meanwhile,  NICE'S  operations  and 
performance  are  scheduled  for  review 
in  July  The  discussions  will  involve  all 
stakeholders  and  will  include  NICE'S 
impact  on  the  access  of  medicines,  and 


Pharmacy  Partners  targets  other  health  professionals 


Pharmacy  Partners  (PP),  the  financial 
service  launched  in  August  2000,  has 
extended  its  service  to  other  health 
and  social  care-related  professions. 

PP's  sister  company  Resource 
Partners  has  begun  work  with  staffing 
agencies  for  nurses,  care  homes,  foster 
care  homes,  family  assessment  centres 
and  teachers. 

David  Grosse  has  been  appointed 
Resource  Partners'  national  products 
manager  and  the  pilot  phase  involving 
nine  clients  was  completed  in  January. 


Mike  Rudin,  who  retains  responsi- 
bility for  the  pharmacy  sector  as  PP's 
national  product  manager,  said  that 
early  expectations  regarding  the  aver- 
age turnover  of  the  pharmacies  using 
its  scheme  had  been  exceeded. 

However,  the  number  of  pharma- 
cists using  the  service  remained  below 
expectations. 

PP  is  keen  to  establish  alliances  with 
wholesalers,  buying  groups  and  other 
suppliers  in  order  to  develop  the  ser- 
vice further. 


the  resulting  competitiveness  of  the 
UK  as  a  global  player,  as  well  as  NHS 
perspectives. 

The  task  force  has  also  concentrat- 
ed on  intellectual  property  rights, 
especially  with  the  European  Union 
poised  to  take  on  new  member  states. 

PICTF  agreed  that  manufacturers 
needed  intellectual  property  rights  to 
guarantee  investment  in  research  and  | 
development.  It  believed  any  attempts 1 
to  weaken  those  rights  would  be 
counter-productive. 

It  also  agreed  that  countries  wanti- 
ng to  join  the  EU  should  adopt  intel- 
lectual property  rights  that  provided  ', 
the  same  protection  as  that  found  in  j 
established  EU  members. 

PICTF  was  more  circumspect  about  j 
the  ban  on  advertising  prescription  , 
medicines.  It  acknowledged  that  the! 
pharmaceutical  industry  believed  the  j 
ban  to  be  "unsustainable  in  the  longer 
term,"  but  steered  clear  from  offering  j 
any  recommendations. 

PICTF  also  wants  to  use  agreed  per- 
formance indicators  to  monitor  i 
progress  and  competitiveness  of  the  j 
UK  pharmacy  industry. 

Health  minister  Lord  Hunt  -  the  task  I 
force's  joint  chairman  -  said  the  report 
had  produced  some  important  results, 
and  it  had  identified  areas  where  fur- 
ther work  needed  to  be  done. 

His  co-chairman  Tom  McKillop 
AstraZeneca's  chief  executive  -  said 
there  was  still  work  to  be  done  on 
matters  affecting  the  competitiveness 
of  the  industry,  but  he  welcomed  the 
commitment  from  all  parties  to  the 
high  level  of  government/industry 
contact. 
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Gehe  sees  chance 
for  farther  retail 
acquisitions 

Gehe  AG  is  still  carefully  considering 
future  opportunities  for  retail  acquisi- 
tions in  other  European  countries  fol- 
lowing its  entry  into  the  Dutch  and 
Norwegian  markets.  This  was  made 
clear  as  the  company  announced  pro- 
visional figures  for  the  year  ending 
December  31, 2000 

The  group's  turnover  increased  by 
12.8  per  cent  to  €15.3  billion  (£9.6 
bn)  and  pre-tax  profits  rose  to  €171. 5 
million  (£107.5m). 


Bernic  Hoolcy,  a  Moss 
pharmacy  assistant  from  New 
Mills  in  Derbyshire,  has  won 
the  national  'Pharmacy 
Assistant  of  the  Year  award'. 
Ms  Hoolcy,  who  works  at  the 
Sett  Valley  Medical  Centre, 
saw  off  competition  from 
1,500  pharmacy  assistants  to 
claim  the  winner's  trophy. 
Over  a  12  month  period,  the 
contenders  had  been  assessed 
in  skills  such  as  knowledge  of 
health  conditions,  OTC- 
product  knowledge  and 
communication  techniques 
when  counselling  patients. 
Ms  Hooley  was  presented 
with  the  trophy  by  Neville 
Edwards,  sales  and  marketing 
director  of  award  sponsors 
Thornton  and  Ross,  during  a 
visit  to  the  London  Eye 


S&N  and  Beiersdorf 
in  joint  venture 


BSNM's  product  portfolio 

Smith  and  Nephew  (S&N)  and 
Beiersdorf  AG  are  combining  their 
woundeare,  casting  and  bandaging 
and  phlebology  businesses  to  form 
BSN  Medical  (BSNM). 

The  new  company,  which  will  start 
trading  on  April  2,  is  a  S0:50  joint  ven- 
ture. 

Graham  Siddle,  formerly  S&N's 
group  commercial  director,  has  been 
appointed  BSNM's  chief  executive 
while  Mike  Hoskins,  S&N's  sales  and 
marketing  director  for  casting  and  ban- 
daging, will  head  BSNM's  UK  opera- 
tions. 

BSNM's  headquarters  will  be  in 
Hamburg,  Germany, while  its  UK  oper- 


ations will  be  based  at  S&N's  Hull 
offices  BSNM  said  u  would  operate- 
independently  from  its  parent  compa- 
nies, although  it  will  initially  use  their 
sales  and  telesales  resources. 

BSNM's  product  portfolio  will 
include  Elastoplast  EAB,  Softban, 
Gypsona,  Leukotape,  Tensopress 
Leukoplast  and  Lasifix.  Its  annual  glob- 
al turnover  will  be  an  estimated  £310 
million,  with  UK  sales  of  around£22m. 

Despite  the  changes,  all  product 
codes  will  remain  the  same  and  phar- 
macists will  be  able  to  source  the  prod- 
ucts through  their  usual  suppliers 
Orders  placed  at  Beiersdorfs  Milton 
Keynes  offices  will  be  re-directed. 


COMING  EVENTS 


APRIL  1 

Ivory  Tower  Branch,  RPSGB,  at 
Parliament  View,  Lambeth,  1 1  30am  for 
12.  Flat-warming'  Drinks  reception 
lor  all  members.  Admission  free  but 
contributions  to  fabric  fund  gratefully 
received.  Contact  027  74  53665. 

West  Midlands  Region,  RPSGB,  at 
Birmingham  Grand  Moat  House, 
9.30am.  Guests  unhide  Lord  Hunt, 
Alan Tweedie  and  Marshall  Davies 


APRIL  1 

NICPPET,  at  the  White  (rabies  Hotel, 
Hillsborough.  I0am-5pm  Advance 
Clinical  Practice:  NSAIDs'. 

East  Kent  Branch.  RPSGB,  at  the  Pilgrims 

Rest,  Ashford,  7.45pm.  'Current  treat 
ments  lor  Asthma  followed  by  Branch 
AGM. 


APRIL  3 

Oxfordshire  Branch,  RPSGB,  at  the 
(ieorge  Pickering  Postgraduate 
Centre,  7.30  for  8pm  'Emergency 
Hormonal  Contraception  from  the 
Community  Pharmacy'  by  Melanic 
Ogden,  pharmaceutical  adviser  to 
HAZ. 


APRIL  5 

Bristol  Branch.  RPSGB,  at  the  BAWA 
Leisure  Centre,  Filton,  7. 15  for  7.45pm. 
MRSA  and  other  emerging  resistant 
organisms'  by  Alasdair  Macgowan,  con- 
sultant microbiologist,  North  Bristol 
NHS  Trust  and  AGM. 


Pharmacy  brings  riches  to  Asian  businessmen 


At  least  five  of  the  SO  richest  Asian 
businessmen  have  made  their  fortunes 
in  the  pharmacy  sector,  according  to 
the  Asian  Xpress  Rich  list  20(1 1 

Vijay  and  Bhikhu  Patel  (Waymade 
Ltd)  took  sixth  position,  being  valued 
at  £25-i  million.  Sigma  Pharma- 
ceuticals' Bharat  Shah  shared  42nd 
place  with  Ajit  Patel,  chairman  and 
chief  executive  of  the  (ioldshield 


Group.  Each  is  worth  £4()m. 

Goldshield  could  well  have  secured 
a  place  in  the  top  15,  as  the  combined 
assets  of  the  Patel  family  amount  to 
£87.5m. 

The  Asian  Xpress  Rich  list  identifies 
the  250  richest  Asian  entrepreneurs  in 
the  UK,  who  are  said  to  have  a  com- 
bined worth  of £8.8  billion 

The  Hinduja  brothers  -  currently 


valued  at  £7()0m  -  are  number  two. 
The  Mandelson  affair  may  well  have- 
cost  them  the  top  slot,  as  their  compa- 
nies' shares  fell  sharply  as  a  result 

Top  of  the  list  is  Ltkshmi  Mittal,  a 
steel  entrepreneur  with  an  estimated 
fortune  of£lbn. 

The  complete  list  will  be  published 
as  a  supplement  in  the  Asian  Express 
newspaper  on  April  -t 


New  version  of  Pro£itmaker 


Pr(ditmaker2,  the  updated  version  of 
the  software  programme  designed  to 
help  pharmacists  improve  their  retail 
profits,  will  be  launched  through  the 
NPA  in  April. 

New  features  include  10  advisor)' 
sections  on  dispensing  issues,  such  as 
staff  productivity  management,  shrink- 
age and  security,  business  develop- 
ment and  management  control. 

The  programme  also  offers  20  new 
pre-written  training  sessions  in  sub- 
jects that  include  retail  law,  time  man- 


agement complaint  procedures  and 
appraisals. 

Praiitmaker2  is  around  twice  the 
size  of  its  predecessor,  which  was 
launched  three  y  ears  ago.  It  requires  at 
least  the  Windows  95  operating  sys- 
tem, 8Mb  RAM  and  10Mb  free  space 
on  the  hard  drive.  The  system  costs 
£279,  but  existing  Pro£itmaker  users 
will  receive  a£100  discount. 

Pro£itmaker2  can  be  ordered  from 
Retail  Workshop  Software  Ltd  on 
0U)2(n31522. 


Mr  A  Merckle,  grandson  of  the  founder  of  Phoenix 
Pharmahandel  AG  and  chairman  of  the  wholesaler's 
supervisory  hoard,  recently  paid  his  first  visit  to  the  company's 
UK  operations.  Mr  Merckle  said  that  "the  UK  is  one  of  the  most 
important  markets  within 
Europe  and  my  guess  is  that 
in  five  years  time  Phoenix  UK 
will  be  the  largest  operation 
within  the  Phoenix  Group 
outside  Germany".  During  his 
two-and-a-half  day  stay  Mr 
Merckle  was  shown  around 
Phoenix  Medical  Supplies' 
headquarters  (pictured  being 
signed  in  by  area  manager 
Alison  Ralph)  as  well  as  all  13 
Phoenix  depots 
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APPOINTMENTS 

Reporter  - 
Chemist  &  Druggist 

Get  a  new  perspective  on  community  pharmacy.  As  a 
1       reporter  for  Chemist  &  Druggist  you  will  be  dealing  with 
the  people  and  politics  which  shape  pharmacy.  We  need 
a  motivated  pharmacist  with  an  inquiring  mind  and  an 
understanding  of  professional  issues  who  can  write  incisive 
news  stories,  often  to  tight  deadlines 

You  should  have  at  least  a  year's  experience  of  pharmacy 
practice,  preferably  in  the  community  sector,  and  an 
understanding  of  pharmacy  organisations  and  politics. 
Writing  ability  is  essential,  word  processing  and  internet 
skills  would  be  useful,  but  journalistic  experience  is  not 
expected.  We  will  provide  the  training  you  need. 

This  is  a  full  time  post  based  at  the  company's  offices 
in  Tonbridge,  Kent,  and  offers  all  the  benefits  you  would 
expect  from  a  major  employer.  To  apply,  please  write  with 
full  CV  (including  note  of  current  salary)  to  Patrick  Grice, 
Editor,  Chemist  &  Druggist,  United  Business  Media 
International,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

United  Business  Media  International  is  an 
equal  opportunity  employer. 

Norie's  Pharmacy 
Horsham,  West  Sussex 

Modern  independent  pharmacy  requires  full-time 
Qualified  Dispenser  (Monday  -  Friday  9. 00-5. 30pm). 
Excellent  Salary  package  up  for  negotiation. 

Telephone:  Mrs  Margaret  Rogers 
01403  265  671 

Crawley  Down  Pharmacy 

West  Sussex  RH10  ATX 

Pharmacist  Manager  Full/part  time  required  for  a  modern  community 
based  pharmacy,  keen  to  develop  professional  services. 

Attractive  package,  may  be  15%  more  than  your  current  salary. 

Please  contact  Ramesh  Sutaria: 
Tel:  01342  712318    Fax:  01342  715524 
Email:  rameshsutaria@hotmail.com 

FULLTIME  DISPENSING  ASSISTANTS 
(DERBY,  PETERBOROUGH,  UPPINGHAM) 

Required  to  join  our  friendly  team  at  the  above  branches. 
Part  time  and  job  share  will  be  considered. 
Send  CV  with  phone  contacts  to: 

General  Manager 
Alfa  Chemists  Limited 
1st  Floor 

101  London  Road,  Leicestershire  LE2  0PF 

United  Business  Media 

— INTERN  A  T  1  O  N  A  L 

Dispenser  and  Counter 
Assistant  Required 

Full  time  or  Part  time. 
Excellent  pay  and  conditions. 
Send  c.v.  to  Mr.  Raja 
Crown  Pharmacy 
1  Crown  Street,  Aciosi  W3  8SA 
Telephone:  020  8992  3372 

We  are  a  large  GenericlPI 
Distributor  in  U.K. 

We  are  seeking  Sales  Representatives 

for  looking  after  Customers  in 
Midlands  or  North  West  and  South 
West  London  and  home  counties. 

Attractive  package  offered  depending 

on  experience  and  ability. 
Please  telephone  0794  6352462 
For  more  details 
or  apply  with  details 
To:  Box  No.  3592, 
United  Business  Media, 
Chemist  &  Druggist, 
Sovereign  House, 
Sovereign  Way, 
Tonbridge,  KentTN9  1RW 

Winchmore  Hill  -  London  M21 

Senior  Assistant/Dispenser 

This  is  a  busy  modern  pharmacy  in  a  pleasant  area  of  North 
London.  If  you  would  like  to  join  our  friendly  team,  please  contact: 
Michael  Mullineux,  Bella  Donna  Pharmacy,  940  Green  Lanes, 
London  N21  2AD  Tel:  020  8364  0250 

Full  time  Pharmacy  Technician 
Qualified  or  experienced  required 

in  the  Leicester  LE4  area  at  our  busy  community  pharmacy. 
Excellent  rates  of  pay,  bonuses  and  holidays.  For  details  please 

Telephone:  0116  2863434 

or  send  your  CV  to 
49A  Leicester  Road 
Narborough 
Leicestershire  LE9  5DF 

i 
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BUSINESSES  WANTED 


PRODUCTS  AND  SERVICES 


NORTHWEST  ENGLAND 

Independent  chain  wishes  to  acquire  Single  Pharmacy 
or  small  Group.  Don't  give  up  your  independence, 
sell  it  on!  For  a  rapid  decision  made 
in  the  strictest  confidence  contact: 

Gary  Sawbridge 
Telephone:  0 1 5 1  494  2 1 22  or  0780  1 23 16 1 5  (Mobile) 
David  Turner 

Telephone:  01 5 1  727  1437  or  0777  9791714  (Mobile) 

Chemicare  Health  Ltd 


D  A  Y 

Dlf 

LEWIS 


f.  V 


D  A  Y 


Dl" 


LEWIS 


Progressive  chain  of  60  shops  seeks  to 
acquire  Pharmacies  with  turnover  of  in 
excess  of  £400,000  in  Southeast  England  and 
East  Anglia.  Freehold  purchases.  Matter 
treated  in  the  strictest  confidence.  For  a  quick 
decision  contact: 

Day  Lewis  Group, 
Bensham  House, 
324  Bensham  Lane,  Thornton  Heath, 
Surrey  CR7  7EQ 
Tel:  020  8689  2255  ext.  221. 
Mobile  0860  484999. 
Fax:  020  8689  0076 
Email:  DayLewis@aol.com 


PRODUCTS  AND  SERVICES 


MANUFACTURE: RS  OF  SPECIAL 


PHARMACEUTICAL  PRODUCTS 


Bespoked  Tailors  of  Pharmaceuticals  offering 

A  TRADITIONAL 
SPECIALS  SERVICE 

for  that  "specials"  patient  cared  for  by  that  special  professional 

Where  confidence  in  quality  and  price  is  a  must  and  where 
the  minimum  order  value  is  ONE. 

Contact: 

Karol  Pazik,  Director,  on  01296  394142. 
Mandeville  Medicines,  The  Specialists  in  Specials. 

For  sterile,  non-sterile  and  assembled  specials,  clinical  trials  supplies  and  a  free  help  line. 


Mashco  TCc 


National  Distributors  of  Photo  &  Electrical  Products 


Broun 

Philips 

Remington 

Pifco 

Carmen 

Mountain  Breeze 

Vidal  Sassoon 

Scholl 

Interplak 

Babyliss 

Revlon 

Panasonic 

Wahl 

Teledyne  Waterpik 
Glucotrend 
One  Touch 
Slendertone 
Omron 


Epilady 
Cosy  Comfort 
Kaz/Vlcks 
Rowenta 
Traveller 

Go  Travel  Emporium 
Winterwarm 
Duracell 


Tel:  020  8204  2224  Fax;  020  8204  0224 

Synergy  Complex,  4  Dalston  Gardens,  Stanmore,  Middlesex  HA7  I BU 
Email:  enquiries@mashcoplc.com 


A  NATURAL  SAFE  RE-USABLE  COMPRESS  FOR  HOT"  OR  COLD  USE 


For  further  information: 

The  Original  Wheatbag  Company  Ltd 
PO  Box  437  Woking  Surrey  GU21  4FU 
Tel:  01483  598483 


"ASTEX  Pharmacy  Direct  Scheme" 


A  new  initiative  for  ASTEX 
Ant /- Allergy  Bedding 

1 .  FREE  Fast,  Recorded  Delivery  to  You  or  Your  Customer 

2.  Customer  'No-Quibble'  Money-Back  Guarantee 

3.  Increased  Margins  &  Promotional  Literature 

4.  No  Expensive  Outlay  on  Stock 

FOR  MORE  INFORMATION  CALL  FREE  on  0800  838098 
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PRODUCTS  AND  SERVICES 


SIGMA 


SIGMA  PHARMACEUTICALS  PLC 
FREEFONE  0800  59  74462 
FREEFAX  0800  59  74439 


IDEAL  FOR 


NEWS  FLASH 
INTRODUCING 

DISPOSABLE  TOOTHBRUSH 
AND  TOOTHPASTE 
IN  ONE  UNIT 


♦CLUBBING  &  PARTYING 


♦OVERNIGHT  STAYS 


♦GOING  OUT  AFTER  WORK 


'RESTAURANT  MEALS 


♦AFTER  GYM 


♦HOSPITAL  STAY 


♦TRAVELLING/AIRLINE  USE 


♦B4  BUSINESS  MEETING 


♦B4  DENTAL  APPOINTMENT 


♦B4  JOB  INTERVIEWS 


♦CAMPING/BACK  PACKING 


♦AFTER  GARLIC  MEALS. 


YOUR  EMERGENCY 
TOOTHBRUSH 


CODE 

DESCRIPTION 

PK.  SIZE 

NETT.  PR 

QTY  REQD 

RRP  EACH 

SINSBRll 

INSTA  TOOTHBRUSH 
DISPOSABLE/TOOTHPASTE 
IN  ONE  UNIT 

1B0X 
40PC 

£15.60 

(ffliO.39) 

£0.69 

(£27.60/40) 

PHARMACY  NAME 
TEL/FAX  NO  


SIGMA  FREEFONE  No  0800  59  74462 
SIGMA  FREEFAX  No  0800  59  74439 


White  &  Luckman 

Stocktakers  and  Business  Agents 
(Established  1946) 

Telephone:  0121  708  1530 
Fax:  0121  708  1560  Mobile:  07801  847359 

4 1  Warwick  Road,  Olton, 
Solihull,  West  Midlands  B92  7HS 


Free  legal  advice 


Chemist  &  Druggists  web  site  - 
www.dotpharmacy.CQ.uk  -  has 
introduced  a  service  that  offers 
pharmacists  free  legal  advice  from  a 
leading  solicitors'  firm. 

The  service  -  dotLaw  -  is  being  run 
with  the  co-operation  of  Charles 
Russell,  whose  specialist  legal  fields 
include  pharmacy  matters. 
Pharmacists  are  advised  to 
e-mail  their  questions  to  -  pharmlaw@ubmint.com  -  along  with  their  full 
name  and  the  name  of  their  pharmacy.  The  latter  two  details  are  for  CAD'S 
records  only  -  pharmacists'  identities  will  be  kept  anonymous  when  the 
answers  are  published. 

All  the  questions  and  Charles  Russell's  replies,  which  will  be  available  in 
two  working  days,  will  appear  on  a  new  dotPharmacy  page  called  dotLaw. 


EXCESS  STOCK 


TRADE  LESS  40%+VAT  -  10x21  Requip 
lmg  (exp  7/01),  3x84  Baratol  5()mg  (exp 
1/02),  4x5  Humaject  S  pen  (exp  11/01), 
6x10  Stomba  (exp  9/01),  1x35ml  Diflu- 
can susp  200mg  (exp  3/02),  8x2g 
Claforan  IV  inj  (exp  6/01),  1x28  Coracten 
XL30g(exp  11/01).  Tel:  01 279  422909. 
TRADE  LESS  40%+VAT  -  Eprex  10,000  iu 
vials  (exp  11/01),  Actrapid  3mls  (exp 
2002)  prcfill,  Humalog  3mls  prefilled 
(exp  2002),  Seretide  250  Evohaler  (exp 
?.()02).  Tel:  0207  2262780. 
-  iDS  LESS  50%+VAT  •  1x1000  Chlor- 


promazine  lOOmg  tab  (exp  9/01),  2x60 
Dolobid  240mg  (exp  7/01),  2x56  Foradil 
12mcg  caps  (exp  7/01),  3x15  faviscon 
infant  dual  sach  (exp  11/01),  1x84  Klio- 
vance  (exp  7/01),  4x28  Mobiflex  20rag 
(exp  9/01).  Tel:  01502  572603. 
TRADE  LESS  25%+VAT  -  2x6  Eprex 
syringe  40()0iu  (exp  5/02),  2x6  Eprex 
syringe  3000  iu  (exp  1/02),  300  Phosex 
tabs  (exp  2/03).  Tel:  01904  622761.  Tel: 
01904  622761. 

TRADE  LESS  50%+VAT  -  Loniten  5mg 
(exp  10/01),  Loniten  lOmg  (exp  10/01), 
2x100  Imunovir  tabs  (exp  12/01).  Tel: 
0121  373  1468. 


TRADE  LESS  25%+VAT -Aecupro  lOmg 
(exp  10/01),  Aecupro  20mg  (exp  8/02), 
Topaman  50mg  (exp  9/02),  Atrovent 
25()mcg/ml  (exp  4/03),  Meptid  200mg 
(exp  5/0  l).Tel:  01 766  830437. 
TRADE  LESS  20%+VAT  -  Genotropin  car- 
tridges 36  iu  (12rag)  (exp  12/01).  Tel:020 
8902  0173. 

TRADE  LESS  25%+VAT  -  Aricept  lOmg 
(UK)  (exp  1/02),  Arimidex  (UK)  (exp 
2002),  Budenofalk  3mg  caps  (exp  7/01), 
Zyprex  lOmg  (UK)  (exp  1/02),  Zofran 
4/8mg  (UK)  (exp  1/02).  Tel:  020  7226 
2780. 


FOR  SALE 


Noritsu  Minilab  -  Noritsu  1501  +  450L 
F/PRO,  very  good  condition,  with  extra 
paper  magazine,  lens  and  accessories. 
±15,000  ono.  Tel:  020  8597  3477. 

Nomad  cassettes  £7  each  +VAT+postage. 
Tel:0l443  772183. 

Photo  Me  Imager,  4  years  old,  good  work- 
ing order  (maintenance  contract  to  4/01). 
±3,000  ono.  Buyer  to  collect.  Some  chem- 
istry/paper induded.Tel:  01543  432456. 


EXCESS  STOCK  CAUTION 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of  medicines 
they  supply.  In  purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers,  they  must  satisfy  themselves  about  product  history  and 
conditions  of  storage,  and  keep  a  record  of  such  purchases. 
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To  advertise 
in  this  section 
call  Debra  on 
01 732  377493 
Fax:  01732  377179 

VETERINARY  SERVICES 


TAX  CONSULTANTS 


Tax  Savings  For  Pharmacists 

We  specialise  in  dealing  with  retail  chemists. 
Here  are  just  a  few  things  we  are  doing  to  save  our 
pharmacy  clients  tax: 

•  Planning  for  the  future  sale  of  their  businesses.  The 
worst  scenario  should  be  a  10%  tax  liability,  the  best 
no  tax  liability. 

•  Reducing  tax  liabilities  by  50%  annually  by 
restructuring  the  business  from  a  sole  trader  to 
company. 

Average  tax  saving  at  least  £8,000  p.a. 

•  Setting  up  offshore  companies  and  trusts  which 
allow  our  clients  to  accumulate  vast  amounts  of 
wealth  totally  tax  free. 

•  Setting  up  employee  benefit  trusts,  allowing 
companies  to  obtain  a  full  tax  deduction  for 
payments  made. 

e.g.  payment  of  £50,000  can  reduce  tax  liability  by 
about  £10,000. 

If  you  would  like  to  pay  less  tax 
call  us  now  on: 

020  7433  1513 

Hutchings  Modi  &  Co 
Accountant  &  Tax  Consultants 
www.hutchingsmodi.co.uk 


VETCHEM 


Promotinq  AnifiKil  Hi'.ilth  thtouqh  Pfurm.Ky 

Gallop  Along  Compete  with  the  until 

order  horse  xvormer  houses. 
Equitae  (oxibeudazole)  Bui/  two  get  one  free!!!! 

NEW  NEW  NEW  Colombovac  FMV  Pox  50  Doses  Pigeon  Vaccine 
Order  from  one  of  the  Official  UK  Distributors 

Brian  G.  Spencer  Ltd 
19-21  Ilkeston  Road,  Heanor,  Derbyshire  DE75  7DT 

Tel:  01773  533330  Fax:  01773  535454 
Freephone:  0800  387348  Vat  Reg.  No.  100  0738  36 


Free  entries  in  'Business 
Link'  (maximum  30 
words)  are  restricted  to 
community  pharmacist 
subscribers  to 
Chemist  &  Druggist.  No 
trade  advertisements  will 
be  permitted.  Adverts 
must  be  submitted  on 
the  coupon  (right), 
which  must  be  properly 
completed,  and  include 
an  expiry  date  for 
products.  Acceptance  is 
at  the  discretion  of  the 
Publishers  and  depends 
on  the  space  available. 
Pharmacists  should  only 
advertise  medicines  for 
side  where  the  product  is 
discontinued  or  in  short 
supply.  Medicines  must 
be  unopened  and  in 
original  packaging. 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Sovereign  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode  

Personal  RPSGB  Registration  number  

Telephone  Number  

Proposed  advertisement  copy  (maximum  30  words) 
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In  this  fast  moving  world,  where  some 
people  are  on  six  month  contracts, 
John  Skelton,  Chemist  &  Druggist's 
associate  publisher,  has  had  a  long 
career  with  us  -  20  years,  in  fact. 

In  this  time  he  has  been  editor  of 
C&D  for  1 1  years  and,  within  the  past 
five  years,  head  of  our  editorial 
projects  division. 

Now  he  has  decided  to  call  it  a  day. 
Last  week  70  close  friends,  including 
well-known  figures  from  the  pharmacy 
industry,  attended  a  retirement 
reception  for  John  at  the  Royal 
Commonwealth  Society  in  London. 

In  a  typically  gracious  speech, John 
pointed  out  how  pharmacy  remains 
frustrated  by  its  own  workings"...  a 
profession  that  can  seem  fragmented, 
divided  and  lacking  self-belief,  but 
which  can  yet  have  a  truly  great 
future  if  it  comes  together  and  seizes 
the  opportunities  being  presented  in 
the  current  political  arena " 


After  20  years  with  C&D,  associate  publisher  John 
Skelton  has  decided  to  take  a  well-earned  rest 

ur  man  in  retirement 


C&D's  publisher  Fergus 
Wilson  hands  John  an 
invoice'  for  the  night's 
entertainment 


John  and  his  wife  Mags 

But  the  industry  has  many 
advantages:  the  quality  of  its 
pharmacists  and  executives"...  who 
minister  to  it  within  its  two  Societies 
and  various  associations  and 
committees.  Some  of  them  are  here 
tonight  and  I  would  single  out  Ann 
Lewis,  who  has  the  most  difficult  job 
of  all  ". 

He  continued:Tm  particularly 
delighted  that  Terry  Norris  [Numark's 
managing  director)  is  here  tonight,  an 
example  of  the  best  as  a  business 
practitioner,  man  and  patient." 

John  also  paid  tribute  to  the  C&D 
team,  particularly  his  long-time 
friends  and  colleagues  Adrienne  de 
Mont  (contributing  editor).  Patrick 
Grice  (editor),  Colin  Simpson 
(price  list  controller), Jan  Powis 


C&D's  newly  appointed  special  projects  manager,  Steve 
Bremer,  who  takes  over  John's  responsibilities.  Steve  joined 
us  around  two  and  a  half  years  ago  as  news  reporter. 
Eighteen  months  later  he  was  promoted  to  technical  editor. 
He  is  flanked  (left)  by  administrators  Mary  Prebble  and 
Claire  Newman 


(Cc-D's  secretary)  and  former 
publisher  Ron  Salmon 

"And  from  Projects  my  thanks  to 
Claire  Newman  and  Mary  Prebble, 
who  are  simply  the  best  and  Steve 
Bremer,  who's  taking  over  its  helm, 
and  who  will  be  the  very  best." 

Behind  every  successful  man,  as  the 


old  but  true  cliche  says,  there  is  a 
devoted  woman.  John  thanked  his 
wife  Mags  "...who  has  supported  me 
most  marvellously  throughout  my 
working  life...  with  great  style  and 
undeserved  devotion". 

You  could  say  the  same  for  John's 
time  at  the  Pharmacy  Group. 


(1-r)  Pharmacist  Ashwin  Tanna,  Ann  Lewis,  RPSGB  secretary 
and  registrar,  John,  Mags  and  Mrs  Tanna 


Do  you  think  you  could  keep  up  with  Sir  Steve  Redgrave,  five  times  Olympic 
gold  medallist  rower?  You  probably  could  because  Sir  Steve  is  leading  more  tha 
500  walkers,  aged  5-95,  around  Regents  Park  on  Sundayjune  10.  It's  all  in  aid  of 
Diabetes  UK's  national  diabetes  week. 

Sir  Steve  famously  made  the  England  rowing  team  again  last  year  despite 
suffering  from  diabetes. The  walk  in  Regents  Park  is,  for  the  second  year 
running,  sponsored  by  Lloydspharmacy. 

Twenty  six  similar  walks  will  take  place  around  the  VK.  during  the  Week  to 
raise  the  profile  of  diabetes  and  to  highlight  the  importance  of  exercise  in 
helping  to  control  the  problem. Walkers  will  also  raise  funds  for  Diabetes  UK. 


APPOINTMENTS 


Norton  Healthcare  has  appointed  Ian  McCubbin  as 
supply  chain  director.  Mr  McCubbin  is  a  pharmacist 
who  has  been  involved  with  the  pharmaceutical 
industry  for  over  20  years  latterly  as 
GlaxoSmithKline's  manufacturing  strategy  director 
(respiratory). 

Andrew  Faulkner  has  been  appointed  finance  director 
of  ColourCare,  the  wholesale  photoprocessor. 
Dr  David  Bloxham  has  been  appointed  non-executive 
director  of  Profile  Therapeutics. 
Philips  has  promoted  Gar)'  Prior,  managing  director  of 
its  domestic  appliances  and  personal  care  division  in 
the  UK,  to  vice-president,  Philips  DAP  Europe.  Mark  Conroy  has  been  appointed 
managing  director  of  Philips  DAP  in  the  UK  -  he  was  formerly  its  UK  sales  directo 
KPMG  Corporate  Finance,  the  investment  banker,  has  appointed  Gerard  Gregg- 
Smith  to  lead  its  healthcare  and  life  sciences  team. 


Ian  McCubbin 
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Calcium-are  you getting  enough} '•Easing  cold  and flu  misery  'Hair  colour  without  (ear 


Over  the  counter 
magazine 


With  this  issue! 
Special  features 
include: 


•  Little  pains  - 
problems  in  the 
under  5s 

•  Male  grooming  - 
focus  on  skincare 
and  shaving 

•  Fragrances  - 
what's  new  for  2001 

PLUS... 
special  diets, 
smoking  cessation, 
the  Bach  flower 
remedies  and 
mascaras  on  test 


The  solution  is  Daktarin™  Gold,  the  first  seven  day  OTC  treatment  for  mild  athlete's  foot*. 
The  key  ingredient  ketoconazole,  and  its  strong  affinity  for  keratin1  means  that  not  only  is  there  no  faster 
treatment  for  athlete's  foot,  but  it  also  offers  protection  from  relapse  for  weeks  and  weeks  afterwards2. 


The  first  ©  day  OTC  treatment  for  mild  athlete's  foot 


www.daktarin.co.uk  Enterprise  House,  Station  Road,  Loudwater,  High  Wycombe  HP10  9UF       consumer  pharmaceuticals 


Daktarin"  Gold  Product  Information. 

Presentation:  White  cream  containing  ketoconazole  2%  w/w  Indications:  Tinea  pedis,  tinea  cruris  and  candidal  intertrigo.  Dosage  and  Administration:  For  mild  athlete  s  foot  apply  twice  a  day  for 
one  week  For  more  severe  or  extensive  athlete  s  foot  (eg  also  affecting  the  sole  or  sides  of  the  feet):  continue  to  apply  the  cream  for  at  least  2-3  days  after  symptoms  have  cleared  to  prevent  them 
coming  back  For  Dhobie  Itch  and  Candidal  Intertrigo:  apply  once  or  twice  daily  for  at  least  2-3  days  after  symptoms  have  cleared  Contra-indlcatlons:  Hypersensitivity  to  any  of  the  ingredients  or  to 
ketoconazole  itself  Precautions:  Not  for  ophthalmic  use  Interactions:  None  known  except  possible  corticosteroid  interaction  Pregnancy  and  lactation:  Not  to  be  used  in  pregnant  women  May  be 
used  during  lactation.  Side  effects:  Irritation,  dermatitis  and  burning  sensation  may  be  observed  Overdose:  In  accidental  oral  ingestion,  consider  appropriate  methods  of  gastric  emptying. 
Legal  Category:  P.  PL:  PL0242/0107  Price:  15g  tube  £4  99  PL  Holder:  Janssen-Cilag  Ltd,  Saunderton.  High  Wycombe,  Bucks,  HP14  4HJ  Date  of  preparation:  Jan  2001 . 


Sot  if  you  want  to  help  out  the  nations  feet,  recommend  Daktarin  Gold. 


*  Between  the  toes  (1 )  Hams  R,  et  al.Antimicrobial  Agents  and  Chemotherapy  1983,  Vol  24  (6)  876-882  (2)  Data  on  file 
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vitality 


In  a  dry  lifeless  world  add  Vitality. 

Radox  \  itality  is  a  new  kind  of  Bodywash  that  moisturises  your  skin  for  a  full  24  hours.  But  the 
real  difference  is  that  it  invigorates  your  senses  with  its  revitalising  Mandarin  or  refreshing 
Sunflower  fragrances;  combined  with  vitamins  and  active  plant  essences  so  you  feel  great  all  day. 

Radox  vitality  -  moisturise  your  skin  and  invigorate  your  senses. 

Rjjox  mJ  Rjdox  Virality  ire  resnretcj  ttaji-  mark. 


MOISTURISING  I 


BODY  WASH 


vitality 

MOISTURISING 
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News 


The  prescription  charge  has 
gone  up  again,  albeit  by  just 
1 0p  per  item,  but  it's  bound  to 
mean  complaints  from 
customers. 

And  that  means  the  poor  old 
pharmacy  assistant  has  to 
spend  time  explaining  and 
apologising  -  unless,  of 
course,  you  are  working  in  a 
pharmacy  in  Wales. 

Not  only  is  the  charge  in 
Wales  frozen  at  £6.00,  but  by 
the  time  you  read  this,  the 
Welsh  Assembly  will  have 
voted  on  whether  to  make 
everyone  under  25  exempt 
from  charges. 

So  if  you  are  located 
near  the  border  -  and 
depending  which  side  you 
are  on  -  you  had  better  get 
ready  for  an  influx  or  exodus 
of  customers. 

After  all,  if  you  were  a 
twenty-something  having  to 


Pharmacies 
'under-trade' 
in  the  VMS 
market 

Despite  the  fact  that  sales  of 
vitamins,  minerals  and 
supplements  have  grown  by 
more  than  28  per  cent  in  the 
last  five  years,  sales  in  the 
pharmacy  sector  have 
remained  flat. 

Tom  Hardman,  marketing 
director  for  Seven  Seas, 
believes  pharmacies  are 
missing  a  big  opportunity 
and  are  not  capturing  the 
new  users  coming  into  the 
VMS  market. 

He  said:  "The  £347  million 
VMS  market  is  buoyant  and 
growing  constantly,  but 
pharmacies  are  under- 
trading  in  this  area. " 

He  added  that 
merchandising  is  the  key  to 
success.  It  is  important  that 
customers  can  find  the  VMS 
fixture  easily  within  the  store 
and  that  products  on  the 
fixture  are  merchandised 
clearly. 

Key  brands  on  the  fixture 
offer  a  'signpost'  to 
consumers  and,  he  said:  "To 
satisfy  needs  of  both  current 
and  non-shoppers, 
pharmacists  need  to  support 
the  'sign-post'  brands  that 
bring  in  new  and  existing 
users. " 


New  research  by  Seven 
Seas  shows  that  a  staggering 
62  per  cent  of  shoppers  are 
confused  by  the  VMS  fixture 
and  the  choice  of  products 
on  offer. 

Even  more  worrying,  54 
per  cent  of  these  confused 
customers  would  leave  the 
shop  rather  than  ask  for 
advice  or  study  packs  for 
information.  This  eguates  to 
a  loss  of  more  than  seven 
million  potential  VMS 
customers. 

•  Seven  Seas  was  voted  the 
UK's  'most  trusted  vitamin 
brand'  in  a  major  survey  by 
The  Reader's  Digest. 

Your  chance  to 
win  £250  for 
charity 

Pharmacies  have  the  chance 
to  win  £250  to  donate  to  a 
charity  of  their  choice  by 
encouraging  customers  to 
enter  a  national  baby 
competition. 

Sudocrem  nappy  rash 
cream  is  sponsoring  Mother 
&  Baby  magazine's 
Coverstar  competition  - 
where  the  winning  baby  will 
appear  on  the  cover  of  the 
October  issue. 

A  range  of  PoS  materials 
to  promote  the  competition 
includes  shelf  wobblers, 
entry  form  counter  display 
units  and  an  information 


pack  for  pharmacists. 

The  closing  date  for 
competition  entries  is  April 
30  and  more  details  are 
available  from  Pharmax 
Healthcare  on  01322  550550. 

Mirfield  is 
'Branch  of 
Britain' 

The  Moss  Pharmacy  branch 
in  Huddersfield  Road, 
Mirfield,  has  been  named 
Branch  of  Britain. 

The  annual  competition, 
sponsored  by  Warner 
Lambert  Consumer 
Healthcare,  assesses 
branches  on  the 
presentation  of  the  shop  and 
staff,  customer  service,  stock 
management,  promotional 
compliance  and  training.  Six 
regional  winners  were 
assessed  by  a  mystery 
shopper  to  find  the  winner. 

The  winning  branch 
received  trophies  from  Moss  ! 
and  the  sponsors,  £500  prize  I 
money  and  a  celebration 
dinner  at  a  local  restaurant. 


Pharmacy 
takes  on  a 
starring  role 

Super-cool  Hollywood  star 
Samuel  L  Jackson  joined 
British  favourite  Robert 
Carlyle  in  a  trip  to  the  Moss 
Pharmacy  at  Sefton  Road  in 
Liverpool. 

They  were  there  to  shoot  > 
scene  for  a  new  British- 
made  movie  called  '51st 
State'. 

The  film  is  being  shot  in 
the  city  over  10  weeks  and 
Jackson,  who  starred  with 
John  Travolta  in  Pulp 
Fiction,  plays  a  streetwise 


pay  for  up  to  half  a  dozen 
different  items  a  month, 
wouldn't  you  think  it 
worthwhile  to  nip  into  Wales 
to  pick  up  your  medication 
without  charge? 

If  that  does  happen,  it  is 
more  than  likely  that  the 
young  men  among  the  border- 
crossing  customers  will  be 
spending  at  least  some  of  the 
cash  they  have  saved  on  their 
looks. 

It  seems  that  UK  men  are 
better  groomed  -  and  sweeter 
smelling  -  than  ever  before, 
even  outspending  the  image- 
conscious  Italians  on  their 
looks.  Read  all  about  it  in  our 
feature  on  page  27. 


Lesley  Keen 

Supplement  Co-ordinator 


Bernadette 
eyes  the 
prize 

Bernadette  Hooley,  who 
works  at  Moss  Pharmacy  at 
Sett  Valley  Medical  Centre 
at  High  Peak  in  Cheshire, 
is  the  Care  Pharmacy 
Assistant  of  the  Year.  The 
competition,  which  was 
organised  by  Thornton  and 
Ross,  attracted  more  than 
1,500  entries  and 
Bernadette  was  flying  high 
as  she  received  her  prize 
from  marketing  director 
Neville  Edwards  -  the  ceremony  took  place  on  the  London  Eye! 
Mr  Edwards  said  her  entry  "showed  a  high  standard  of  pharmacy 
knowledge  and  excellent  communication  skills.  The  customers  of 
Moss  Pharmacy  are  lucky  to  have  the  services  of  such  an 
excellent  assistant" 
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American  master  pharmacist 
who  is  setting  up  a  final  big 
deal  -  the  introduction  of  a 
new  designer  drug. 

Sefton  Road  pharmacist 
Farzana  Sunderji  scud:  "II 
wcis  a  great  opportunity  for 
our  pharmacy  to  be  used  in 
the  film  and  il  will  be 
exciting  for  us  to  see  it  on 
the  big  screen." 


Tiger  trio  start 
a  new  life 

Three  endangered  Siberian 
tigers  are  starting  a  new  life 
at  Woburn  Safari  Park, 
thanks  to  a  conservation 
project  backed  by  Tiger 
Balm,  the  topical  analgesic. 

The  three  female  tigers 
were  flown  to  Britain  from 
Spain  six  months  ago  and, 
after  their  guarantine  period, 
guickly  settled  into  their 
new  home.  Tiger  Balm  paid 
for  their  flight  to  the  UK  as 
part  of  its  conservation 
initiative  to  save  the  tigers, 
which  now  number  just 
150-200  in  their  native 
Russia.  Tiger  Balm  also 
sponsors  the  tiger  reserve  at 
Woburn  and  the  Land 
Rovers  which  patrol  it. 

Irene  deserves 
a  medal  -  and 
she  got  one! 

Pharmacy  assistant  Irene 
Cook  has  won  a  long  service 
medal  for  20  years  as  an 
auxiliary  coastguard  in 
Bridlington,  East  Yorkshire. 

As  a  member  of  the  on-call 
coastal  rescue  team  she  has 
rescued  people  stranded  by 
the  incoming  tide, 
holidaymakers  floating  out 
to  sea  in  inflatable  dinghies 
and  dogs  stuck  half  way 
down  the  cliffs. 


Irene  Cook,  an  assistant  ai 
Drury's 


The  service,  covering  the 
1  2  miles  south  of 
Flamborough  1  lead,  is  co- 
ordinated by  Bridlington 
coastguards. 

Irene  never  dreads  what 
she  might  be  asked  to  do  oi 
what  she  might  find  when 
she  gets  there. 

"You  don'f  really  think 
about  it,  you  jusf  go,"  she 
said. 

Although  she  has  seen 
many  tragedies,  the  good 
times  outweigh  the  bad. 

"The  most  rewarding 
thing  is  to  reunite  a  missing 
child  with  its  parents  or  to 
co-ordinate  the  safe  return  of 
people  drifting  out  to  sea  in 
an  inflatable,"  she  said.  "It's 
exciting,  too,  to  go  up  in  the 
helicopter,  particularly  on 
training  exercises  when  the 
pilot  practises  stalling  above 
mountains  in  the  Lake 
District!" 

Irene  received  her  medal 
from  district  controller  Keith 


Vardy  at  a  reception  in 
Scarborough.  Some 
auxiliaries  present  had 
completed  more  than  ,'iO 
years  servic  e,  buf  she  will 
never  reach  that  target  as 
she  will  be  forced  to  retire  in 
lour  years  tune  when  she  is 
00. 

Rowers  turn 
up  the  (deep) 
heat  for 
Comic  Relief 

The  Menlholalum 
Company,  makers  of  the 
topical  analgesic  Deep 
f  Ioat,  sponsored  a  24-hour 
row  in  aid  of  Comic  Relief 
on  Red  Nose  Day. 

The  marathon  row  took 
place  at  the  David  Lloyd 
Centre  in  Renfrew,  and 
there  was  a  plentiful  supply 
of  Deep  Heat  T-shirts  for 
those  lakni(|  | ).  1 1 1 

The  company's  UK  sales 
and  marketing  eo-ordinator, 
Lynn  Couper,  said:  "Deep 
Heat  is  a  favourite  with 
many  sportsmen  and  we 
were  delighted  to  be 
involved. " 

Five  instructors  from  the 
club  took  it  in  turns  to  row 
for  30  minutes,  with  48  club 
members  paying  £5  eac  h  to 
join  them  on  stage  on  one 
of  the  club's  rowing 
machines. 


"By  the  end  ot  the  24 
hours,  they  had  covered  a 
total  ol  500,000m  and  raised 
£5,()()()  loi  the  charity,"  said 
Lynn.  "II  was  a  greal  effort." 

Lavender 
winners 

Lavender  is  clearly  popular 
with  OTC  readers  and  scores 
ol  you  wrote  in  for  our 
Tisserand  Lavender  Gel  oiler. 
The  first  12  names  out  ol  the 
hat,  who  will  be  receiving 
their  Lavender  Gel  shortly, 
were: 

Carol  Grant  from  Scolstown; 
Margaret  Edwards  from 
Wrexham;  Sandy  McClean 
from  Guernsey;  Julia 
Sandilands  from  Dundee;  D  F 
Walls  from  Glasgow;  Ms  V 
Hardy  from  Reading;  Mrs 
Patel  from  Thornton  Heath; 
Mrs  Ann  Lockey  from  Bishop 
Auckland;  Marie  Hopkinson 
from  Sheffield;  Samina  Aslam 
from  Derby;  Rajiv  Sharma 
from  Ilford;  and  Philippa 
Jones  from  Wallasey. 


Web  Watch 


Cussons  gets  in  an 
online  lather 

Cussons  has  launched  a 
new  web  site  for  Imperial 
Leather.  The  lighthearted 
lifestyle  site  - 
www.releasethelather.co.uk 
-  is  aimed  at  consumers 
and  is  part  of  the  £9  million 
Imperial  Leather  relaunch. 

Sanatogen  gets  its 
foot  in  the  surgery 
door 

Sanatogen  has  joined  the 
health  web  site 
www.surgerydoor.co.uk  to 
offer  advice  and  news  on 
vitamins  and  minerals.  The 
Sanatogen  Vitamin  Centre 
lists  all  vitamins  available, 
along  with  their  benefits. 

Lanes  keeps  Kalm 

New  look  Kalms,  the 
herbal  sedative  from  GR 
Lane  has  its  own  web  site  - 
one  of  a  series  of  satellite 
sites  linked  to  the  main 
Lanes  site.  Visitors  to 
www.kalmsstress.com  will 
find  advice  on  identifying 
stress  factors  and  coping 
with  the  problem. 

Merchandising  tips 

Gillette's  category 
management  web  site  - 
www.catmanonline.uk.giUe 
tte.com  -  offers  retailers 
information  on  Gillette 
products  and  has  a 
'category  management 
toolbox'  to  help  drive  sales. 


Laura  wins  a  little  luxury 

Laura  Robertson,  who  works  at  the  David  Campbell  Pharmacy  in 
George  Street,  Aberdeen,  has  won  a  luxury  weekend  break  for  two 
in  a  competition  run  by  AAH  Pharmaceuticals  and  featured  in 
AAH's  Vantage  News  publication. Laura's  prize  includes  a  break  at 
any  MacDonald  Hotel  from  Vantage,  with  £250  spending  money 
courtesy  of  Elida  Faberge,  who  sponsored  the  competition.  She 
plans  lo  spend  the  weekend  with  her  husband  in  Edinburgh. 
Laura  send:  "I  am  absolutely  delighted.  I  enter  quite  a  few 
competitions  but  have  never  won  anything  until  now. " 
She  is  pictured  receiving  her  prize  from  AAH's  business 
development  manager,  Alan  McCartney 
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Pharmacies  still  number  one 
for  condom  buyers 


They  may  now  be 
increasingly  available  from 
other  retailers,  but 
pharmacies  remain  the  most 
popular  place  to  buy 
condoms. 

This  is  one  of  the  findings 
in  the  2001  Durex  report, 
which  reveals  that  48  per 
cent  of  people  buy  condoms 
from  pharmacies,  mostly 
Boots  (29  per  cent). 

However,  when  Boots 
stores  are  taken  out  of  the 
eguation  more  people  buy 
from  supermarkets  (20  per 
cent)  than  from  other 
pharmacies  (19  per  cent). 

The  internet  is  an 


increasingly  popular  place  to 
buy  condoms,  with  22  per 
cent  of  people  surveyed 
saying  that  they  occasionally 
bought  their  condoms  via 
the  Net. 

Men  are  the  main 
purchasers  (53  per  cent),  but 
there  is  a  significant  increase 
in  the  number  of  couples 
sharing  responsibility,  up 
from  17  per  cent  last  year  to 
27  per  cent. 

The  condom  remains  the 
UK's  most  popular  form  of 
contraception,  with  more 
than  three  in  ten  (31  per 
cent)  using  it  as  their  main 
method. 


On  their  marks  for  the 
marathon  at  Moss 

Staff  at  Moss  Pharmacy's  head  office  are  on  a  marathon  mission  - 
to  raise  money  for  the  Marie  Cure  cancer  charity.  The  six-strong 
team  report  that  training  for  the  2001  Flora  London  Marathon  is 
going  well.  After  a  slow  start,  they  are  now  all  running  15  miles 
comfortably  and  training  will  continue  right  up  to  the  big  event  on 
22  April,  when  they  hope  to  raise  £10,000. 
Personnel  executive  Roger  Cotton  said:  "At  Moss  we  often  get 
together  as  a  team  and  either  organise  or  enter  money  raising 
events  for  healthcare  charities.  Training  for  the  London  Marathon, 
although  arduous,  has  been  great  fun!" 

The  six  marathon  runners  (pictured  from  left  to  right,  outside  Moss 
Pharmacy's  head  office  at  Feltham)  are  Roger  Cotton,  Sam  Wong 
(customer  relations  manager),  Tim  Harrington  (Alliance  UniChem 
Retail  International),  Nikki  Wray  (regional  trainer),  Andrew  Porter 
(human  resources  director)  and  Mark  Mason  (space  planning 
executive). 

If  anyone  would  like  to  support  the  team  with  donations,  please 
contact  Sam  Wong  on  020  8890  9333 


The  display  that  won  a  cappuccino  machine  for  Taylors  Pharmacy 

Nursing  night  and  day 


More  than  1,000  pharmacies 
took  up  the  challenge  to 
create  a  window  display 
based  on  GlaxoSmithKline's 
promotional  kit  for  Day 
Nurse  and  Night  Nurse.  The 
five  winners  were:  Lunt 


Pharmacy,  Runcorn;  Taylors 
Pharmacy,  St  Helens; 
Howitts  Chemist,  Leicester; 
Halton  Pharmacy,  Leeds; 
and  Tarland  Pharmacy, 
Aboyne  -  all  of  whom  won  a 
cappuccino  machine. 


Surveys,  studies,  trials 
and  other  research... 

Supplements  help  arthritic  joints 

Supplements  manufacturer  Wassen  has  produced 
information  sheets  on  GlucoSelene  for  pharmacy  and 
counter  assistants. 

The  move  follows  publication  in  The  Lancet  on  January 
27  of  a  three-year  study  into  the  use  of  glucosamine 
sulphate  supplements  in  arthritis.  The  study  found  that  the 
knees  of  arthritis  sufferers  taking  the  supplement  showed 
no  significant  degeneration  over  time  -  and  the  patients 
thought  they  had  improved.  In  contrast,  the  knees  of  those 
on  placebo  showed  significant  deterioration. 
•  If  you  would  like  to  try  GlucoSelene  for  yourself,  turn  to 
page  35  for  our  OTC  Freebie! 

St  John's  Wort  and  mild  depression 

A  double-blind  randomised  study  published  in  Clinical 
Therapy  found  that  a  standardised  extract  of  St  John's  Wort 
was  at  least  as  effective  as  the  antidepressant  Sertraline, 
marketed  in  the  UK  as  Lustral,  in  treating  mild  to  moderate 
depression. 

Ginkgo  biloba  to  treat  white  finger 

Researchers  at  the  University  of  Dundee  have  found  that 
ginkgo  biloba  extract  can  be  effective  in  treating  Raynaud': 
Phenomenon,  or  'white  finger'.  The  study  used  Seredrin 
from  Health  Perception  and  placebo  for  ten  weeks  and 
those  taking  Seredrin  showed  a  56  per  cent  reduction  in 
attacks. 

Mouthwash  for  malaria? 

Triclosan,  a  substance  commonly  found  in  mouthwashes 
and  deodorants,  has  shown  promise  as  an  antimalarial 
treatment.  Research  in  India  have  found  that  the 
antimicrobial  agent  can  completely  clear  the  parasite  in 
mice. 

Live  longer  with  Vitamin  C 

Increasing  the  daily  intake  of  Vitamin  C  may  cut  death  risk 
by  as  much  as  half,  according  to  a  report  in  The  Lancet  on 
March  3.  The  study,  carried  out  by  the  University  of 
Cambridge  School  of  Clinical  Medicine  on  nearly  20,000 
patients  in  Norfolk,  showed  the  vitamin  can  protect  against 
diseases  including  cardiovascular  disease  and  ischaemic 
heart  disease  in  men  and  women,  ft  was  also  found  to  be 
associated  with  reduction  of  deaths  from  all  causes  and 
decreased  risk  of  cancer-related  death  in  men. 
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Showcase 


Super-Max  3 
aims  for  the 
cutting  edge 

Sterling  Four,  which 
claims  world  number 
two  spot  in  razor  blade 
manufacture,  is 
launching  triple-blade 
disposable  razors  for 
men  and  women  into 
the  UK. 

The  Super-Max  3 
for  men  is  positioned 
as  a  premium 
disposable,  with  its 
triple  blade, 
lubricating  tea  tree  oil 
'Naturestrip'  and  a 
longer,  heavier  handle. 

The  Super-Max  3  is 
in  packs  of  four  or 
eight  in  a  box  which 
adapts  to  store  the 
razor  currently  in  use. 
A  pack  of  four  retails 
at  £2.49,  eight  at  £4.25. 

A  women's  version  is 
to  be  introduced  in 
April,  with  a  pack  of 
four  retailing  at  £2.49. 

A  £2  million 
promotional  campaign 
includes  press 
advertising  starting  in 
June  and  a  TV 
campaign  is  planned 
for  the  autumn. 

The  company  is  also 
launching  Super-Max 
shaving  foam  in  three 
variants. 
Sterling  Four. 
Tel:  020  8844  1433. 

New  power  trio 
from  Oral-B 

Braun  Oral-B  plans  to 
build  on  its  market 
leadership  of  the 
power  toothbrush 


sector  with  three  new 
products  lor  2001. 

New  this  month  is 
I  he  Kids'  Disney 
Power  Toothbrush 
(£29.99),  for  children 
over  three  years.  It 
combines  the 
technology  of  an  adull 
rechargeable  with  the 
fun  ot  Disney  cartoon 
characters. 

Next  month  sees  the 
launch  of  Braun 
Oral-B's  new  premium 
power  toothbrush,  the 
3D  Excel  (£44.99).  The 
company  says  the 
brush  pulsates  faster 
than  any  other. 

In  June,  the 
company  is  launching 
the  Plak  Control 
(£14.99),  an  advanced 
alkaline  battery- 
powered  toothbrush, 
ideal  for  first  time 
users. 

Oral  B  Laboratories  Ltd. 
Tel:  020  8847  7800. 


New  Philishave 
trio  have  extra 
Cool 

Philishave  is  inviting 
young  men  to 
'Surrender  2  Pleasure' 
with  the  launch  of  a 
new  generation  of 
Cool  Skin  shavers. 

The  three  new  three- 
headed  models  are 
designed  to  give  a 
close,  pleasurable 
shave,  leaving  the  skin 
in  the  best  possible 
condition. 

They  can  be  used 
wet  or  dry  and  are 


aimed  at  men  under  30 
who  are  dissatisfied 
with  the  high-tech 
blade  shavers  they  are 
currently  using. 

The  cordless  shavers 
feature  ergonomic 
design,  attractive 
ci >l( mis  and  improved 
'lilt  and  cut'  lechnigue 
to  encourage  these 
demanding  consumers 
to  trade  up. 

A  sachet  ot  Nivea  for 
Men  shaving  gel  or 
emulsion  slots  into  the 
back  ot  the  shaver  and 
is  dispensed  at  the 
touch  ot  a  button  on  to 
the  shaving  head. 

Philishave  says  the 
corrosion-free  metal 
makes  the  shavers 
suitable  for  use  in  the 
bath  or  shower.  The 
shaver  head  is  simply 
cleaned  under  the  tap 
or  shower. 

The  Cool  Skin 
HQ6761  in  white  and 
navy  and  the  HQ6760 
in  metallic  silver  and 
navy  can  each  be 
recharged  in  one  hour 
and  both  retail  at 
£110.00.  The  HQ6740 
in  metallic  blue  and 
navy  has  an  eight-hour 
recharqe  time  and 
retails  at  £100.00 
Philips  DAP. 
Tel:  020  8689  2166. 

Duracell 
delivers  more 
power 

Duracell  has  launched 
a  new  alkaline  battery 
range  for  'high-drain' 
devices. 

Duracell  Ultra  M3 
has  been  developed 
for  the  increasing 
demands  of  portable 
electronics  -  especially 
'power-hungry' 
devices  such  as  digital 
cameras. 

Three  specific 
features  contribute  to 
improved  battery 
performance  -  more 
energy,  more 
efficiency  and  more 
power.  The  battery  is 
available  in  AA,  AAA, 
C,  D  and  9V  sizes. 
Duracell  (UK)  Ltd. 
Tel:  020  8560  1234. 


Wilkinson 
Sword  goes  to 
Xtremes 

Wilkinson  Swoid  aims 
to  create  a  new 
shaving  category  with 
its  Xtreme  III  tuple- 
blade  razor  for  men 
and  women. 

The  company  says 
the  si  in  |  le- piece  ra/.oi 
combines  the  quality 
and  performance  of  a 
hi-tech  producl  w  ith 
the  convenience  of  a 
single  piece  razor. 

The  blades  flex  and 
pivot  to  give  a  close 
shave  and  the 
lightweight, 
rubberised  handle 
with  finger  notches 
offers  control.  Xtreme 
III  is  available  in  packs 
of  two  (£2.49),  four 
(£4.49)  and  eight 
(£7.99). 

Tennis  ace  Andre 
Agassi  has  been 
chosen  to  be  the  face 
ot  the  Xtreme  III.  The 
company  plans 
promotional  activity 
including  TV 
advertising  in  May  and 
June,  a  sampling 


programme  and  PoS 
material. 

Wilkinson  Sword  Ltd. 
Tel:  01494  533300. 

Taking  the 
larger  view 

ColourCare's  spring 
promotion  on  photo 
enlargements  gives 
consumers  the  chance 
to  order  three 
enlargements  for  the 
price  of  two  until  April 
28.  Free  PoS  material 
is  available  featuring 
the  new  ColourCare 
butterfly  logo. 
ColourCare  Ltd. 
Tel:  01722  412202. 


Briefs 


Tights  with  a  difference 

New  Couture  Bodysystem  tights  (£4.50)  are 
designed  to  be  worn  without  underwear  and 
feature  a  Tactel  and  Lycra  brief.  Lycra  Legcare 
helps  support  legs  and  the  tights  also  feature 
Microbeshield,  concentrated  in  the  briefs, 
which  is  said  to  destroy  the  Candida  fungus 
that  causes  thrush. 
Flude  Hosiery 
Tel:  01455  630241. 

Facelift  for  Mudd 

Chattem  UK  is  repackaging  its  deep-cleansing 
Mudd  Masks.  The  nine  masks  stimulate  the 
circulation  while  absorbing  excess  oil  and  dirt 
from  the  skin.  Free  display  trays  are  available. 
Chattem  UK  Ltd. 
Tel:  01256  844144. 

Lock  up  kids  in  the  sun 

Johnson  &  Johnson  has  reformulated, 
repackaged  and  extended  its  core  child  and 
baby  suncare  range.  The  range  features  a 
'moisture  lock'  formula  with  a  gelling  agent. 
Novartis  Consumer  Health. 
Tel:  01403  210211. 
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Nelsons  new 
hi) ok  aims  to 
cream  off  sales 

Nelsons  is  relaunching 
its  range  of 
homoeopathic  creams 
with  a  new  look. 

The  packs  for  the 
eight-strong  range  - 
Arnica,  Calendula, 
Evening  Primrose, 
Rhus  tox,  Tea  Tree, 
Graphites,  Hypercal 
and  Haemorrhoid 
creams  -  now  feature 
bright  colours,  clear 
labelling  and  a  clean, 
modern  image,  while 
maintaining  the 
Nelsons  heritage  and 
tradition. 

The  company  says 
the  creams  offer  an 
easy  entry  point  to 
homoeopathy. 

Radio  advertising, 
PoS  materials  and  PR 
campaigns  will 
support  the  'hero' 
product,  Arnica 
Cream,  targeting 
mothers  of  young 
children  who  are 
receptive  to  'greener' 
alternatives  but  have 
not  yet  tried 
homoeopathy. 
The  creams  retail  at 
£3.95  each. 
A  Nelson  &  Co  Ltd. 
Tel:  0800  289515. 

Milupa  meals  - 
now  with 
prebiotics 

Milupa  packet 
weaning  meals  have 
been  relaunched,  with 
added  prebiotics  to 
help  encourage  the 
growth  of 

bifidobacteria  in  the 
gut. 

The  meals  now 
contain  a  blend  of 
oligosaccharides, 
derived  from  chicory 
root  and  lactose,  which 
mimic  the  prebiotic 
effect  of 

oligosaccharides  in 
human  milk. 

The  range  includes 
Baby  Rice,  four 
savoury  meals,  six 
breaklasts  and  two 
desserts. 

Milupa  Ltd  (div  of 
Nutricia). 

Tel:  01225  711511. 


Natural 
progression 
from  Savlon 

As  demand  for 
complementary 
medicine  increases,  a 
new,  five-strong  range 
from  Savlon  offers  a 
natural  first  aid 
alternative. 

Savlon  Natural 
combines  active 
ingredients  made 
solely  from  plants  with 
the  trusted  Savlon 
heritage. 

The  range 
comprises:  First  Aid 
for  Cuts  and  Sores 


cream  with  hypericum 
and  calendula;  First 
Aid  for  Bruises  cream 
with  arnica,  First  Aid 
for  Burns  cream  with 
(  dlenduld,  urtica, 
echinacea  and 
hypericum;  First  Aid 
for  Bites  and  Stings 
spray  with  pyrethrum, 
hypericum,  rumex, 
echinacea,  ledum, 
calendula  and  arnica; 
and  Antiseptic  cream 
with  tea  tree  oil.  The 
creams  retail  at  £3.09 
and  the  spray  at  £3.29. 

A  £500,000 
marketing  campaign 
includes  consumer  and 
trade  advertising,  PoS 
and  consumer  leaflets. 
Novartis  Consumer 
Health. 

Tel:  01403  21021  1. 

More  Q10 

Pharma  Nord  is 
extending  its  Q 10 
Revitalising  Skincare 
range  with  six  new 
products. 

The  original  product 
Q10  Revitalising  Face 
Cream  is  joined  by  an 
Eye  Cream,  Hand  & 


Nail  Cream,  Body 
Lotion,  Shampoo, 
Conditioner  and 
Shower  Gel. 

All  the  products 
contain  a  combination 
of  Q10,  pycnogenol 
and  ginkgo  biloba 
which  the  company 
says  has  been  proven 
to  help  reduce  the 
signs  of  premature 
ageing. 

Pharma  Nord  (UK)  Ltd. 
Tel:  01670  519989. 

New  Pampers 
offer  Total  Care 

The  latest  arrival  in 
the  Pampers  range  is 
New  Baby  with  Total 
Care  disposable 
nappies. 

The  new  nappies  are 
for  babies  aged  up  to 
three  months,  who 
typically  experience  a 
higher  frequency  of 
messy  faeces  than 
older  babies. 

The  nappies 
combine  new  dual- 
core  technology  with  a 
perf  orated  top  sheet  to 
absorb  and  contain 
soft  faeces  which  can 
irritate  a  baby's  skin. 

New  Baby  with  Total 
Care  are  available  in 
Pampers  size  1 
(newborn)  and  size  2 
(mini)  with  retail  prices 
from  £3.78  to  £7.49. 

A£2.6  million 
marketing  programme 
supports  the  launch. 
TV  advertising 
continues  into  May 
and  press  advertising 
is  in  parenting 
magazines  from  April 
issues. 

For  the  first  eight 
weeks  following  the 
launch  an  on-pack 
coupon  offers  £1  off 
carry  packs  and  £2  off 
economy  packs. 
Procter  &  Gamble  UK. 
Tel:  01932  896000. 

Tea  Tree 
Quenchers 

Brand  Managers  is 
introducing  new  Tea 
Tree  Plus  Body 
Quencher  -  a  range  of 
five  shower  gels  and 
matching  soaps. 

The  fragrances  in 
the  range  are  Zesty 
Lemon,  Citrus  Mint, 
Mandarin  Orange, 
Pink  Grapefruit  and 
Ocean  Elements. 

Retail  prices  are 
£3.99  for  the  shower 
gels  (350ml)  and  £1.99 
for  the  soaps  ( lOOg). 
Brand  Managers  Ltd. 
Tel:  020  8578  5554. 


Briefs 


Wella  cuts  deal  with  Nicky 
Clarke 

Wella  has  reached  a  marketing  and 
distribution  deal  with  Nicky  Clarke's  designer 
haircare  brand. 
Wella  Great  Britain. 
Tel:  01256  320202. 

New  Astex  initiative  for 
pharmacies 

Protec  Health  is  introducing  the  Chemist 
Direct  Service  for  its  Astex  anti-allergy  covers. 
Pharmacies  can  contact  the  company  and  the 
order  for  same  day  dispatch  to  the  pharmacy  or 
direct  to  the  customer.  Promotional  material 
and  literature  is  available. 
Protec  Health  International  Ltd. 
Tel:  01285  715120. 


Uvistat  change 


Eastern  Pharmaceuticals  has  bought  the  rights 
for  the  Uvistat  suncare  range  and  the  Hills 
Balsam  brand  for  deep,  chesty  coughs  from 
Boehringer  Ingelheim  Consumer  Health. 
Eastern  Pharmaceuticals  Ltd. 
Tel:  020  8569  8174. 

New  distributor 

The  Miles  Group  is  the  new  pharmacy  trade 
distributor  for  Thursday  Plantation  tea  tree  oil 
products.  Sixteen  core  products  will  be 
supported  by  advertising,  promotions  and  PoS. 
The  Miles  Group 
Tel:  01484  852411. 

Gelclair  launch 

Sinclair  Pharmaceuticals  has  launched 
Gelclair  for  painful  and  unpleasant  mouth 
lesions.  The  gel  mouthwash  forms  a  protective 
film  on  the  surface  of  the  mouth  to  relieve  pain. 
Sinclair  Pharmaceuticals  Ltd. 
Tel:  01483  426644. 


SAD?  Take  a  sip 
of  St  John's 
Wort 

Kira  has  launched  a  St 
John's  Wort  liquid 
herbal  extract  for 

those  who  prefer  to 
take  a  tincture  rather 
than  tablets. 

Twenty  drops  of  the 
new  extract  (50ml, 
£7.99)  equates  to  one 
dose  of  the  Kira 
Original  tablets. 

St  John's  Wort  has 
been  shown  to  be 
successful  in  relieving 
conditions  such  as  mild 
to  moderate 
depression,  Seasonal 
Affective  Disorder 
(SAD)  and  pre- 
menstrual syndrome. 
New  trials  are 
investigating  its  role  in 
smoking  cessation  and 
reiieving  menopausal 
symptoms. 
Food  Brokers. 
Tel:  02392  222500. 


Cool  new  look 
for  Kalms 

Kalms,  the  herbal 
sedative  from  GR 
Lane,  has  a  new  look 
to  appeal  to  the  brand's 
core  customers. 

The  packaging 
retains  the  blue 
seascape  theme  but 
with  a  new  and 
simplified  design  and 
a  modernised  logo  and 
the  company  says  this 
is  in  response  to 
research  which  shows 
that  the  core  customer 
for  the  brand  is  now 
younger. 
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The  product  formula 
is  unchanged  and  it  is 
still  suitable  for 
vegetarians. 

A  £750,000  press 
and  TV  advertising 
campaign  will  run  in 
women's  magazines 
and  on  Channel  5  and 
new  PoS  material  will 
upport  this. 

Kalms  contain 
valerian,  hops  and 
gentian  and  retail  at 
£3.89  for  100  and  £6.75 
or  200. 

GR  Lane  Health 

Products  Lid. 

Tel:  01452  524012. 

Wella  injects  a 
ittle  Vivality 

Wella's  biggest  ever 

etail  launch  is  the 
Vivality  range  of 

hampoos, 

onditioners  and 

tyling  products. 
The  15-strong  range 

s  divided  into  high 


per  1 1 >i mum  i  •  |  ii  i  ii  h  it  K 
for  each  of  tour  hair 
types  -  Shine  &  Care 
for  normal  hair;  Repair 
&  Care  for 
dry/damaged  hair; 
Volume  &  Care  for 
fine  hair;  and  Colour- 
Shine  &  Care  foi 
coloured/highlighted 
hair.  Retail  prices  are 
from  £2.39  to  £.'{.99. 

The  bright  orange 
packaging  is  designed 
to  maximise  shelf 
standout  and  the 
products  have  a  fruity 
floral  fragrance. 

Wella  is  spending 
£27  million  to  promote 
Vivality  in  the  first  1 2 
months.  An  integrated 
advertising  and 
promotional  campaign 
includes  TV,  press, 
radio  and  outdoor 
advertising,  PoS,  PR 
and  sampling  to  seven 
million  consumers. 
Wella  Great  Britain. 
Tel:  01256  320202. 

Bag  the  coolest 
make-up 

The  Zero  Bag 
Company's  new 
Cosmetic  Cool  Bag  is 

designed  to  keep 
make-up  cool  - 
however  much  things 
hot  up. 

All  kinds  of  make-up 
can  melt  or  separate  in 
the  heat,  but  the 
Cosmetic  Cool  Bag 
(£9.95)  contains  a 


mini-ice-mat  which  is 

dozen,  ,111(1  pi, iced  ill 

the  bag  to  keep  make- 
up cool. 
The  Zero  Pull  | 

Company. 

Tel:  01822  (.1  1461. 


Scholl  keeps 
feet  in  good 
odour 

Scholl  is  introducing 
Veilex,  a  new  odour 
neutralising 
technology  into  its 
Odour  Control  range 
of  toot  and  shoe 
sprays. 

The  company  says 
Veilex  increases 
effectiveness  by 
counteracting  and 
neutralising  odour 
rather  than  just 
masking  it. 

The  range  includes 
Odour  Control  Foot 


New  for  sun  worshippers 


rom  Vichy... 

Vichy  Capital  Soleil 
Sunblock  Spray 

SPF30  -  UVA16 
contains  Mexoryl  XL 
filter  in  a  high 
concentration.  The 
product  (150ml,  £9.95) 
is  suitable  for  very 
un-sensitive  skin 
because  of  its  high 
evel  of  UVA/UVB 
protection. 

A  Vichy  Sun 
Protection  Advice 
Centre  initiative  is 
planned  for  selected 
ndependent  and 
multiple  pharmacies 
n  Sun  Awareness 
vVeek  in  June. 

osmetique  Active  Ltd. 
Iel:020  8762  4543. 

RoC... 

^ew  RoC  Minesol 

3roducts  contain  a 
iiew  filter  to  block  the 
broad  spectrum  of 


UVA  and  UVB  rays. 
The  range  is  available 
in  gel,  spray  and 
cream  formats  in  SPFs 
from  10-60. 
Johnson  &  Johnson 
Ltd. 

Tel:  01628  822222. 

Irish 

Skincare... 

Irish  Skincare  is 
introducing  its 
Parasol  20+  sun 
protection  into  UK 
pharmacies.  It  should 
be  applied  20  to  30 
minutes  before  sun 
exposure  and  only 
one  application  a  day 
is  needed.  Retail  price 
is  £10.99  for  100ml 
and  £17.99  for  200ml. 
Irish  Skincare  Ltd. 
Tel:  00  353  50341913. 

Nivea... 

Nivea  Sun  Children's 
Sun  Spray  SPF  30m 
(£12.79)  is  vibrant 


green  when  sprayed 
on,  but  the  colour 
disappears  when  it  is 
smoothed  into  the 
skin. 

Other  new  additions 
include  Sun  Spray 
SPF  30  (£12.79),  plus 
two  facial  products 
exclusive  to  Boots  - 
Anti-Ageing  Sun 
Cream  with  Alpha 
Flavon  SPF  15  and 
SPF  30  (£7.99  and 
£8.99  respectively). 
The  Nivea  Sun  Self 
Tan  range  is  being 
relaunched  with  a 
lighter  fragrance. 
Beiersdorf  UK  Ltd. 
Tel:  01908  211444. 

E45  Sun... 

Crookes  Healthcare  is 
dividing  E45  Sun  into 
two  sub-ranges  from 
April.  E45  Sun  Lotion 
is  a  new  formula 
based  on  organic  and 
mineral  sunscreens.  It 


Spray  (£2.99),  which 
offers  24-houi 
protection  against 
odoui  and  Odour 
Control  Shoe  Spray 
(£2.99),  which  has  a 
powerl ul  antibacterial 
and  cintitunqal  action. 
SSL  International  pic. 
(ll(,l  654  3000. 

Dark  discovery 
from  Alldays 

Women  who  enjoy 
wearing  dark  coloured 
underwear  can  now 
opt  tor  a  little  black 
magic  with  new 
Alldays  Black 
pantyliners. 

The  pantyliner  has  a 
black  di  i-weave 
topsheet,  a  secondary 
soft  layer,  which  wraps 
around  the  sides,  and  a 
black  backsheet. 

The  launch  is  being 
supported  by  a 
national  advertising 
campaign. 

Procter  &  Gamble  UK. 
Tel:  01932  896000. 


UniChem's  new 
formula  for 
suncare 

UniChem's  suncare 
range  now  has 
improved  formulations 
to  help  build  customer 
loyalty  and  drive  sales 
in  pharmacies. 

The  tour  UniChem 
suncare  lotions  (SPF  4, 
8,  15  and  25)  have 
been  reformulated  to 
provide  four  stai  1 1 VA 
protection.  Retail 
prices  start  al  £2.29. 

New  packaging  loi 
the  lotions  and  an 
After  Sun  features  an 
easy-to-use  'less  mess' 
bottle  design. 

Posters,  consumer 
leaflets  and  shelf 
talkers  are  available 
free  to  pharmacies. 

Pharmacies  can  take 
advantage  of  up  to  M) 
poi  cent  piolit  on 
return  until  the  end  ol 
\pril 

Uni(  'hem  Ltd. 
Tel:  020  8391  2323. 


,  Su."  Lotion 
Lotion 


Sun 
Lotion 


is  available  in  SPF15 
and  SPF30  (£9.39  and 
£9.99)  E45  Sun 
Block,  available  in 
SPF25  and  50,  will 
continue  to  cater  for 
infants,  extremely 
sun-sensitive  skin, 
and  eczema  sufferers. 
Crookes  Healthcare 
Ltd. 

Tel:  0115  953  9922. 

Linco  Care... 

Linco  Care  is 
introducing  single 
application  sachets  of 
its  Calypso  Suncare. 
The  SPF  15  Calypso 
Lotion  sachets  (£0.99) 
contain  a  waterproof 
lotion  with  UVA/UVB 
sunscreens. 
Linco  Care  Ltd. 
Tel:  0161  777  9229. 

Ambre 
Solaire... 

New  Ambre  Solaire 
Express  Protection 


Wipes  SPF  12, 

impregnated  with  the 
Mexoryl  SX  filtration 
system,  are  wiped 
over  the  surface  of  the 
face,  body  and  limbs. 
They  are  in  a 
resealable  foil  pack 
which  fits  into  a 
handbag  or  glove 
compartment  and 
retail  at  £9.99  for  20. 

Also  new  for 
children  are  Ambre 
Solaire  Kids  Bedtime 
Skin  Comforter 
(£6.49);  Kids  SPF60 
Total  Sunscreen  Milk 
and  Kids  SPF25 
Protection  Spray 
(both  £13.99). 

Additions  to  the 
Ambre  Solaire  range 
include  SPF  60  Tinted 
Facial  Cream  (£9.99) 
and  Instant  Shimmer 
Bronzer  self  tanning 
cream  (£8.49). 
Laboratoires  Gamier. 
Tel:  020  8762  4010. 
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Benadryl  adds  a 
decongestant 

New  to  the  Benadryl 
allergy  relief  range  is  a 
non-drowsy 
antihistamine 
combined  with  a 
decongestant. 

Benadryl  Plus 
capsules  are 
formulated  for  allergy 
symptoms,  including 
nasal  congestion  - 
which  is  experienced 
by  around  53  per  cent 
of  allergy  sufferers. 

Benadryl  Plus  (12 
capsules,  £4.99) 
contain  the  non- 
drowsy  anti-histamine 
acrivastine  to  provide 
fast  relief  from 
allergies,  plus 
pseudoephedrine  to 
relieve  congestion. 

Pfizer- Warner 
Lambert  Consumer 
Healthcare  is  spending 
£4  million  to  support 
the  launch,  including 
national  TV 
advertising  breaking 
in  the  spring  and 
running  throughout 
the  summer.  The 
promotional  campaign 
will  have  a  major  focus 
on  supporting  and 
educating  pharmacy 
staff  in  allergy 
management. 

New  PoS  material 
and  in-store 
promotions  are 
designed  to  attract 
consumers  to 
pharmacies. 
Pfizer- Warner  Lambert 
Consumer  Healthcare. 
Tel:  023  8064  1400. 

Pollenase  -  a 
Peach  of  a  range 

Peach  Pharmaceuticals 
has  launched  a  range 
of  three  Pollenase 
allergy  products. 

The  products,  which 
contain  tried  and 
trusted  active 
ingredients,  are  aimed 
primarily  at  hay  fever 
sufferers.  The 
company  says  they 
offer  a  value  for  money 
option  in  each  of  three 
popular  formats. 


Briefs 


Keeping  mozzies  at  bay 

Ardern  Healthcare  is  adding  a  standard- 
strength  DEET  insect  repellent  to  its  Ben's 
range.  Ben's  30  Standard  Strength  (£4.99)  is  a 

water-based  30  per  cent  DEET  repellent, 
formulated  to  provide  up  to  eight  hours 
protection.  It  is  suitable  for  general  family  use, 
(not  for  infants)  in  most  European  locations. 
Ardern  Healthcare  Ltd. 
Tel:  01584  781777 

Compression  socks  fly  high 

Scholl  has  launched  Flight  Socks,  compression 
socks  designed  to  reduce  the  risk  of  Deep  Vein 
Thrombosis  (DVT).  Flight  Socks  are  available 
in  three  sizes  (£11.95). 
SSL  International  Pic. 
Tel:  0161  654  3000. 

All  quiet 

Howard  Leight  Hearing  Products  is  launching 
Max-Lite  earplugs  into  the  UK  and  Ireland. 
They  were  originally  developed  for  the 
workplace. 

Howard  Leight  (Europe)  Ltd. 
Tel:  01625  560518. 


Pollenase 
Antihistamine  Tablets 

(30,  £2.25)  contain 
chlorpheniramine  4mg 
and  can  be  used  to 
ease  a  range  of  allergic 
symptoms.  Pollenase 
Allergy  Eye  Drops 
(10ml,  £3.75)  contain 
sodium  cromoglycate  2 
per  cent  and  help 
relieve  itchy,  runny 
eyes  Pollenase 
Hayfever  Nasal  Spray 
(200  doses,  £4.99) 
contains 
beclomethasone 
50mcg  and  offers  long 
lasting  relief  of  hay 
fever  symptoms. 
Peach 

Pharmaceuticals. 
Tel:  01202  666626. 


Rhinolast 
Allergy  stresses 
year-round 
relief 

Rhinolast  Hayfever 
nasal  spray  is  being 
relaunched  as 
Rhinolast  Allergy  to 

convey  the  'year  round 
allergy  relief  message. 

Rhinolast  Allergy, 
which  contains  0.1  per 
cent  azelastine 
hydrochloride,  is 
indicated  for  the  relief 
of  perennial  allergic 
rhinitis. 

Recent  changes  to 
the  product  licence 
indicate  that  azelastine 
is  effective  in  treating 
perennial  allergic 
rhinitis  caused  not  only 
by  pollen,  but  also  dust 
mites,  mould  spores 
and  animal  dander. 

The  spray  can  be 
administered  to  adults, 
the  elderly  and 
children  over  five. 
Rhinolast  was 
previously  only 
available  for  use  in 
those  over  12  years  but 
has  now  been  shown 
to  be  well  tolerated 
and  effective  for 
children  aged  five  and 
over. 

A  press  advertising 


campaign  will  support 
the  brand  this  year. 
AHA  Sales  Services 
Ltd. 

Tel:  01491  833202. 


Name  change 
for  Beconase 

The  'P'  licensed 
Beconase  Allergy 
hayfever  treatment  has 
been  relaunched  as 
Beconase  Hayfever 

The  change  is  to 
highlight  the  product's 
action  as  a  complete 
hayfever  treatment 
which  tackles  the 
underlying  cause  of 
hayfever. 

Beconase  Hayfever 
targets  all  three  main 
mediators  of 
inflammation  - 
histamine, 
leukotrienes  and 
prostaglandins. 

The  product  contains 
beclomethasone 
dipropionate  in  an 
aqueous  nasal  spray  to 
treat  hayfever 
symptoms  in  the  nose, 
eyes  and  head. 

It  aims  to  give  long- 
lasting  relief  and  is 
non-drowsy.  Glaxo 
SmithKline  Consumer 
Healthcare  says  it  has 
no  known  interactions 
with  other  medications 
or  with  alcohol. 

New  packaging  is 
designed  to  convey  the 
product  benefits, 
showing  the  profile  of 
a  head  tilted  upwards, 
set  on  a  backdrop  of 
white  clouds  and  blue 
sky. 

GlaxoSmithKline 
Consumer  Healthcare. 
Tel:  020  8990  9000. 

More  own  label 
from  Nucare 

Nucare  is  relaunching 
its  own  label  products 
with  a  new  look,  for 
independent 
pharmacies  . 

The  expanded  range 
includes  four  new 
VMS  products  - 
Vitamin  C  chewable 
tablets  lOOmg  (£1.79), 
Super  Vitamin  B 
Complex  tablets 
(£2.19),  Vitamin  E 
chewable  tablets 
(£2.19)  and  Children's 
Vitamins  A,  C  &  D 
chewable  tablets 
(£1.69). 

Nucare  Paracetamol 
Suspension  Infant  for 
infants  and  children 
under  six  and 


Paracetamol  Six+ 

have  been  repackaged 
with  a  new  look 
featuring  teddy  bears. 
Four  new  children's 
stickers  are  available. 

New  skin 
preparations  include 
Aqueous  Cream, 
Emulsifying  Ointment, 
Distilled  Witch  Hazel 
and  Calamine 
Ointment 

Nucare  anticipates 
that  the  own  label 
range  will  eventually 
expand  to  around  50 
products.  The  range  is 
being  supported  by  a 
package  of  PoS 
materials  and  staff 
training  by  Nucare 's 
territory  business 
managers  is  available. 
Nucare  pic. 
Tel:  0208  731  2468. 

Independent 
opportunity 
from  Vichy 

The  Vichy 

Laboratoires  Derma- 
Skincare  Advice 
Centre  is  now 

available  to 

independent 

pharmacies. 

The  move  follows 
the  introduction  of  the 
centre  in  Boots  last 
year  and  a  pilot  trial  in 
17  independent 
pharmacies,  one  of 
which  saw  derma- 
skincare  sales  rise  by 
80  per  cent. 

Vichy  says  the 
derma-skincare 


DERMA  SKINCARE  ADVICE  CE 


category  bridges  the 
gap  between  mass 
market  and  premium 
brands. 

The  Derma-Skincare 
Advice  Centre  is  a 
merchandising  unit 
which  brings  together 
competing  brands  in 
the  sector  —  including 
Vichy,  Roc,  E45  and 
Eucerin. 

The  idea  is  to 
maximise  sales  by 
offering  customers 
personalised  advice 
and  information,  free 
testers  and  samples. 

A  special  package 
for  independent 
pharmacies  includes  a 
merchandising  unit 
tailor-made  to  the 
available  space.  The 
package  also  includes 
full  Vichy  training  on 
skmcare  and  selling 
skills  for  pharmacy 
staff  member  who  is  to 
be  the  skincare 
advisor. 

Cosmetique  Active 
(UK)  Ltd. 

Tel:  020  8762  4177. 
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Remegel 
breezes  in  with 
wind  relief 

SSL  has  launched  new 
Remegel  Wind  Relief 

Specially  formulated  to 
relieve  trapped  wind 
and  bloating,  Remegel 
Wind  Relief  contains 
simethicone  to  break 
down  the  tiny  bubbles 
of  painful  trapped 
wind,  allowing  them  to 
be  passed  more  easily. 

The  tablets  are 
chewy,  not  chalky,  says 
the  company,  and  they 
have  no  gritty,  chalky 
aftertaste. 

Remegel  Wind  Relief 
is  presented  in  a  silver 
and  dark  blue  pack 
and  is  available  in 
packs  of  eight  (£1.25) 
and  24  (£3.49). 

SSL  plans  a  major 
promotional  and 
advertising  campaign 
for  the  Remegel  brand 
later  this  year. 
SSL  International  pic. 
Tel:  0161  654  3000. 

Antistax 
lightens  the 
load  for  legs 

A  new  Pharmaton 
Natural  Health 
product  from 
Boehringer  Ingelheim 
is  formulated  to  help 
maintain  healthy  leg 
veins  and  capillaries. 

Antistax  is  a  natural 
food  supplement 
targeted  at  women 
who  suffer  from  tired, 
heavy,  aching  legs. 
The  main  ingredient, 
red  vine  leaf  extract, 
contains  flavonoids  to 
help  the  body  to 
sustain  healthy  leg 
veins  naturally.  The 
capsules  retail  at  £3.99 
for  20  capsules  and 
£7.99  for  50. 

The  launch  is  being 
supported  by  a 
£750,000  marketing 
campaign  with  press 
advertising  in 
newspapers  and 
women's  magazines. 
Boehringer  Ingelheim. 
Tel:  01344  741493. 


Jungle  Formula 
with  a  little 
Extra 

Jungle  Formula's  new 
Extra  Strength  sub- 
range has  been 
formulated  for  use  in 
areas  with  a  high  risk 
of  insect-borne 
disease. 

The  range  comprises 
,i  liquid  (50ml,  £5.49) 
and  non-aerosol  pump 
spray  (75ml,  £6.29). 
Both  contain  50  per 
cent  DEET  as 
recommended  by  the 
1  [ospital  for  Tropical 


Diseases  for  use  in 
high  risk  areas. 

The  products  carry  a 
red  flash  which  states 
'For  tropical  and  high 
risk  areas'  and  they 
offer  up  to  10  hours 
protection  against 
mosquitoes,  midges 
,iikI  olhei  bilmq 
insects. 

A  new  consumer 
leaflet  for  2001  will  be 
sent  to  more  than 
4,500  doctors' 
surgeries  and  Chefaro 
plans  consumer 
advertising  and  a  PR 
campaign  in 
association  with  the 
Hospital  for  Tropical 
Diseases. 

Chefaro  Proprietaries 
Ltd. 

Tel:  01480  421800. 

Covonia's  new 
look 

Thornton  &  Ross  is 
introducing  an  eye- 
catching new  bottle  for 
Original  Covonia 
Bronchial  Balsam, 
Covonia  Mentholated 
Cough  Mixture  and 
Covonia  Night-time 
Formula 

Covonia  branding  is 
embossed  on  the 
bottles,  which  are 
designed  to  retain  the 
brand's  traditional 
values. 

Thornton  &  Ross. 
Tel:  01484  842217. 


Dettol  sprays 
away  the  germs 

New  Dettol  Antiseptic 
Wash  oilers  <i  quick 
way  to  deal  with  ruts 
and  grazes,  bites  and 
stings. 

The  spray,  which 
contains 
bon/ulkoniimi 
chloride,  can  be 
applied  directly  to 
minoi  wounds  without 
the  need  to  dilute  it, 
helping  to  wash  away 
dirt  and  germs.  The 
antiseptic  formula  kills 
staphyloccus  aureus, 
the  organism  most 
commonly  associated 
with  wound  infections 
on  the  skin. 

The  100ml  spray 
(£2.49)  is  easy  to  carry 
ma  bag  or  pocket. 
Reckitt  Benkiser  pic. 
Tel:  01793  427200. 

Laxative  offers 
adjustable  dose 

New  Duk  o-lax  Perles 

are  easy-to-swallow 
micro  capsules 
designed  to  restore 
regularity  and  provide 
relief  from 
constipation. 

The  sodium 
picosulphate-filled 
perles  (50  capsules, 
£4.59)  work  overnight 
to  stimulate  the  colon 
and  rectum, 
encouraging  normal 
bowel  movement. 

The  P  licensed 
product  is  targeted  at 
non-users  or  light  to 
medium  users  of 
constipation  remedies, 
who  don't  see 
themselves  as 
'constipation  sufferers'. 

The  recommended 
dose  is  flexible, 
allowing  consumers  to 
adjust  the  dose  to  meet 
their  needs. 

The  launch  will  be 
supported  by  a 
£1  million  marketing 
campaign,  with 
advertising  in  women's 
magazines  in  the 
summer/autumn . 
Boehringer  Ingelheim. 
Tel:  01344  741493. 

P&G  peps  up 
Pepto  Bismol 

Procter  &  Gamble  is 
launching  a  pilot  TV 
campaign  for  Pepto 
Bismol  in  Scotland  in 
April. 

The  company 
expects  the  campaign 


to  boost  sales  of  the 
GIU  disorders  brand 
by  300  per  cent.  A 
ualional  campaign 
begins  on  January  1 , 
2002. 

Ceuta  I  lealthcare  is 
targeting  700 
independent 
pharmacists  m 
Scotland  to  market  the 
brand  as  a  remedy  tor 
many  GI  symptoms. 
I  'h, ii  mac  ists  are  also 
being  offered  PoS 
material. 

Procter  &  Gamble  UK. 
Tel:  01932  896000. 

New  name  for 
Roche  diabetes 
care  range 

Roche  Diagnostics  has 
relaunched  its  diabetes 
care  products  under 
the  new  global  brand 
name  At  ( u-(  tick 
Brand  manager 
Chris  Hudson  said  the 
new  brand  was  being 
introduced  to  meet  the 
needs  of  customers 
who  felt  their  needs 
were  not  being  met  by 


the  current  choice 
available. 

"Our  solution  is  I  he 
introduction  ol  a  brand 
to  cover  a  range  of 
products  loi  ail  people 
with  diabetes,"  he 
said. 

The  Accu-Chek 
range  will  comprise 
the  Glucotrend 
Premium  loi  those  who 
require  precise  control, 
the  last  ( ilucotrend  2 
and  the  easy-to-use 
Accu-Chek  Advantage 
system  launched  m 
January  this  year. 

The  ( Ilucotrend  2 
has  the  statement 
'An  Accu-C  'hek 
product'  on  the 
packaging  and  new 
products  will  feature 
the  brand  name  on  the 
front  ol  packs,  which 
retain  the  Roche 
trademark. 

All  Accu-Chek 
systems  contain 
everything  needed  to 
start  testing,  including 
the  exclusive  SoftClix 
finger  pricker. 
Roche  Diagnostics  Ltd. 
Tel:  01273  480444. 


way  you  want 
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More  power  to  Philips 

Philips  is  to  set  up  a  new  electrical  oral  care 
business  unit  -  Philips  Oral  Healthcare  - 

bringing  together  the  Philips'  Sensiflex  range 
of  electric  toothbrushes  and  the  Sonicare  sonic 
toothbrush.  A  new  range  of  Sensiflex 
toothbrushes  is  planned  for  this  year,  as  well  as 
a  new  range  of  water  jets  and  dental  centres. 
Philips. 

Tel:  020  8689  2166. 

Health  from  the  Sun 

Arkopharma  Laboratories  is  extending  its 
natural  product  range  to  include  fatty  acid 
nutrition  following  its  acquisition  of  the  US 
brand  Health  from  the  Sun.  Products  in  the 
range  include  EFA  Attention  Formula,  EFA 
Derma-Skin  Formula  and  EFA  Joint  Formula. 
Arkopharma  (UK)  Ltd. 
Tel:  020  8763  1414. 

It's  a  stick  up  for  acne 
sufferers 

Arkopharma  is  launching  Teenstick  (£3.95),  a 
natural  French  acne  treatment,  into 
independent  UK  pharmacies.  Teenstick 
contains  clove,  geranium,  palmarosa,  tea  tree 
and  ylang  ylang,  plus  a  newly  developed 
active  ingredient  -  Dixeol  -  to  inhibit  sebum 
production. 
Arkopharma  UK. 
Tel:  020  8763  1414. 
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Movelat  Relief 
moves  on  to  TV 

Sankyo  Pharma  is 
backing  its  topical 
analgesic  Movelat 
Relief  with  eight 
months  of  consumer 
advertising. 

The  campaign  starts 
with  a  national 
TV  advertising 
campaign  launched 
this  month. 

The  commercial  will 
target  all  end  users 
rather  than  limiting  the 
message  to  arthritis 
and  rheumatism 
sufferers.  Movelat 
Relief  is  presented  as  a 
cream  or  gel,  with  both 
available  in  40g  (£4.40) 
and  80g  (£6.99)  packs. 

Press  advertising 
underlining  the  same 
message  -  and  with 
the  strapline  'pain 
relief  for  all  sorts'  -  will 
support  the  TV 
campaign. 

The  company  is  also 
supporting  Propain,  its 
migraine  product 


which  was  relaunched 
in  caplet  form  in 
January.  A  women's 
press  advertising  runs 
until  October.  Sankyo 
says  Propain  sells 
particularly  well  in 

1  2 


London  and  so  it  is 
adding  outdoor 
advertising  in  this 
area,  using  sites 
positioned  directly 
outside  pharmacies 
and  above  the  green 
cross  sign. 

Training  packages 
are  available  for 
pharmacy  staff  and 
new  PoS  material  has 
been  created  for  both 
brands. 

Propain  is  available 
in  packs  of  16  (£2.95) 
and  32  (£4.60). 
Sankyo  Pharma  UK 
Ltd. 

Tel:  0800  0687616. 


LAMISIL 


Lamisil  steps 
out  with  £1.25m 
ad  spend 

Novartis  is  supporting 
the  over  the  counterAT 
launch  of  its  Lamisil 
antifungal  cream  with 
a  £1.25  million  media 
spend. 

Consumer 
advertising  starts  in 
June  in  the  national 
press,  men's  and 
women's  magazines, 
outdoor  and  ambient 
sites,  as  well  as  on  the 
internet. 

Support  materials 
include  training  packs 
for  pharmacists  and 
training  packs  and  a 
reference  document 
for  counter  assistants. 

Lamisil 's  active 
ingredient,  terbinafine, 
was  switched  from 
POM  to  P  last  year. 
Lamisil  (7.5g,  £4.99)  is 
indicated  for  athlete's 
foot  and  dhobi  itch. 
Novartis  Consumer 
Health. 

M:  01403  21021  1. 


Venus  makes  a 
£15  million 
mark 

Gillette  is  putting  a 
£15  million  marketing 
package  behind  its 
new  women's  system 
razor,  Gillette  for 
Women  Venus. 

Advertising  begins 
on  April  4  with  a 
poster  campaign 
opening  with  a  'teaser' 
image,  followed  a 
week  later  by  an 
explanatory  execution 
co-inciding  with  the 
start  of  a  TV  campaign 
on  air  between  April 
and  July. 

Other  marketing 
initiatives  take  in  the 
internet  and  more  than 
2,000  liveried  buses. 
There  is  a  full  range  of 
PoS  material,  plus 
planograms  and 
merchandising  advice. 
Gillette  UK  Ltd. 
Tel:  020  8560  1234. 


Aussie  products 
make  Sunsense 

The  Australian  range 
of  Sunsense  sun 
products  is  being 
promoted  through  the 
peak  summer  period 
with  consumer  press 
advertising. 

The  advertisements, 
which  begin  in  June, 
carry  the  strapline 
'Australians  believe  a 
tan  isn't  something  to 
die  for.  Have  the  sense 
to  use  Sunsense'. 

A  new  range  of  PoS 
materials  includes 
show  cards,  shelf 
edgers  and  consumer 
leaflets. 

All  products  in  the 
Sunsense  range  are 
SPF  20  or  more.  They 
include  Sunsense  Low 


Irritant  SPF  20;  Sport 
Gel  SPF30;  Toddler 
Roll-on  and  Toddler 
Milk,  both  SPF50; 
Ultra  and  Ultra  Roll- 
on  and  Daily  Face,  all 
at  SPF60. 
Lagap 

Pharmaceuticals  Ltd. 
Tel:  01420  478301. 


'What  you  see  is 
what  you'll  be' 

The  £1  million  TV  and 
press  campaign  for 
Chefaro  Proprietaries' 
Predictor  pregnancy 
test  aims  to  raise 
awareness  of  the 
recently  modified  test 
and  to  appeal  to 
younger  women. 

The  TV  ad  features 
two  friends  -  one  of 
whom  puts  off  looking 
at  the  test  result.  The 
copyline  'what  you  see 
is  what  you'll  be'  is 
designed  to  convey  the 
new  'greater 
reassurance'  message. 
Press  adverts  are  in 
major  women's  titles. 

Predictor  (double, 
£10.95,  single,  £8.25) 
features  an  extra 
check  window  to 


confirm  that  the  result 
will  not  change  over 
time. 

Chefaro  Proprietaries 
Ltd. 

Tel:  01480  421800. 


Braun  and 
Pantene  join  for 
promotion 


Braun  has  linked  with 
the  Pantene  haircare 
brand  to  promote  its 
cordless  stylers  and 
encourage  users  to 
trade  up. 

Customers  buying  a 
Braun  Independent 
Steam  styler  (C20S, 
C70TS  orClOOTS)  will 
receive  a  free 
collection  of  Pantene 
Pro-V  Sheer  Volume 
products  including 
shampoo,  conditioner, 
root  booster,  spray  and 
a  styling  booklet. 
Braun  (UK)  Ltd. 
Tel:  020  8560  1234. 


Briefs 


Listen  in 


Whitehall  Laboratories  is  supporting  its 
Robitussin  cough  medicine  with  nationwide 
radio  competitions  with  the  chance  to  win  a 
Robitussin  branded  fleece. 
Whitehall  Laboratories  Ltd. 
Tel:  01 628  669011. 

Duck  dances  on  to  TV 
screens 

Cussons  is  supporting  the  relaunch  of  Imperial 
Leather  with  a  nationwide  TV  campaign 
throughout  the  spring  featuring  a  rubber  duck 
which  dances  in  the  Foamburst  lather. 
Cussons  (UK)  Ltd. 
Tel:  0161  491  8000. 


OVER  THE  COUNTER  31  March  200 


Each  decade 
carves  out  its 
own  fragrance 
identity  which 
mirrors  the 
fashions,  values 
and  attitudes  of 
the  age  -  Sarah 
PurceTl  takes  a 
look  at  how  we 
are  perfuming 
the  first  decade 
of  the  21st 
century 

In  the  1980s  we  had 
powerful  fragrances  like 
Poison,  Giorgio  and 
Obsession  which 
encapsulated  the  decadence 
of  the  era,  while  the  1990s 
saw  a  backlash  against 
potent  scents  and  was  awash 
with  watery  florals  like 
L'Edii  d'lssey  and  cKone, 
identifying  with  the  trend  for 
all  things  natural. 

So  what  does  the  future 
hold  for  the  first  decade  of  a 
new  century? 

Millennium  trends 

"The  fragrance  Pleasures 
had  a  huge  impact  at  the 
end  of  the  1990s  and  paved 
the  way  for  a  return  to 
feminine,  pretty  florals 
which  we're  seeing  lots  of 
this  year, "  says  Samina 
Khan,  marketing  manager  at 
perfumers  CPL  Aromas. 
Other  examples  of  feminine 
florals  include  Lancome's 
new  Miracle,  with  a  fresh 
magnolia  heart  note,  and 
Manifesto,  with  rose  notes. 

"We're  seeing  a  revival  of 
the  muguet  note,  while 
green  notes  are  also  very 
popular,"  says  Samina. 

The  90s  trend  for  all  things 
natural  continues  and  we're 
not  likely  to  see  high-tech, 
synthetic  scents.  You  might 
expect  to  see  a  futuristic 
trend  in  a  new  century,  but 
instead  we  seek  comfort  and 
security  and  an  escape  from 
our  fast-paced  high-tech 
lifestyles.  "People  have 
become  very  distrustful  of 
anything  artificial  with  all 

Continued  on  PI  4 
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the  scares  about  GM  foods 
and  concerns  about 
allergies,"  says  Samina. 

Perfumers  are  looking  to 
ancient  cultures  and  tribes  to 
inspire  new  fragrances.  The 
popularity  of  aromatherapy 
continues  and  we're  still 
seeing  the  influence  of  this 
in  mood-inspiring  fragrances 
which  promise  to  help  you 
relax,  energise,  feel  happy, 
or  pamper  yourself. 

"Wellbeing  for  mind  and 
body  will  be  very  important 
in  this  decade  and  this  will 
spill  over  into  fragrances  to 
alter  your  mood,"  says 
Samina. 

The  dawning  of  a  new 
century  tends  to  make  us 
feel  nostalgic,  and  we're 
currently  seeing  a  revival  of 
80s  trends  in  fashion  which 
is  having  an  influence  on 
fragrance,  too. 

"We're  seeing  a  return  of 
the  traditional,  beautiful 
floral  notes  like  tuberose  and 
gardenia,  which  were  big  in 
the  1980s,  and  a  backlash 
against  the  watery 
fragrances  of  the  1990s," 
says  Samina.  "I  predict  a 
return  to  warm,  sensual 
fragrances  with  chypre 
notes,  such  as  seen  in  Agent 
Provocateur.  But  although 
we'll  see  the  same  kind  of 
notes  as  in  the  1980s,  they 
won't  be  heady  or 
aggressive,  but  feminine  and 
elegant." 

Fruity  scents  continue  to 
be  popular,  with  fragrances 
such  as  Femme  Lagerfeld 
and  Kenzo  Flower.  And 
we're  seeing  many 
manufacturers  targeting  the 
lucrative  teenage  market 
with  fragrances  with  sweet, 
vanilla  notes. 

Changing  market 

The  line  that  distinguished  a 
premium  from  a  mass- 
market  fragrance  has 
become  increasingly  blurred 
in  the  last  five  years,  with 
discount  outlets  forcing  the 
price  of  premium  brands 
down,  while  new  technology 
has  meant  that  mass  market 
brands  are  ever  more 
sophisticated,  with  higher 
prices  to  match.  As  a  result, 
women  are  collecting  a 
wardrobe  of  fragrances  that 
they  can  change  with  the 
seasons  -  just  like  fashion  - 
instead  of  remaining  loyal  to 
one  brand  year  after  year. 

Who's  wearing  it? 

Fragrance  use  peaks  among 
17 -24 -year-olds  -  according 
to  Taylor  Nelson  Sofres  PCP 
(September  '00),  66.4  per 
cent  of  women  in  this  age 
group  use  fragrance  at  least 
ce  a  week,  which  makes 


1.8  million  users.  This 
compares  with  54  per  cent  of 
25-34-year-olds  and  60  per 
cent  of  35-44-year-olds. 

Fragrance  choice 

Fragrances  are  divided  into 
different  famiiies  and  it 
helps  to  understand  these 
when  you're  choosing  a  new 
scent. 

Oriental:  exotic,  warm, 
sweet,  powdery  notes.  Key 
ingredients  include  amber, 
vanilla,  spices  and  musk. 
Examples  include  Rococo, 
Obsession  and  Paco 
Rabanne  Ultra  Violet. 

Floral:  fresh,  romantic. 
Key  notes  include  rose,  lily 
and  jasmine.  Examples  are 
Anais  Anais  and  L'Air  du 
Temps. 


Fruity:  rich,  zingy  notes 
which  include  peach,  apple, 
mandarin  and  blackcurrant. 
Examples  are  Amarige  and 
Femme  Lagerfeld. 

Green:  outdoorsy,  fresh 
notes.  Some  have  marine 
notes,  while  others  evoke 
summer  lawns.  Examples 
include  Cerruti  Image,  Polo 
Sport  and  Lacoste  for 
Women. 

Spicy  floral:  a  blend  of 
warm  spice  and  soft  floral 
notes  such  as  vanilla  and 
amber.  Examples  include 
Fragile,  Sui  Dreams  and 
Dolce  &  Gabbana. 

Fruity  floral:  a  mix  of 
sweet,  fruity  notes  and  light 
florals.  Examples  include 
Paul  Smith  Women,  DKNY 
and  Boss  Woman. 


The  perfect  fragrance  completes  the  sj 
for  OTC  Miner's  model  Gayle  Dolman 


Try  it  out 

I  When  you're  choosing  a 
new  fragrance,  don't  douse 
yourself  with  eight  or  nine 
different  scents  -  limit 
yourself  to  just  three  at  a 
time,  otherwise  you'll 
confuse  your  nose. 

•  Don't  choose  a  fragrance 
because  you  like  it  on 
someone  else.  Fragrances 
react  differently  on  everyone 
-  so  what  may  smell 
wonderful  on  your  friend 
might  not  work  at  all  on  you. 

•  When  you're  trying  out 
fragrances,  don't  wear 
scented  skin  products  as 
these  might  interfere  with 
the  scent. 

O  When  you've  tried  out  a 
fragrance,  leave  it  to 
develop  for  about  30 
minutes  before  you  make  a 
decision.  This  gives  the 
heart  and  base  notes  a 
chance  to  come  out  once  the 
initial  top  notes  dry  down. 

•  Consider  buying  pure 
perfume  instead  of  EDT. 
Although  it  seems  more 
expensive,  perfume  has  a 
much  higher  concentration 
of  perfume  essence  so  you 
won't  need  to  use  as  much, 
and  it'll  last  longer. 

What's  new? 

Lancome's  Miracle  is  an 
uplifting  fragrance  said  to 
symbolise  the  beauty  of 
nature.  It  has  notes  of 
magnolia,  ginger  and 
pepper. 

Giorgio  Armani's  latest 
female  fragrance,  an 
elegant  and  simple  scent, 
is  called  Mania.  Notes 
include  citrus,  saffron, 
cloves  and  vanilla. 

Escada  Sentiment  is  a 
romantic,  voluptuous 
fragrance  with  notes  of 
green  mandarin,  magnolia, 
iris  and  redcurrant. 

Desnuda  by  Emanuel 
Ungaro  is  a  sensuous, 
warm,  feminine  fragrance 
with  floral  oriental  notes  of 
red  mandarin,  cardamon, 
jasmine  and  tonka  bean. 

Initial  by  Boucheron  is 
an  opulent  oriental 
fragrance  with  notes  of  lily 
of  the  valley,  rose,  jasmine, 
patchouli  and  almond 
honey. 

High  by  Patrick  Cox  is  a 
green,  fruity  fragrance 
bursting  with  citrus  and 
raspberry  notes. 

Fragile  from  Jean-Paul 
Gaultier  is  a  spicy  floral, 
with  heady  notes  of 
tuberose. 

Rococo  from  Joop  is  a 
rich  oriental  with  ginger 
heart  notes,  and  notes  of 
jasmine,  tangerine  and 
patchouli. 
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Competition 


Mum's  the  word 
for  great  prizes  from 

Oil  of  Olay 

As  Mother's  Day  approaches,  your  customers'  thoughts  will  turn  to  finding  the  perfect  gift  for 
that  special  woman  in  their  lives.  Oil  of  Olay  has  some  great  new  products  in  the  range  to  help 
any  woman  forget  those  long  winter  months  and  look  forward  to  the  arrival  of spring 


It's  all  over  for  seven 
signs  of  body  ageing 

As  the  weather  begins  to  warm, 
women  choose  their  clothes  and 
shoes  very  carefully  so  as  to  cover  up 
the  areas  of  their  bodies  that  have 
been  ignored  under  layers  of  woolly 
jumpers  throughout  the  winter.  Olay 
has  created  a  solution  to  this 
dilemma:  following  in  the  footsteps  of 
their  best-selling  Total  Effects 
Moisturiser,  Total  Effects  Anti-ageing 
Body  Treatment  helps  reduce  the 
appearance  of  seven  signs  of  ageing 
on  the  body  -  meaning  no  more 
covering  up  and  nothing  to  hide. 

By  incorporating  the 
technologically  advanced  vitamin 
mineral  complex,  Vitaniacin,  Total 
Effects  Body  Treatment  can  even 
tackle  problematic  areas  and  ageing 
hotspots,  including  flakv  shins,  rough 
elbows  and  reduced  skin  firmness  on 
arms. 


It's  in  your 
hands 

Research 
among  women 
has  confirmed 
that  most 
believe  their 
hands  give  away 
their  age, 
perhaps  more 
than  their  faces. 
Yet,  while  they 
are  prepared  to 
splash  out  on 
sophisticated 
face  creams, 
their  hands 
often  get 


OlrAY 

'otal  effects 


i 

OLAY 

total  effects 

ODAY 

total  effects 

neglected.  There  are  tell  tale  signs  of 
ageing  on  hands  like  poor  skin 
texture,  age  spots  and  poor  nail 
condition.  Now  all  these  signs  can  be 
improved  with  Total  Effects  Hand 
Treatment.  By  incorporating 
Vitaniacin  and  a  light  diffuser  colour 
reflectance  system,  it  can  produce 
immediate  results  as  well  as  long- 
term  benefits. 

A  little  bit  of  a  facial 
everyday 

While  we  all  know  that  a  weekend 
break  at  a  health  spa  can  put  the 
spring  back  in  your  step,  few  of  us 
have  the  time  these  days  for  such 
luxuries.  The  next  best  thing  to  make 
your  skin  look  and  feel  like  it's  been 
treated  to  an  indulgent  weekend  away 
is  Olay  Daily  Facials.  By  simply 
adding  water,  you  can  experience  a 


little  bit  of  a  facial  even  day.  The 
specially  textured  cloths  release  a 
luxurious  lather  that  leaves  your  skin 
beauiifullv  soft  and  salon  smooth. 


Win  £200  of  beauty 
vouchers  to  pamper 
yourself  or  your  mum 

Just  answer  the  three  questions  below 
to  be  in  with  a  chance  of  winning 
The  first  correct  entry  to  be  drawn 
will  receive  the  main  prize.  There  will 
also  be  20  lucky  runners-up  prizes. 

•  One  luckv  winner  will  receive 
£200  worth  of  beauty  vouchers  -  to 
pamper  themselves  or  treat  their 
mum  at  the  beauty  salon  ol  their 
choice. 

•  Twenty  runners-up  will  receive  a 
pampering  Ola\  beauty  pack  (worth 
over £25  rrp)  -  a  gift  that  any  woman 
would  be  thrilled  to  receive. 


Answer  the  three  questions  below,  and  fill  in  your  name,  pharmacy 

address  and  phone  number  and  send  it  to: 

Oil  of  Olay  Prize  Draw,  Over  the  Counter,  United  Business  Media 

International  Ltd,  Sovereign  Way,  Tonbridge,  Kent  TN9  1RW 

Your  answers  must  reach  the  above  address  by  16th  April  2001  to  be 

entered  in  the  prize  draw. 

|  Ql.What  is  the  name  of  the  advanced  vitamin  complex  at  the  heart  of  the 

|  total  effects  range? 

|  Q2.  According  to  the  research  studies,  what  area  of  the  body  do  women 
|  feel  give  away  their  age  the  most? 

|  Q3.  What  do  you  need  to  add  to  Olay  Daily  Facials  to  release  the  luxurious 
lather? 


I 

|  Name  (please  print). 

|  Pharmacy  address.. 

I   

I 
I 


Postcode. 


Pharmacy  phone  number.. 


Rules:  1  The  competition  is  open  to  pharmaq  assistants  only,  .il  registered  pharmacies  that  have  a  current  Chemist  &  Druggist  subscription.  2.  Onl\  one  ciitrv  per  person  will  he  accepted  and  entries  must  he  on  an 
original  form.  No  photocopies  will  be  accepted  3.  The  competition  is  not  open  to  employees  of  Procter  &  Gamble  or  I  nited  Business  Media  International,  their  agencies  or  relatives  -t.  Entries  received  after  noon  on 
April  16  will  not  be  eligible.  The  winners  will  he  notified  hv  M.u  siltli  Allow  2S  davs  for  deliver}  of  your  prize  5.  The  first  correct  entrv  drawn  at  random  after  the  closing  dale  will  he  awarded  the  main  pn/c  as  stated 
The  next  2(1  correct  entries  drawn  will  win  runners-up  prizes  as  stated  6.  The  results  as  determined  hv  the  draw  is  final  and  no  correspondence  w  ill  be  entered  into  ".  Procter  &  (iambic  reserves  the  right  to  use  am 
submission  for  future  publicity  8.  The  list  ol  winners  will  he  available  from  Carla  Bern,  at  the  promoters  address  Procter  &  (.amble  I  K  (Health  Beaut)  &  Cosmetics)  The  Heights.  Brooklands,  Weybridge,  Surrey,  KT13 
0XP  upon  submission  of  a  stamped  addressed  envelope  three  weeks  after  the  closing  date  of  the  competition  9.  No  cash  alternatives  will  be  offered  Hi  Kntrv  to  the  competition  is  taken  as  acceptance  of  the  rules  1 1 
Proof  of  posting  cannot  be  taken  as  proof  of  receipt  12.  No  purchase  of  Oil  of  Olav  goods  is  necessarv  to  enter  13.  Procter  &  (iambic  reserve  the  right  to  substitute  prizes  of  equal  of  greater  value 
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Mascara  comes  under  the  spotlight  as  manufacturers  go  to 
increasing  lengths  to  enhance  nature 


Mascara:  Clinique  Lash  Doubling 
Mascara,  rsp  £11.50 
Tester:  Lesley  Keen,  OTC 
supplement  co-ordinator 
Since  Max  Factor  discontinued  an  old 
favourite,  I  have  never  found  a 
mascara  I  really  felt  happy  with.  Those 
which  gave  the  right  look  tended  to 
remain  welded  to  my  lashes,  defying 
all  known  removers,  or  deposited 
themselves  in  unappealing  smudges, 
flakes  and  blobs  under  my  eyes  -  and 
let's  face  it,  the  Panda-eyed  look  went 
out  in  the  Sixties.  But  Clinique's  latest 
lash  builder  restored  my  faith.  It  went 
on  smoothly  and  easily  and  lashes 
stayed  soft  and  flexible  with  no 
unsightly  clumping.  Even  better,  it 
stayed  put  until  bedtime,  when  it  was 
simple  to  remove.  The  only  reason  it 
doesn't  score  full  marks  is  that  the 
'lash  doubling'  effect  is  not  quite  as 
instantly  dramatic  as  the  name  may 
suggest.  With  two  or  three  coats,  it 
does  what  it  says  on  the  packet! 
Rating:  9.5/10 

Tester:  Maureen  Cassidy,  from 
Glasgow 

Mascara:  Maybelline  Volume 
Express,  rsp  £5.49 

Maureen  reported  that  this  was  a  good 
product,  but  she  said  it  did  tend  to 
build  up,  even  after  thorough 
cleansing.  The  look  of  the  product  and 
:  i  .kaqing  only  rated  an  "OK",  but  she 


was  impressed  with  the  extra 
thickness  and  volume  which  it  gave 
her  eyelashes.  She  did  not  find  it  very 
easy  to  remove  and  its  performance 
was  only  average  as  far  as  smudging 
and  caking  was  concerned.  Even  so, 
Maureen  said  she  would  recommend 
it  to  friends  and  customers. 
Rating:  8/10 

Tester:  Susan  Joy  Davies,  from 
Lincoln 

Mascara:  Rimmel  Exaggerate  Extra 
Volume  Mascara,  rsp  £3.99 
First  impressions  were  not  good,  as 
Susan  did  not  find  the  product  and 
packaging  appealing.  The  mascara 
did,  however,  give  extra  thickness  and 
volume.  It  lasted  well,  but  proved  hard 
to  remove,  with  two  lots  of  cleansing 
needed.  Although  it  was  easy  to  apply 
and  lashes  did  look  thicker,  says 
Susan,  the  mascara  smudged  under 
her  eyes  after  a  few  hours. 
Rating:  6/10 

Tester:  Shirley  Wells,  from  Bramley 
Mascara:  Oil  of  Olay  Thickening 
Mascara,  rsp  £6.99 
This  was  a  great  hit  with  Shirley.  She 
liked  the  look  of  the  product  and 
found  it  easy  to  apply.  It  gave  lashes 
extra  length  and  volume,  without 
smudging,  flaking  or  caking  and  it 
lasted  well.  "It's  all  I'd  look  for  in  a 
mascara,"  she  said.  It  is  good  value, 


easy  to  apply  and  "an  added  bonus  - 
no  black  eyes  on  removal". 
Rating:  8/10 

Tester:  Joanne  Ball,  from  Ashton- 
under-Lyne 

Mascara:  L'Oreal  Voluminous 
Thickening  Mascara,  rsp  £6.49 
Again  a  poor  start,  with  Joanne 
expecting  better  packaging  for  the 
price.  It  was  not  easy  to  apply  and  was 
"quite  lumpy  initially",  but  did  not 
flake  or  smudge.  It  also  lasted  well 
through  the  day  and  night  and  was  not 
a  problem  to  remove.  Joanne  thought 
it  was  good  value  for  money  and  says 
she  would  use  it  again 
Rating:  7/10 

Tester:  Mary  McDonagh,  from 
Reading 

Mascara:  Max  Factor  2000  Calorie 
Dramatic  Mascara,  rsp  £7.00 
Mary  liked  the  simple,  stylish 
packaging,  and  the  mascara  gave  her 
lashes  a  slight  thickness.  She  found  it 
stayed  put,  with  no  need  to  reapply, 
and  was  very  easy  to  remove.  Her 
verdict  was  that  it  was  good  value  for 
money  and  she  would  use  it  again. 
"The  brush  was  slightly  too  wide  and 
could  be  smaller,  but  apart  from  that  I 
was  impressed,"  she  said. 

Rating:  7/10 
Next  time  -  we  try  out  long- 
lasting  lipsticks 


Product  Information  for  Canesten® 
Cream,  Atomiser  Spray  and  Powder 

Canesten®  Cream,  Atomiser  Spray  and 
Ponder  contain  1%  clotrimazole  Ph.  Eur, 

Indications:  Treatment  of  skin  infections 
due  to  dermatophytes  (e  g  Trichophyton 
species),  yeasts,  (e  g  Candida  species), 
moulds  and  other  fungi  These  include 
ringworm  (tinea)  infections,  athlete's  foot, 
paronychia,  pityriasis  versicolor, 
erythrasma  and  intertrigo 

Cream:  Also  for  the  treatment  of  candidal 
nappy  rash,  vulvitis  and  balanitis 

Atomiser  Spray:  Particularly  for  infections 
covering  large  and/or  hairy  areas. 

Powder:  Use  as  an  adjunct  to  treatment 
with  cream  or  atomiser  spray  and  as  a 
prophylactic  against  re-infection 

Dosage  and  Administration:  Cream  and 
Atomiser  Spray:  Apply  thinly  and  evenly 
to  the  affected  area  two  or  three  times 
daily  Continue  for  at  least  four  weeks  for 
dermatophyte  infections  and  at  least  two 
weeks  for  candidal  infections 

Powder:  Sprinkle  onto  the  affected  areas 
two  or  three  times  daily  after  using  the 
cream  or  atomiser  spray 

Contra-indications:  Hypersensitivity  to 
clotrimazole  or  any  other  ingredient 

Warnings  and  Precautions:  Canesten 
Atomiser  Spray  should  not  be  used  near  a 
naked  flame,  inhaled  or  allowed  to  come 
into  contact  with  the  eyes,  ears  or  mucous 
membranes  The  cream  may  damage  latex 
contraceptives  if  used  on  the  vulva  or  penis 
Therefore  alternative  precautions  should 
be  taken  for  at  least  five  days  after  use 

Side-effects:  Rarely  local  mild  burning  or 
irritation  immediately  after  use 
Hypersensitivity  reactions  may  occur. 

Use  in  pregnancy:  Only  when  considered 
necessary  by  a  physician 

RSP:  Cream:  20g  tube,  £4.15;  50g  tube, 
£9.35. 

Atomiser  Spray:  £8  79  Powder:  £2  68 

MA  Numbers:  Cream:  PL  0010/0016R. 

Atomiser  Spray:  PL  0010/0060R 

Powder;  PL  0010/0067 

MA  Holder:  Bayer  pic,  Consumer  Care 
Division,  Newbury,  Berkshire  RG14  1 JA 

Legal  Category:  P 

Date  of  Preparation:  May  2000  ® 
Registered  trademark  of  Bayer  AG 

Product  Information  for  Canesten 
Hydrocortisone.  Canesten  Hydrocortisone 
cream  contains  1  %  w/w  clotrimazole  and 
1  %  w/w  hydrocortisone 

Indications:  Athlete's  foot  and  candidal 
intertrigo  where  co-existing  symptoms  of 
inflammation  require  rapid  relief. 

Dosage  and  Administration:  Apply  thinly 
and  evenly  to  affected  area  twice  daily 
and  rub  in  gently 

Contra-indications:  Use  on  face,  eyes, 
mouth  or  mucous  membranes,  broken  or 
large  areas  of  skin,  cold  sores  or  acne;  for 
treatment  periods  longer  than  seven  day: 
hypersensitivity  to  ingredients  Do  not  usi 
in  the  following  unless  prescribed  by 
doctor:  children  under  10  years;  pregnani 
and  lactation,  on  ano-genital  area;  to 
treat  ringworm  or  secondarily  infected 
skin  conditions. 

Warnings  and  Precautions:  Long-term 
continuous  therapy  to  extensive  areas  of 
skin  should  be  avoided.  Avoid  covering 
treated  area  with  tight  dressing. 

Side-effects:  Local  mild  burning  or 
irritation  Very  rarely,  patient  may  find 
irritation  intolerable  and  stop  treatment 
Hypersensitivity  reactions. 
Legal  Category:  P 
Cost:  15g  tube  £4.79. 
MA  Holder:  Bayer  pic,  Consumer  Care 
Division,  Newbury,  Berkshire  RG14  1JA. 

Product  Licence  Number:  PL  0010/0216. 
Date  of  Preparation:  May  2000. 
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Which  leadi 
can  answer  all 
questions  in 


ng  brand 
the  common 
the  book? 


Canesten  is  the  number  one 
broad-spectrum  antifungal  treatment 

Canesten  offers  a  range  of  highly 
effective  products  for  a  wide 
variety  of  fungal  skin  infections 


Canesten  CAN 


Canesten 


clotrimazole 


•  Canesten  gets  to  work  within  one 
hour,  with  the  added  benefit  of 
antibacterial  action 

•  Canesten  Hydrocortisone  treats 
both  infection  and  inflammation 


It's  easy  to  panic  when  a  child  falls  ill  and  parents,  especially  those  who  are  new  to  the 
job,  often  look  to  the  pharmacy  for  help  and  advice.  Consultant  pharmacist  Mary  Allen 
FRPharmS,  reviews  some  of  the  most  common  problems  in  the  under  fives 


Labour  pains  are  nothing 
compared  with  the  anxiety 
of  looking  after  young 
children  when  they  are  not 
well.  All  children  suffer  from 
various  ailments  at  one  time 
or  another  -  it's  part  of 
growing  up.  But  it  can  be 
hard  for  young  parents  to 
know  when  something  is 
serious  and  when  it  isn't. 

Colic 

One  problem  encountered 
early  in  small  babies  is 
evening  colic.  Not  all  babies 
suffer  with  this,  but  it  can  be 
hell  for  the  parents  of  those 
who  do.  It's  normal  for  small 
babies  to  have  crying  spells 
through  the  day,  but  colic 
results  in  long  and  severe 
spells  of  crying  which  can  be 
very  wearing.  The  baby  may 
pull  up  his  or  her  legs,  and 
go  red  in  the  face.  No  one 
knows  what  causes  this  form 
of  colic  and  things  usually 
improve  when  the  baby 
reaches  three  months. 

Colic  drops  such  as  Infacol 
may  help,  as  well  as 
cuddling  or  rocking  the 
baby.  Anxious  mothers 
should  try  to  relax  -  tension 
only  makes  matters  worse. 

Always  ask  customers 
whether  the  baby  has  any 
other  symptoms,  such  as 
fever.  If  so,  they  should 
speak  to  the  doctor  or  health 
visitor.  The  health  visitor 
may  also  be  able  to  help  if 
the  mother  feels  she  can't 
cope. 

Teething 

Babies  usually  start  to  cut 
their  teeth  at  around  six 
months,  although  the  age 
can  vary  -  one  of  my 
daughters  cut  hers  at  16 
weeks,  while  the  other  was 
still  toothless  at  11  months! 

Teething  seems  to  go  on 
forever.  As  each  tooth 
appears,  the  baby  may  be 
fretful,  with  red,  sore  gums. 
He  or  she  may  dribble  a  lot 
and  have  flushed  cheeks 
and  diarrhoea,  which  may  in 


turn  produce  nappy  rash.  A 
hard  rusk  or  a  teething  ring 
is  useful  for  baby  to  bite  on, 
and  lots  of  cool  boiled-water 
drinks  will  help.  Teething 
gel  provides  relief  for  a  short 
time,  and  oral  paracetamol 
will  help. 

Colds  and  coughs 

All  young  children  suffer 
with  viral  infections  which 
affect  the  upper  respirators- 
tract,  causing  common 
ailments  like  colds  and 
coughs.  Symptoms  include 
sneezing,  a  runny  or  blocked 
nose,  sore  throat,  cough  and 
a  raised  temperature.  Those 
who  have  freguent  contact 
with  other  young  children 
will  seem  to  go  through  a 


period  of  almost  unending 
coughs  and  colds.  This  is 
because  they  are  coming 
into  contact  with  a  wide 
variety  of  viruses  for  the  first 
time,  and  the  only  good 
news  is  that  it  does  help  to 
build  up  their  immunity. 

The  common  coid  is 
caused  by  a  virus  spread  by 
coughing  or  sneezing.  It  can 
take  up  to  four  days  to 
develop  and  an  infected 
child  will  usually  go  off  their 
food  for  a  while,  and  be 
generally  off  colour. 

The  infection  usually  lasts 
about  a  week  and  the  best 
advice  is  to  keep  the  child 
comfortable  in  or  out  of  bed, 
and  to  ensure  they  drink 
plenty  of  fluid.  Around  three 


pints  of  water  or  juice  is 
about  right. 

Provided  the  child  is  over 
three  months  old  you  can 
recommend  paracetamol  to 
help  bring  down  the 
temperature. 

Babies  with  colds  find  it 
hard  to  breathe  and  suck,  so 
have  problems  with  feeding. 
Saline  nose  drops  used 
about  15  minutes  before  a 
feed  will  help  to  unblock  the 
nose.  For  older  babies  and 
infants  a  decongestant  oil 
product  such  as  Karvol 
sprinkled  on  the  pillow  can 
help  relieve  symptoms. 

What  about 
antibiotics? 

At  best,  antibiotics  aren't 
usually  necessary  and  don't 
work  against  viruses.  They 
are  only  prescribed  for 
bacterial  infections  such  as 
tonsillitis  or  pneumonia.  At 
worst,  freguent  and 
unnecessary  use  of 
antibiotics  may  encourage 
the  growth  of  resistant 
bacteria,  which  means  they 
may  not  work  when  they  are 
really  needed.  In  addition, 
they  often  cause  diarrhoea 
and  may  cause  a  rash. 

Treating  coughs 

Coughs  tend  to  follow  colds 
and  can  cause  a  lot  of 
sleepless  nights  for  children 
and  parents.  They  tend  to  be 
worse  at  night  because 
mucus  drips  down  the  throat 
while  the  child  is  lying 
down,  tickling  it. 

Coughs  may  be  chesty, 
with  phlegm  which  needs  to 
be  coughed  up  to  clear  it,  or 
they  may  be  dry  and  tickly. 
A  wheezy  cough,  or  one 
which  lasts  more  than  a 
fortnight,  may  be  a  sign  of 
asthma. 

Again,  it's  important  for  the 
child  to  drink  plenty  of  fluids. 
Warm  drinks  help  to  loosen 
phlegm  in  a  chesty  cough, 
and  lemon  and  honey  drinks 
are  soothing.  A  moist 
atmosphere  helps,  so  wet 
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towels  may  be  placed  over  a 
warm  radiator  in  the 
bedroom.  Alternatively,  a 
kettle  of  water  can  be  boiled 
in  the  room  before  the  child 
goes  to  bed  (but  take  care  to 
avoid  scalds!). 

Cough  mixtures  will  help 
soothe  symptoms  and  it  is 
important  to  make  sure  that 
you  sell  one  which  is 
suitable.  There  is  a  vast 
range  of  cough  preparations 
for  children.  Look  at  the 
products  you  sell  and  talk  to 
your  pharmacist  about  how 
each  of  the  ingredients  acts. 
Some  ingredients  help  to  dry 
up  nasal  secretions,  while 
others  help  break  up  phlegm 
on  the  chest.  Yet  more  help 
to  suppress  the  'tickle' 
suffered  by  a  child  with  a 
dry  cough. 

Any  child  with  a  persistent 
cough  who  coughs  up  blood 
or  who  is  very  wheezy 
should  see  the  doctor. 

Encourage  parents  to  stop 
smoking.  Smoking  in  the 
house  is  the  worst  thing  for  a 
child  with  a  cough,  so  advise 
parents  that  they  should 
avoid  smoking  while  the 
child  is  ill,  and  preferably 
consider  giving  up 
altogether. 

Sore  throats 

Sore  throats  are  common. 
Around  seven  out  of  ten  are 
caused  by  a  virus,  so 
antibiotics  won't  work.  The 
child's  throat  will  be  sore  and 
possibly  itchy  and  dry. 
Swallowing  is  difficult,  and 
the  child  may  have  a  high 
temperature.  The  throat  will 
look  red  and  sometimes 
there  are  white  patches  on 


the  tonsils.  Sore  throats  are 
usually  self-limiting  and  the 
child  will  usually  recover 
within  a  few  days. 

Encourage  the  parent  to 
give  the  child  lots  of  drinks 
(water  or  juice).  Sucking 
throat  sweets  will  help  to 
soothe  the  throat,  as  will  ice- 
cream, and  liguid  foods  like 
soup  or  milkshakes  will  be 
easier  to  swallow  than  solids. 

The  child  should  see  the 
doctor  if  there  is  no 
improvement  within  24 
hours,  or  if  there  is  any  rash 
or  other  new  symptoms  such 
as  earache. 

Croup 

Croup  arises  when  the  larynx 
(voice  box)  swells.  Young 
children  are  vulnerable,  as 
their  airways  are  narrower 
than  those  of  older  children 
and  adults.  A  child  may  be 
wheezy,  with  a  barking 
cough,  and  there  may  be 
stridor  -  a  high  pitched  noise 
when  the  child  breathes  in  - 
which  is  caused  by  the 
narrowing  of  the  airways 
because  of  the  swollen 
larynx.  The  condition  can  be 
helped  by  providing  a  moist 
atmosphere  (see  above),  or 
the  child  can  be  put  in  a 
warm  steamy  bath  to  help 
relieve  symptoms. 

Croup  can  be  guite 
frightening,  so  mothers 
should  be  encouraged  to  stay 
calm  -  getting  tense  won't 
help  the  child.  The  doctor 
should  always  be  called  if 
the  attack  is  severe. 

Meningitis 

Meningitis  is  a  very  serious 
disease  in  young  children 


who  have  a  fever  and  may 
be  rapidly  fatal  if  it  isn't 
treated  guickly.  Meningitis 
may  be  caused  by  a  virus  or 
may  be  bacterial.  Viral 
meningitis  is  less  serious  and 
gets  better  of  its  own  accord. 
Bacterial  meningitis  needs 
urgent  treatment  with 
antibiotics. 

Meningitis  is  very  scary, 
and  most  parents'  worst 
nightmare,  even  though  it  is 
still  rare.  Parents  of  any  child 
with  suspected  meningitis 
should  be  seen  urgently  by  a 
doctor.  You  might  want  to 
talk  to  your  pharmacist 
about  stocking  leaflets 
which  tell  customers  about 
what  to  look  out  tor. 

Symptoms  of 
meningitis 

In  babies  and  toddlers: 
I  Drowsiness 

•  high  temperature 
~  vomiting, 

•  refusal  to  feed 

D  high  pitched  moaning  cry 

In  older  children: 

9  severe  headache 

r  stiff  neck 
high  temperature 
dislike  of  bright  lights 

J  rash  consisting  of 

purple/blue/red  spots 

Cause  for  concern? 

You  may  sometimes  come 
across  unusual  symptoms  or 
occurrences  that  might 
suggest  abuse  of  some  sort. 
For  instance,  freguent 
bruises  or  other  injuries 
might  indicate  that  all  is  not 
well  at  home  and  freguent 


requests  for  medicines 
which  cause  drowsiness 
might  suggest  that  these  are 
being  used  inappropriately. 

It  is  not  always  easy  to 
know  what  to  do  and  the 
matter  must  be  handled  very 
carefully,  so  do  discuss  with 
the  pharmacist  how  best  to 
deal  with  these  situations. 

I  recently  returned  to  work 
from  holiday  to  be  faced 
with  a  customer's  complaint. 
She  had  first  asked  for  a 
bottle  of  a  well-known 
antihistamine  medicine, 
often  used  to  'help'  children 
sleep,  for  her  daughter,  and 
then  went  on  to  ask  for  pain 
relief  for  painful  bruising  in 
her  son  who,  she  said,  had 
fallen  downstairs. 

The  staff  and  the 
pharmacist  on  duty  had 
refused  to  sell  the 
antihistamine  syrup  and,  the 
customer  felt,  had  spent 
some  time  whispering  in  the 
dispensary  before  selling  her 
some  pain  relief  for  her  son's 
bruising.  She  felt  outrage  at 
her  treatment,  as  she 
believed  that  the  staff  were 
judging  her  suspiciously.  The 
problem  is  that  they  were, 
but  they  should  have  perhaps 
found  a  more  diplomatic  way 
of  dealing  with  it. 

Remember  that  most 
ailments  in  the  under  fives 
are  self-limiting  and  get 
better  of  theii  own  accord, 
and  that  OTC  remedies  will 
certainly  help  to  treat 
symptoms  while  they  last. 

Discuss  with  your 
pharmacist  which  symptoms 
are  significant,  and  when 
you  should  refer  customers 
to  them. 
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Those  customers  who  started  out  with  such  good  intentions  on  No  Smoking 
Day  may  now  be  finding  the  going  tough.  Jeremy  Clitherow,  MBE  FRPharmS, 
gives  some  extra  tips  on  how  you  can  support  the  quitters 


Let's  not  pull  our  punches. 
Smoking  is  the  largest  and 
most  preventable  cause  of 
premature  death  in  this 
country.  It  claims  the  lives  of 
one  in  five  of  us  all,  from  a 
directly  caused  smoking 
related  disease,  year  on 
year. 

We  all  know  'Smoking 
Kills'.  That  message  is 
plastered  all  over  the  adverts 
and  on  the  cigarette  packets 
themselves  and  yet  one  in 
four  of  the  population  still 
smokes. 

That  means  every  fourth 
customer  coming  through 
your  door  will  be  a  smoker 
and  if  you  work  in  a 


deprived  or  inner  city  area 
the  proportion  will  be  even 
greater.  But,  if  they  know 
that  it  is  doing  them  harm, 
why  do  smokers  do  it? 

The  answer  is  simple  -  it  is 
nicotine  and  nicotine  is 
addictive. 

The  real  world 

In  the  real  world  we  have 
people,  not  statistics.  And 
people  have  all  the 
associated  human  frailties 
and  weaknesses.  They  start 
smoking  because  they  want 
to  and  they  keep  smoking 
because  they  like  it. 
No-one  is  born  knowing 
how  to  smoke.  They  watch 


others  and  then  they  copy 
them. 

Unfortunately,  the  not-so- 
pleasant  initial  side  effects  of 
tobacco  smoking  such  as 
nausea  and  disorientation  (a 
swimmy  head)  soon 
disappear,  but  not  so  the 
addiction. 

The  addiction  potential 
increases  as  the  use 
continues  and  soon  you  are 
hooked. 

Despite  the  restrictions  on 
tobacco  advertising,  the 
tobacco  manufacturers  have 
to  recruit  as  many,  if  not 
more,  new  customers  to 
replace  older  smokers  who 
are  inclined  to  give  up, 


perhaps  because  of  fears  for 
their  health. 

Personal  issues 

Government  figures  show  ar 
alarming  trend  towards 
smoking  among  the  young  ■ 
and  more  girls  than  boys  are 
taking  up  the  habit. 

Again,  why  do  they  start? 
The  answer  is  a  complex 
mixture  of  many  social 
factors,  including  the  feelinc 
of  sophistication,  initial 
devilment,  appetite 
suppression,  peer  pressure 
and,  of  course,  habit.  Some 
of  these  motives  may  wane 

Continued  on  P22 
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Kiss  the  old  price 
goodbye. 


\ 


The  No.  1  best  selling  patch*  is  now  only  £17.49. 
Which,  with  your  continued  recommendation,  will  give 
?ven  more  committed  quitters  the  best  chance  of  success. 


NiQuitinCQ. 


NiQuitin 

Ciff/tH 


Continued  from  P20 

as  the  habit  continues,  but 
others  persist. 

Where  pharmacy 
can  help 

We  can  help  just  by  being 
there  with  our  reputation  of 
being  non-judgemental 
healthcare  professionals.  We 
also  are  licensed  by  the 
Government  to  sell 
medicines  with  safety.  Being 
there  and  having  the  stock 
may  be  a  'supply  function', 
but  that  is  just  a  very  small 
part  of  pharmacy's  potential. 

The  next  step  is  to  read  up 
on  nicotine  replacement 
therapy  (NRT)  so  you  can 
advise  customers  from  a 
position  of  knowledge.  The 
names  of  the  various 
products  and  their 
manufacturers  can  be  found 
in  the  Chemist  and  Druggist 
Guide  to  OTC  medicines. 

The  Government's  NHS 
Direct  initiative  now  has 
what  is  called  the  fourth 
disposition.  Originally,  when 
patients  telephoned  NHS 
Direct  they  were  advised  to 
call  for  an  ambulance,  go  to 
the  GP  or  self-medicate. 
Now  there  is  a  fourth  option 
-  enquirers  can  be  advised 
to  go  to  their  community 
pharmacy. 

Only  time  will  tell  how 
many  of  the  nation's  smokers 
wiil  seek  help  from  NHS 
Direct  and  be  referred  to  our 
smoking  cessation  services, 
but  we  need  to  be  prepared. 


How  do  you  stop? 

The  oldest  method  of 
smoking  cessation  is  just 
giving  up.  The  smoker 
makes  the  decision  -  and 
stops.  It  takes  a  great  deal  of 
willpower,  but  it  can  be 
done.  Unfortunately,  the 
resutts  are  not  too  good  and 
relapse  rates  are  high. 

But  if  you  add  willpower  to 
nicotine  replacement 
therapy,  the  results  are  very 
much  better. 

If  the  quitter  goes  further 
still  and  takes  advantage  of 
a  counselling  facility  too,  the 
success  rates  improves  once 
again. 

However,  if  they  go  all  the 
way  and  'sign  up'  to  a 
personalised  and  properly 
structured  quitting 
programme,  the  success  rate 
is  boosted  even  more! 

What's  available? 

Aversion  therapy  relies  on 
the  association  of  an 
unpleasant  sensation  -  such 
as  pain,  nausea  or  a  nasty 
taste  -  with  the  condition 
being  treated.  In  the  case  of 
smoking  it  is  the 
combination  of  the 
medication  and  cigarette 
smoke.  There  are  lozenges, 
tablets  and  mouthwashes  on 
the  market,  all  of  which  will 
interact  with  tobacco  smoke 
to  produce  a  foul  taste  in  the 
mouth. 

If  the  smoker  finds  himself 
tempted  to  light  up  because 
he  has  nothing  to  do  with  his 
hands  and  his  mouth, 


ordinary  chewing  gum, 
sweets  or  raw  vegetables  are 
quite  useful.  Sucking  and 
chewing  are  mechanical 
diversion  therapies.  Some 
people  say  they  go  back 
even  further,  originating 
with  the  suckling  process. 

Nicotine  replacement 
products  supply  nicotine  to 
help  blunt  the  craving  as  the 
smoker  weans  himself  off 
the  weed,  and  are  available 
in  a  variety  of  presentations, 
including  chewing  gum, 
spray,  inhalers,  tablets  and 
patches. 

Nicotine  chewing  gum  is 
very  useful  for  lightish 
smokers  and  those  who 
suffer  only  the  occasional 
craving.  The  gum  comes  in 
2mg  and  4mg  strengths, 
with  the  2mg  strength 
appropriate  for  those  who 
smoke  fewer  than  20 
cigarettes  per  day  and  the 
4mg  variety  for  those  on 
more  than  20  a  day, 
particularly  if  they  have  their 
first  cigarette  within  20 
minutes  of  waking  up. 

The  smoker  chews  the 
gum  until  the  taste  changes 
and  then  parks  the  gum  in 
the  cheek  until  the  taste  has 
gone.  In  that  way,  the  correct 
dose  of  nicotine  is  released. 

Gum  is  quite  a  handy 
presentation,  as  the  pack  is 
small  enough  to  go  into  a 
pocket  or  handbag,  and  it 
can  be  used  quite 
acceptably  in  company. 

Bear  in  mind  that  some  of 
the  older  varieties  of  nicotine 


Counselling 
pointers 

Here  are  a  few  tips  to  pass  on 
to  customers  who  want  to  quit: 

•  Choose  a  quit  day 

•  Tell  all  the  family  and 
friends -and  colleagues! 

•  Throw  out  all  smoking 
products  and  equipment  when 
you  go  to  bed  on  the  eve  of 
quit  day 

•  Think  positively  -  all  the 
gains;  health,  money,  smell 
and  taste 

•  Read  it  up  and  use  NRT 

•  Sign  up  to  a  personalised 
support  programme 

•  Don't  smoke  while  using 
NRT 

•  Change  the  site  of  the  patch 
every  day 

•  If  pregnant,  see  the  GP 

•  Smoking  is  a  mixture  of 
habit  and  addiction  -  break 
both  for  best  success 

•  Everyone's  human,  so  you 
may  have  a  few  hiccups;  that's 
allowed,  too 


gum  had  a  major  and  rather 
unfortunate  problem  -  they 
stuck  to  plastic  dentures. 

The  nicotine  mini  tablets 
and,  more  so,  nasal  inhalers 
and  sprays  give  an  instant 
nicotine  'hit'.  Their  major 
advantage  is  the  effect  this 
has  on  the  craving  for  a 
smoke  -  it  just  disappears! 
The  inhalers  also  give  the 
habit  smoker  something  to 
do  with  his  hands. 

Nicotine  impregnated 
patches  deliver  a  steady 
dose  of  nicotine  for  as  long 
as  they  are  left  on.  They  can 
be  applied  to  any  non-hairy 
part  of  the  skin  and  left  in 
place  for  16  or  24  hours. 

There  are  arguments  on 
both  sides:  the  16-hour 
'patchers'  ask  why,  as  they 
don't  smoke  during  the 
night,  should  they  keep 
dosing  themselves  while 
they  are  asleep?  The  24- 
hour  'patchers'  just  ask, 
"how  do  you  feel  first  thing 
in  the  morning " ,  knowing 
that  this  is  when  most 
smokers  really  want  a 
cigarette. 

The  logic  is  that  you  apply 
the  new  patch  first  thing 
each  morning  and  the 
steady  dose  of  nicotine  it 
delivers  through  the  skin 
prevents  the  highs  and  lows 
of  nicotine  in  the  blood, 
which  are  associated  with 
the  craving  for  another 
cigarette. 

The  duration  of  a  complete 
course  of  treatment  depends 
on  the  severity  of  the 
nicotine  habit  and  the 
starting  point. 

A  typical  heavy  smoker 
would  start  on  level  one 
using  high  dose  patches 


NRT  oil  prescription 

The  Department  of  Health  has  announced  that  Nicotine  Replacement  Therapy  should  be  available  on  NHS  prescription 
before  the  end  of  April. 

The  Department  has  also  announced  that  it  is  adding  certain  NRT  Products  to  the  General  Sales  List,  so  they  can  be  sold 
in  outlets  such  as  supermarkets. 

The  announcement,  which  was  timed  to  co-incide  with  No  Smoking  Day,  means  that  doctors  will  be  able  to  prescribe  the 
full  range  of  NRT  products,  including  brand  names  such  as  Nicorette  and  Nicotinell. 
The  list  of  prescribable  products  is: 

•  Nicorette 

•  Nicorette  Plus 

•  Nicotinell  TTS  Patches 

•  Nicabate  Nicotine  Transdermal  Patch 

•  Nicorette  Patch 

•  Nico  Patch 

•  Nicodex  Patch 

•  Nicostop  Patch 

•  Nicotine  Patch  (QHR  Ltd) 

•  Niconil  Transdermal  Patch 

•  Nicorette  Nasal  Spray 

•  Nicotinell  Gum 

The  products  which  will  be  allowed  to  go  on  general  sale  are: 

•  Nicotine  patches  which  release  a  maximum  daily  dose  of  21  mg  nicotine 

•  Nicotine  lozenges  with  a  maximum  strength  of  1  mg 

•  Nicotine  4mggum 

Public  health  minister  Yvette  Cooper  said:  "It  is  absurd  that  people  can  buy  cigarettes  in  supermarkets  and  newsagents 
but  cannot  buy  patches  or  gums  that  they  want  to  help  give  them  up. 

"This  will  mean  that  the  public  will  have  much  wider  access  to  these  products  from  supermarkets  and  general  retail 
outlets.  It  will  improve  choice  as  well  as  access  so  that  people  can  find  the  method  ol  giving  up  smoking  which  suits 
their  needs." 

However,  recent  research  on  smoking  cessation  services  shows  that  pharmacists'  advice  significantly  improved  the 
chance  of  smokers  stopping.  The  Queen's  University,  Belfast,  research  found  that  advice  given  by  pharmacists  improved 
the  percentage  stopping  for  12  months  from  2  per  cent  in  a  group  that  received  no  advice  to  14.3  per  cent  in  a  group  that 
received  advice  from  the  pharmacist. 
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daily  for  the  first  six  weeks 
or  so,  stepping  down  to  level 
two  at  medium  strength  for 
two  weeks  followed  by  level 
three  at  low  strength  for  two 
weeks.  A  typical  light  smoker 
could  expect  to  come  into  the 
programme  at  level  two  and 
remain  at  that  dose  for  six 
weeks  before  dropping  down 
to  the  next  level. 

Health  promotion 

It  is  important  to  reinforce 
the  health  messages  each 
time  the  quitting  customer 
comes  into  the  pharmacy  for 
a  fresh  supply  of  NRT. 

One  way  of  introducing 
the  concept  of  progress  is  to 
ask  about  how  much  the 
patient  has  saved  towards 
their  'treat'.  If  he  or  she 
looks  blank,  suggest  that 
they  decide  on  a  personal 
reward  for  having  given  up 
smoking.  Then  can  put  the 
money  they  used  to  spent  on 
cigarettes  each  day  into  a 
glass  jar  and  watch  it  grow. 

Pharmacy's  role  in 
implementing  the  NHS  Plan 
has  many  facets,  but  most  of 
all  it  is  about  better  access  to 
medicines  and  services. 
Smoking  Cessation  Services 
in  community  pharmacies 
are  a  perfect  strategic  fit  in 
the  new  NHS. 
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Easy  to  swallow. 


Easy  to  sell. 


ins:  paracetamol,  codeine  phosphate,  dif 


eine.F>  5ANKTO  PHADMA  UK  limited 


ABBREVIATED  PRESCRIBING  INFORMATION  Propain*  Caplets.  Presentation:  Yellow  compressed  caplets  with  a  scored  bisect  line  on  one  side,  each  containing: 

paracetamol  BP  400mg:  codeine  phosphate  BP  lOmg;  diphenhydramine  hydrochloride  BP  5mg:  caffeine  BP  50mq.  Indications:   Treatment  of  migraine"/ 

headache,  muscular  pain,  perioa  pain  and  toothache.  Also  for  the  symptomatic  relief  of  influenza,  feverishness  and  colds.  Dosage:  Adults,  the  elderly  and  cnildren 
over  12  years  of  age:  1  or  2  caplets  every  four  hours  up  to  a  maximum  of  10  caplets  in  24  hours.  Contra-indications:  Propain"  is  contra-indicated  in  patients  with 
known  hepatic  or  renal  impairment,  during  pregnancy  and  lactation  and  if  there  is  a  known  hypersensitivity  to  any  or  the  ingredients.  Propain*  should  not  be 
used  in  patients  suffering  from  respiratory  depression,  acute  alcoholism,  risk  of  paralytic  ileus,  rglsed  intracranial  pressure,  head-trauma  and  acute  abdomen. 
Warnings:  Propain*  may  cause  drowsiness  and  affected  individuals  should  not  drive  or  operate  machinery.  Precautions:  The  effect  of  alcohol  of  other  sedatives 
may  be  potentiated.  Excessive  intake  of  caffeine-containing  drinks  should  be  avoided.  Other  undesirable  effects.  Codeine  may  cause  constipation  in  sensitive 
patients.  Dosages  in  excess  of  those  recommended  may  cause  severe  liver  or  kidney  damage.  Legal  category:  P.  Pack  details:  Propain9  caplets  (PL  0441 6/0373). 
Trade  price:  1 6  caplets  £1 .68  (R.S.P  £2.95),  32  caplets  £2.62  (R.S.P£4.6Q).  Product  licence  holder:  Lagap  Pharmaceuticals  Ltd,  Woolmer  Way,  Bordon,  Hants.  GU35 
9QE.  Full  product  information  is  available  from  Sankyo  Pharma  UK  Ltd,  Repton  Place,  Amersham,  Bucks.  HP7  9LP  Telephone  (01494)  766  866.  Date  of  preparation: 
December  2000.  PF0102T 
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We  all  know  certain  foods  are  bad  for  us,  but  for  some  customers,  sticking  to  a 
special  diet  is  crucial  to  their  health.  Fionna  O'Broin,  dietitian  at  the  Coeliac 
Disease  Resource  Centre,  looks  at  the  restrictions  imposed  on  sufferers  of  coeliac 

disease  and  diabetes 
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CONTAINING  SUGAR 


Everyone  can  benefit  from  following  a  balanced  diet 
from  the  bread  and  cereals  section  are  gluten-free 


but  coeliacs  have  to  make  sure  the  products  they  eat 


The  connection  between 
food  and  good  health  has 
long  been  acknowledged  - 
but  for  some  people,  food 
can  also  have  potentially 
very  damaging  health 
implications. 

The  two  groups  you  are 
most  likely  to  encounter  in 
the  pharmacy  are  those  with 
coeliac  disease  and  those 
with  diabetes  mellitus. 

The  ancient  Greeks  were 
the  first  to  recognise  the 
coeliac  condition  in  the 
2nd  century  AD,  and  it  was 
these  same  ancient 
physicians  who  found  that 
the  urine  of  people  with 
diabetes  was  sweet,  leading 
to  the  name  diabetes 
mellitus,  from  the  Greek 
'fountain  of  sugar'. 

Both  conditions  are 


common  today  and  they  may 
even  co-exist.  Both  are  also 
believed  to  be  under- 
diagnosed in  the  UK,  with 
many  sufferers  remaining 
undiagnosed. 

Coeliac  disease 

Coeliac  disease  did  not 
appear  in  the  medical 
literature  until  1888,  when 
described  by  Dr  Samuel  Gee 
of  St  Bartholomew's 
Hospital,  London. 

It  is  a  lifelong  condition, 
characterised  by  intolerance 
to  gluten,  the  protein  part  of 
wheat,  rye  and  barley. 

Gluten  damages  the  lining 
of  the  gut  causing  the  finger- 
like projections  (villi)  to 
become  inflamed  and 
flattened,  thus  reducing  the 
ability  of  the  gut  to  absorb 


nutrients  such  as  iron, 
calcium  and  vitamins. 

Coeliac  disease  was  long 
thought  of  as  a  disease  of 
childhood,  as  the  condition 
typically  showed  itself  in 
children  when  cereals  were 
introduced  during  weaning. 

However,  the  Coeliac 
Society  reports  that  the 
majority  of  newly-diagnosed 
members  today  are  adults.  It 
is  believed  that  at  least  one 
in  300  of  the  population  may 
suffer. 

Vague  symptoms 

Doctors  traditionally 
expected  to  see  patients  who 
were  suffering  from  a  failure 
to  thrive,  diarrhoea  and 
weight  loss.  It  is  now  known 
that  many  coeliac  patients 
present  with  more  vague 


symptoms,  such  as  feeling 
tired  all  the  time.  As  a  result 
many  cases  of  the  coeliac 
condition  go  undiagnosed, 
or  are  misdiagnosed  as,  for 
example,  irritable  bowel 
syndrome. 

Coeliacs  who  are 
undiagnosed,  or  who  do  not 
stick  to  their  diet,  run  a 
greater  risk  of  malignancy 
and  osteoporosis.  In  fact,  as 
many  as  50  per  cent  of 
coeliacs  may  suffer  from 
osteoporosis. 

It  is  hard  to  assess  the 
prevalence  of  malignancy  ir 
coeliac  disease,  as  so  many 
people  are  undiagnosed  an( 
therefore  patients  with 
lymphoma  or  other  cancers 
may  not  realise  they  have 
coeliac  disease.  However, 
data  from  groups  of  patients 
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followed  up  lor  many  years 
show  that  between  3  and 
1 1  per  cent  ot  coeliacs  sutler 
gastrointestinal  cancers  and 
up  to  seven  per  cent  suffer 
lymphoma. 

Diabetes  mellitus 

About  1.4  million  people  in 
the  UK  have  diabetes 
mellitus,  and  10  to  25  per 
cent  of  these  have  Type  1  or 
insulin-dependent  diabetes. 
It  is  this  sub-group  thai  is 
most  at  risk  of  also  having 
coeliac  disease,  which  may 
affect  as  many  as  one  in  50. 
It  is  thought  that  the  link 
may  be  a  similar  genetic 
background 

Screening  programmes 
are  now  recommended, 
especially  for  those  with 
Type  1  diabetes,  or  who 
have  a  family  history  of  the 
coeliac  condition. 

Diagnosis 

In  coeliac  disease,  a 
preliminary  blood  test  will 
dentify  patients  who  have 
dnti-endomysial  antibodies. 

These  patients  should  then 
oe  referred  to  a 
gastroenterologist  for  an 
ndoscopy,  and  a  biopsy  of 
he  small  intestine  is  taken, 
the  villi  can  be  examined 
evidence  of  damage. 
Diabetes  is  also  diagnosed 


Non-classical 
symptoms  of 
coeliac  disease 

Anaemia 
Fatigue 

Silent  CD  has  been  shown 
to  cause  female  infertility 
Short  stature 


Symptoms  of 
diabetes  mellitus 


Lethargy 
Polyuria 
Thirst 
Weight  loss 

Blurred  vision 
Genital  itching 


Abnormal  villi  which 
have  become  flattened 
with  a  reduced  surface 
area 

by  a  blood  test,  measuring 
the  level  of  blood  glucose. 

Care  must  be  taken  to 
ensure  that  the  diagnosis  of 
both  these  conditions  is 
correct,  as  the  diet  which 
will  be  prescribed  must  be 
followed  for  lite. 

Treatment 

The  only  treatment  for 


Normal  villi  -  the 
finger-like  projections 
offer  a  greater  area  to 
absorb  nutrients 

coeliac  disease  is  a  strict, 
life-long,  gluten-free  diet,  in 
which  all  sources  of  wheat, 
rye  and  barley  have  to  be 
avoided. 

In  contrast,  diabetes 
sufferers  are  encouraged  to 
follow  a  diet  based  on 
starchy  carbohydrates, 
which,  for  coeliacs,  are  main 
sources  of  gluten  and, 


hence,  the  very  thing  they 
need  to  avoid! 

Eating  well  is  vital  to 
control  the  symptoms  of  both 
conditions  and  to  avoid  long 
term  complications. 

For  this  reason,  it  is 
important  that  patients  arc 
always  referred  to  a  state- 
registered  dietitian  for 
individual  dietary  advice, 
espec  ially  when  they  have 
both  conditions. 

The  basic  principles  of 
healthy  eating  can,  however, 
still  be  applied  to  the 
treatment  of  both  conditions. 
The  Balance  of  Good  Health 
is  the  best  guide  to  planning 
healthy  meals. 

Starchy  foods 

Meals  and  snacks  should  be 
based  on  these  foods  as  they 
are  rich  in  starchy 
carbohydrates  and  provide 
essential  hbre,  vitamins  and 
minerals. 

•  As  gluten  is  found  in 
wheat,  rye  and  barley 
coeliacs  must  avoid  all 
standard  breads,  cakes, 
pastas,  biscuits  and  most 
breakfast  cereals. 

•  Specialist  manufacturers 
such  as  Glutafin,  Rite-Diet 
and  Trufree  produce  gluten- 
free  alternatives. 

Continued  on  P26  -* 


The  NSAID  that  breaks  the  moul 


Movelat  Relief  is  the  only  OTC  topical  NSAID  that  contains 
MPS*  plus  salicylic  acid  and  with  its  unique  mode  of  action 
it  penetrates  to  the  point  of  pain  and  inflammation. 

Movelat  Relief  provides  powerful  relief  from  acute  and 
chronic  pain  whether  it's  muscular  pain  and  stiffness, 
sprains  and  strains  (such  as  sports  injuries)  or  the  pain  of 
mild  arthritis  and  rheumatism. 


Movelat  Relief  comes  in  value  for  money  pack  sizes  -  40g  or 
the  economy-size  80g  (and  pharmacy  gets  an  excellent  POR  too) 


no  wonder  it's  No.1  on  prescription 


SANKYO  PHARMA  UK  Limited 


Full  prescribing  informatu  

SanVyo  Pharma  UK  Ltd  fiepton  Place. 


ible  on  request  from 


Movelat  Relief  contains  MPS'  (mucopolysaccharide  polysulphate)  and  sa 

Reference:  BPI  Prescription  Medicines  M2A  Movelat  November  2000  Legsl  Category  [p]        Oate  of  preparation 


icylk  acid  Ph.  Eur. 

August  2000  MRH0101T 
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•  If  your  customer  suspects 
that  they  have  coeliac  disease 
or  diabetes  mellitus,  advise 
them  to  speak  to  their  doctor 

•  In  the  case  of  coeliac 
disease,  excluding  gluten  from 
the  diet  before  the  tests  are 
carried  out  may  mean  the 
results  are  falsely  negative 


Continued  from  P25 

•  Gluten-free  part-baked 
loaves  and  rolls,  pizza  bases, 
breads,  pasta,  flour  mixes 
and  biscuits  are  available  on 
prescription. 

•  High  fibre  varieties  are 
best  as  they  are  broken 
down  more  slowly  by  the 
body,  giving  an  even  release 
of  glucose  which  helps 
control  diabetes 

•  There  is  still  debate  as  to 
whether  oats  can  be 
included  in  a  gluten-free 
diet  and  patients  should 
check  with  their 
gastroenterologist. 

Fruit  and  vegetables 

Aim  for  at  least  five  portions 
a  day,  a  portion  being  one 
banana,  apple  or  pear,  a 
small  bowl  of  salad,  a  small 
glass  of  unsweetened  fruit 
juice  or  two  tablespoons  of 
vegetables. 

•  Fresh,  frozen  or  dried 
varieties  are  all  gluten-free 

•  Canned  vegetables  in 
sauces  may,  however, 
contain  flour  as  a  thickener 

•  Spreading  fruit 
throughout  the  day  means 
the  natural  sugar  it  contains 
will  not  cause  high  blood 
glucose  levels,  which  are  to 
be  avoided  in  diabetes. 

Meat  and  fish 

Include  two  to  three  portions 
from  this  group  each  day.  As 
well  as  providing  protein, 
some  of  these  foods,  such  as 
red  meat  and  poultry,  are 
rich  in  iron.  Those  with 
coeliac  disease  are  more  at 
risk  of  anaemia,  so  should 
try  to  choose  iron-rich  foods 
where  possible. 

•  All  fresh  meat,  fish  and 
pouitry  are  gluten-free 


•  Some  sausages  or  burgers 
may  contain  breadcrumbs, 
so  check  'The  Food  List' 
produced  by  the  Coeliac 
Society 

•  Remove  visible  fat  from 
meat  and  the  skin  from 
poultry  to  reduce  fat 

•  Avoid  frying  and  use  oils 
sparingly  when  browning 
meat  or  cooking  fish 

•  Include  oily  fish  twice  a 
week  to  benefit  from 

the  cardioprotective  fatty 
acids 

•  Beans  and  pulses  are  also 
good  sources  of  protein,  and 
are  low  in  fat  and  cheap! 

Dairy  foods 

Choose  at  least  two  to 
three  portions  a  day  to 
ensure  an  adeguate  calcium 
intake  for  healthy  bones,  as 
the  risk  of  osteoporosis  is 
higher  in  those  with  coeliac 
disease. 


•  Low  fat  options  are  still 
high  in  calcium  and  are 
lower  in  calories 

•  Some  types  of  low  fat 
cheese  may  contain  flour,  so 
check  'The  Food  List' 

•  One  portion  is  one  glass  of 
milk  (200ml),  one  small  pot 
of  yogurt,  or  one  small  piece 
of  cheese (30g) 

•  Choose  low-fat  diet  yogurt 
as  some  low-fat  versions  still 
contain  sugar. 

Fats  and  sugars 

It  is  wise  to  keep  the  foods  in 
this  group  to  a  minimum! 

•  Diet  fizzy  drinks  and 
sguash  without  added  sugar 
are  good  alternatives 

•  Artificial  sweeteners  such 
as  aspartame  or  saccharin 
can  be  used  instead  of  sugar 
to  sweeten  cereals  and 
desserts  without  affecting 
blood  glucose  levels 

•  Reduced  sugar  jam  is  fine 
-  but  not  spread  with  a 
heavy  hand! 

•  Special  diabetic  products 
are  not  recommended,  as 
they  can  be  high  in  fat 
and  calories.  Many  are 
also  sweetened  with 
sorbitol,  which  can  cause 
diarrhoea. 

Diabetes  and  coeliac 
disease  probably  account  for 
many  of  the  guestions  you 
are  asked  about  special  or 
restricted  diets. 

While  remaining  aware 
of  the  basic  dietary  advice 
described  here,  it  is 
important  to  be  sensitive  to 


all  the  influences  on  a 
customer's  eating  patterns. 

Some  customers  may  be 
avoiding  certain  foods  or 
food  groups  for  religious, 
cultural  or  social  reasons  and 
they  may  be  at  risk  of 
nutritional  deficiencies  if 
their  diet  is  not  well 
balanced. 

It  is,  however,  important 
not  to  make  assumptions 
about  a  customer's  eating 
habits.  For  example,  there 
are  many  variations  in  how 
strictly  people  follow  a 
vegetarian  diet,  often 
depending  on  philosophical, 
ecological  or  economic 
reasons. 

As  interest  in  nutrition 
grows,  many  more 
customers  will  seek  advice 
in  the  pharmacy  when 
choosing  products.  Your 
knowledge  will  be  vital  to 
them  as  a  reliable  and  up-to- 
date  source.  They  may  also 
appreciate  your  help  in 
directing  them  to  further 
sources  of  information  as 
listed  below. 

The  Coeliac  Disease 
Resource  Centre  has 
produced  a  booklet  with 
Diabetes  UK,  entitled  'Living 
with  Diabetes  and  the 
Coeliac  Condition'  and  is 
currently  producing  a 
leaflet  specifically  for 
pharmacists  on  the  coeliac 
disease. 

The  society  also  produces 
'The  Food  List'  annually 
which  gives  up-to-date 
information  on  which 
products  are  gluten-free;  it  is 
an  essential  tool  in  helping 
to  avoid  inadvertent 
consumption  of  gluten. 

NB:  The  references  for  this 
feature  are  available  from 
the  editor  on  request. 

Useful 
addresses 

The  Coeliac  Society 

PO  Box  220 

High  Wycombe 

Bucks  HP11  2HY 

Tel:  01 494  437278 

Web  sitewww.coeliac.co.uk 

Diabetes  UK 

10  Queen  Anne  Street 

London  W1M0BD 

Tel:  020  7636  6112 

Web  site:  www.diabetes.org.uk 

Coeliac  Disease  Resource 
Centre 

Newmarket  Avenue 

White  Horse  Business  Park 

Trowbridge 

Wiltshire 

BA14  0XQ 

Tel:  01225  711566 

Website:  www.glutafin.co.uk 

Password:  CDRC 


What  can  you  do  to  help? 

•  Encourage  customers  with  coeliac  disease  or  diabetes  to  ask  their  doctor 
and  dietitian  for  regular  follow  up  appointments,  at  least  annually.  Although 
specialist  follow-up  clinics  for  people  with  coeliac  disease  are  becoming  more 
common,  there  are  areas  where  this  service  has  not  been  set  up  as  yet 

•  Let  customers  know  about  the  'Prepayment  Certificate'  for  their  gluten-free 
prescriptions 

•  Contact  specialist  manufacturers  for  up  to  date  product  information  so  you 
can  let  your  customers  know  about  the  full  range  of  prescribable  and  0TC 
products  you  can  order  for  them.  Increased  variety  in  the  diet  helps 
compliance  and  the  avoidance  of  complications 

•  Ask  your  customers  if  they  know  about  the  Coeliac  Society  and  Diabetes  UK 
(contact  details  on  right) 

•  Be  aware  that  some  medicines  and  vitamin/mineral  supplements  may 
contain  flour  as  a  filler 
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British  men  now  spend  more  than  the  Italians  on  looking  good  -  and  shaving  products 
are  at  the  top  of  their  grooming  shopping  list.  Sarah  Thackray  looks  at  men's  attitudes 

towards  shaving  and  facial  skincare 


Shaving  has  come  a  long 
way  since  the  Stone  Age 
when  it  was  used  as  a  simple 
way  to  stop  lice  breeding  in 
unkempt  hair.  By  the  4  th 
century  BC,  the  first  razors 
were  being  used  by 
Phoenician  traders.  Around 
the  same  time,  soldiers 
developed  a  battle  tactic 
whereby  they  grasped  their 
opponent's  beard  and  sliced 
off  their  heads.  Suddenly, 
shaving  increased  in 
popularity! 

Amazingly,  little  changed 
from  the  4th  century  BC  until 
'the  end  of  the  19th  century 
when  the  invention  of  the 
safety  razor  brought  about  a 
major  improvement  in 
shaving.  Current  technology 
means  today's  razors  are 
designed  to  deliver  a  safe, 

lose  shave  without  causing 

rritation. 

Daily  routine 

Men  spend  far  more  money 
on  razors  and  blades  than  on 
any  other  male  toiletries 
category  in  the  UK.  Only  a 
decade  ago,  few  men  would 
use  a  toiletry  range  as  part  of 
a  regular  grooming  routine. 
In  contrast,  most  men  today 
are  comfortable  about  using 
having  and  other  grooming 
products  daily. 
The  men's  magazine 
evolution  has  made  an 
mpact  on  men's  attitudes  to 
personal  grooming,  with 
men  adopting  a  more 
ophisticated  approach  to 
heir  appearance.  More 
men  now  buy  their  own 
grooming  products  -  it's 
sstimated  that  around  half  of 
ill  male  toiletries  sold  are 
nought  by  men  themselves. 

Recent  research  by  Elida 
Faberge  highlights  specific 
having  concerns  among 
iifferent  age  groups.  Older 
nen,  who  usually  shave  in 
he  morning  before  work, 
md  shaving  a  daily  chore 
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and  say  that  closeness  and 
speed  is  important.  Younger 
men,  who  mostly  shave  in 
the  evening  before  going 
out,  lmd  shaving  new  and 
frightening,  shave  less  often 


and  are  concerned  about 
cuts,  rashes  and  missing  bits. 

Wet  shaving 

Most  men  (76  per  cent)  wet 
shave  with  more  than  9.6 


million  of  them  using  a 
systems  razor  and  6.3  million 
using  a  disposable.  The 
growth  of  wet  shaving  s.ilcs 

Continued  on  P28 
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Continued  from  P27 

has  been  driven  by  the 
success  of  the  premium- 
priced  shaving  systems, 
notably  Gillette's  Mach3 
three-blade  razor.  These 
systems  razors  'lock' 
customers  into  buying 
specific  replacement  blades 
for  their  chosen  razor. 

Last  year's  additions  to  the 
systems  razors  sector 
included  Wilkinson  Sword's 
Protector  3D  Diamond 
(winner  of  the  Maxim  men's 
magazine  Shaving  Essential 
Award)  and  Lever  Faberge's 
Lynx  triple  blade  razor.  Both 
of  these  are  designed  to 
appeal  to  younger  men  -  the 
neon-yellow  handled 
version  of  Protector  3D 
Diamond  is  aimed  at  16-24- 
year-olds  and  the  Lynx  razor 
is  targeted  at  young  men 
who  already  use  Lynx 
bodyspray. 

Springing  to  action 

This  spring  sees  a  sudden 
burst  of  activity  in  the 
premium  end  of  the 
disposable  razor  market. 
Research  by  Wilkinson 
Sword  shows  that  half  of  all 
shavers  are  only  partly 
satisfied  with  their  choice  of 
shave.  Super  systems  users 
appreciate  the  quality  of 
their  shave,  but  find 
changing  blades  a  hassle, 
while  those  using 
disposables  like  the 
convenience  of  the  product, 
but  feel  they  are 
compromising  on 
performance. 

With  this  in  mind, 
Wilkinson  Sword  aims  to 
create  a  new  shaving 
category  with  its  new  triple- 
blade  single-piece  razor, 
Xtreme  III.  This  vibrant  teal- 
green  razor  is  targeted  at  16- 
35-year-old  males  and 
females.  The  razor  has  triple 
blades  which  flex  and  pivot. 
Its  sporty  appeal  will  be 
highlighted  by  endorsement 
from  Andre  Agassi  -  the 
tennis  star  will  feature  in  a 
marketing  campaign 
including  TV  advertising 
and  PoS. 

Sales  of  premium 
disposable  razors  will  also 
be  boosted  by  the  launch  of 
Super-Max  3  (Sterling  Four) 
-  a  premium  triple-blade 
disposable  designed  for  a 
quick,  close  shave  -  and 
BIC's  Soltwin  -  a  twin  blade 
disposable  with  a  swivel 
head  for  increased  comfort 
and  precision. 

More  power  to  sales 

Electric  shavers  are 
becoming  increasingly 
technologically  advanced 
and  latest  models  like  the 
mid-priced  Braun  Interface, 

28 


which  now  comes  in  a 
translucent  blue  casing,  are 
designed  to  appeal  to  young 
men  who  no  longer  wait  for 
their  existing  shaver  to  fail 
before  buying  a  new  one. 
The  Interface  has  a  softly- 
rounded  triangular  shape  for 
shaving  difficult  neck  hair 
and  its  floating  cutter  and 
foil  work  together  to  remove 
longer  problem  hair. 

In  the  £100-plus  bracket, 
the  three  new  rechargeable 
Philishave  Cool  Skin  models 
have  just  been  improved  to 
help  leave  the  skin  in  the 
best  possible  condition  after 
shaving.  A  sachet  of  Nivea 
for  Men  shaving  gel  or 
emulsion  slots  into  the  back 
and  is  dispensed  on  to  the 
shaving  head  at  the  touch  of 
a  button.  These  shavers  can 
be  used  wet  or  dry  -  the 
corrosion-free  metal  making 
them  suitable  for  use  in  the 
bath  or  under  the  shower. 
They  are  aimed  at  men 
under  30  who  are 
dissatisfied  with  the  high- 
tech blade  shavers  they  are 
currently  using. 

Stylishly  trimmed  facial 
hair  is  currently  a  popular 
style  statement  -  with  stars 
like  Brad  Pitt,  Johnny  Depp 
and  Michael  Greco  (Beppe 
in  Eastenders)  having  set  the 
fashion  trend.  Beard  and 
moustache  trimmers  like  the 
BaByliss  Pivotal  Trimmer, 
which  has  a  pivoting  head  to 
adjust  to  five  different 
cutting  angles,  will  help 
facial  hair  to  look  sharp. 

Under  attack 

Increased  sales  of  men's 
shaving  products  reflect 
growing  concern  with 
personal  appearance.  A 
daily  attack  on  the  face  can 
lead  to  sensitivity  and  skin 
problems  -  37  per  cent  of 
men  claim  to  have  problems 
with  bleeding  and  30  per 
cent  say  they  have  sensitive 
skin  which  they  believe  is 
more  prone  to  bleeding. 

Now,  13.4  million  men  in 
the  UK  use  a  shaving 
preparation,  compared  with 
a  declining  figure  of  just  2.4 
million  who  still  use  soap 
and  water.  Most  shaving 
brands  now  include 
moisturising  and  soothing 
ingredients  in  their 
formulations. 

According  to  a  receni 
Mintel  survey,  younger  men 
are  far  more  likely  to  choose 
a  shaving  foam  that  matches 
their  fragrance  than  a 
regular  shaving  preparation. 
This  is  especially  marked 
among  20-34  year  olds,  who 
are  probably  more  conscious 
of  personal  appearance  and 
want  to  look  and  feel  well- 
groomed,  both  at  work  and 
at  leisure. 


Regular  shaving  gels  and 
foams  are  used  by  most  age 
groups,  with  a  drop-off 
among  men  over  55. 

Face  facts 

Shaving  products  are 
helping  to  change  men's 
attitudes  towards  skincare, 
although  men  have  been 
relatively  slow  to  start  using 
male  branded  cleansers  and 
moisturisers  like  the  Nivea 
for  Men  range,  ft  is  likely 
that  many  men  use  some 
sort  of  skincare  products, 
which  they  might  borrow 
from  their  partner,  and  25 
per  cent  now  use  moisturiser 
regularly,  though  not 
necessarily  daily. 


Research  by  Beiersdorf 
(manufacturers  of  Nivea  for 
Men)  shows  that  men  still 
view  a  skincare  routine  as  a 
feminine  ritual.  Jo  Edwards, 
the  company's  marketing 
development  manager, 
explains:  "We  are  trying  to 
educate  men  into 
establishing  a  facial  skincare 
regime  quickly  and  easily, 
without  being  patronising. 
Nobody  has  really  tried  to 
convince  men  about 
skincare  benefits  before." 

She  says  the  time  is  right 
for  the  development  of  men'a 
skincare  in  the  UK  and  that 
it  could  grow  to  be  as  big  as 
the  women's  skincare 
market  in  the  future! 


Shaving  habits 


A  new  Philishave  survey  reveals  a  fascinating  insight  into  the 
shaving  habits  of  men  under  30.  Here's  a  selection  of  shaving 
gems: 

O  45  per  cent  of  men  under  30  shave  in  the  nude 
•  A  further  12  per  cent  admit  to  wearing  'very  little' 
O  Men  spend  an  average  five  minutes  a  day  shaving 

38  per  cent  of  men  aged  18-30  shave  seven  or  more  times  a 
week 

88  per  cent  listen  to  the  radio  while  shaving 
Of  those  who  have  the  radio  on,  42  per  cent  hum  along  with  the 

music 

28  per  cent  sing  while  shaving 
C  5  per  cent  whistle  -  which  must  require  more  than  a  little 

practice! 

The  rest  of  those  questioned  spend  the  time  'just  thinking' 
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The  Cambridge  Counterpart 
training  course  for  pharmacy 
assistants  is  sponsored  by 
Whitehall  Laboratories  and 
Chemist  &  Druggist 


(MP's 


WHITEHALL 


Pharmacy  Assistant  Development 


These  articles  on 
eczema  and  acne  on 
the  following  page 
are  extracts  from  the 
ninth  module  of  the 
Chemist  and  Druggist 
Cambridge 
Counterpart  training 
course  for  pharmacy 
assistants.  Other  topics  covered  in  the  full 
Skin  Disorders  module  are  dermatitis, 
dandruff  and  infections  such  as  impetigo, 
cold  sores,  warts  and  ringworm. 

We  are  including  selected  extracts  from  the 
course  modules  together  with  sample 
questions  in  OTC  to  give  you  an  idea  how 
the  course  is  structured.  However  to  meet 
the  standards  required  by  the  Royal 
Pharmaceutical  Society  of  medicines 
counter  assistants,  you  will  need  to  register 
for  the  whole  course  with  its  associated 
telephone  marking  system.  Full  details  of 
how  to  join  the  course  appear  below. 


TEST  YOUR  UNDERSTANDING  -  SAMPLE  QUESTIONS 

Only  tick  the  boxes  that  are  correct  statements  or  correct  answers  to 
customer  questions. 


1.  'My  son  seems  to  have  caught  eczema  from 
his  father.  Surely  it  will  spread  to  everyone 
else  in  the  family?' 

2.  'Female  hormones  are  the  main  cause  of 
acne.?' 

3.  'I've  used  this  acne  treatment  for  two  weeks 
now  and  it  doesn't  seem  to  work.  Should  I 
try  a  new  preparation?' 

4.  'I've  noticed  my  eczema  flaring  up  over  the 
last  week.  Could  the  new  biological  detergent 
I've  been  using  have  anything  to  do  with  this?' 
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Cambridge  Counterpart  is  a  course  designed  to  train  pharmacy  assistants 
to  Royal  Pharmaceutical  Society  standards.  This  14-part  modular  course  is 
delivered  by  Chemist  6t  Druggist  and  Whitehall  Laboratories  and  has 
been  accredited  by  the  College  of  Pharmacy  Practice. 

Modules  covered  by  the  course  include  Summer  Healthcare,  Coughs  and 
Colds,  Skin  Disorders  and  Healthy  Lifestyles.  Each  module  comprises  a  5- 
page  learning  document  for  use  by  up  to  four  assistants,  together  with 
individual  assessment  sheets  and  case  studies.  The  pharmacist  acts  as  the 
tutor,  providing  feedback  for  the  assistant  and  help  with  the  case  studies. 
A  pharmacist  briefing  pack  supplied  with  the  course  contains  summaries 
of  each  module,  together  with  guidance  on  tutoring. 

After  completing  each  module  and  its  corresponding  assessment,  the 
pharmacy  assistants  can  register  their  scores  using  Chemist  &  Druggist's 
telephone  marking  system.  The  telephone  marking  system  allows  up  to 
two  test  opportunities  for  each  module  and  provides  instant  results  on 
the  phone.  The  scores  are  logged  and  stored  on  computer,  and  a  letter 
with  your  scores  is  sent  to  you  when  you  have  completed  the  course. 
Your  pharmacist  is  then  asked  to  'sign  you  off'  before  you  receive  your 
College  of  Pharmacy  Practice  certificate. 

A  complete  set  of  training  modules,  together  with  assessments,  case  studies 
and  briefing  pack  costs  only  £1  7.63  (inc  VAT)  and  can  be  used  with  up  to 
four  assistants.  Each  assistant  must  register  for  telephone  marking  and 
College  of  Pharmacy  Practice  accreditation,  at  a  cost  of  £29.38  per  person. 
To  register  for  the  course,  fill  in  the  form  opposite.  Your  pack  will  be  sent  to 
you  within  7  days. 


REGISTRATION  FORM 


Pharmacist 

Pharmacy 

Address 


Post  Code 


Telephone  Fax 

Course  registration  fee  is  £29.38  per  person  (inc  VAT) 


Name 
Name 
Name 
Name 
Name 


Sub  total 


Please  include  (  )  complete 

sets  of  Counterpart  modules  1-14 
at  £1  7.63  each  (inc  VAT)  £ 

Total        £ . 


Make  cheques  payable  to  United  Business  Media  International 
Ltd  and  send  to:  Mary  Prebble,  Pharmacy  Editorial  Projects, 
Chemist  &  Druggist,  Sovereign  House,  Sovereign  Way, 
Tonbridge  TN9  1  RW 


ECZEMA 


ACNE 


Oils  and  dead  skin  block  the  ducts 
  Bacteria  produce  irritants 


Whitehead  Blackhead 


A  comedone 
spoon  can  be 
used  to 
remove 
blackheads 


Pustules 


Co; 


— .  Eczema  is  an 
r^   I  inflammation  of  the  skin. 
I    //    I  Atopic  eczema  is  the 

I  most  common  form  and 
tends  to  run  in  families. 
People  with  eczema  often  develop 
other  allergic  conditions  such  as 
asthma  and  hayfever  or  know 
someone  else  in  the  family  with  these 
conditions.  The  body's  defences 
seem  to  over-react,  sometimes  for  no 
apparent  reason. 

Atopic  eczema  usually  starts  in 
young  babies.  It  often  disappears  in 
childhood,  but  can  continue  into 
adult  life. 


Symptoms:  the  skin  is 
dry,  flaky,  red  and  itchy. 
Usually  eczema  affects 
the  face  and  neck, 
behind  the  knees,  inside 
the  elbows,  the  back  of  the  hands, 
the  wrists  and  ankles.  In  severe  cases 
the  skin  is  cracked,  raw  and 
bleeding.  This  is  made  worse  by 
constant  rubbing  and  scratching. 
Broken  skin  is  prone  to  infection.  The 
skin  may  eventually  become  thick 
and  leathery.  Although  the  rash 
clears  up,  it  can  return  at  any  time 
and  the  skin  always  needs  treating 
with  extra  care. 

Although  not  life-threatening, 
eczema  can  have  a  devastating  effect 
on  a  person's  life.  The  pain  and 
constant  itching  can  interrupt  sleep. 
The  skin's  appearance  may  cause 
social  and  personal  problems;  even 
though  the  disease  is  not  catching, 
other  people  are  often  wary  of  it. 
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Treatment:  there  is  no 
cure  but  there  are  ways 
of  controlling  the 
symptoms.  Emollients 
are  essential  for 
preventing  dry  skin  and  should  be 
used  as  often  as  possible.  Customers 
may  need  to  try  different  products  to 
find  the  most  suitable.  One  way  is  to 
use  one  product  on  one  side  of  the 
body  and  another  elsewhere,  then 
compare  the  results. 

As  a  general  rule,  ointments  may  be 
more  effective  than  creams  because 
they  are  greasy,  but  customers  may 
find  them  more  messy. 

Emollient  bath  products  and  soap 
substitutes  should  be  used  at  bath 
time.  If  soap  is  used,  recommend 
baby  soap  or  a  hypo-allergenic  one. 

Emulsifying  ointment  should  be 
mixed  to  a  cream  with  hot  water 
before  washing,  then  the  skin  patted 
dry  with  a  towel  to  leave  a  fine  film. 

Topical  steroids  are  commonly  used 
to  control  the  inflammation  when  the 
condition  flares  up.  Hydrocortisone 
1%  creams  and  ointments  are  now  P 
medicines,  but  you  can  sell  them  for 
mild  to  moderate  eczema  only  to 
people  who  have  used  them  before 


on  a  doctor's  advice.  Unlike 
emollients,  steroids  should  be  used 
sparingly  -  not  more  than  twice  daily 
for  no  more  than  a  week  -  and  only 
on  the  affected  skin.  They  must  not 
be  used  if  the  skin  is  broken  or 
infected. 

Topical  hydrocortisone  must  not  be 
sold  for  use  on  the  face  (except  the 
ears)  or  ano-genital  region,  nor  for 
use  in  children  under  10  or  in 
pregnancy. 

Your  pharmacist  might  wish  to  deal 
personally  with  customers  who  ask 
for  hydrocortisone  creams  by  name. 

Topical  antihistamines  must  not  be 
used  to  treat  itching  as  they  can 
cause  sensitisation. 

In  more  severe  cases,  the  doctor  may 
prescribe  oral  steroids  or  antibiotics  if 
the  rash  has  become  infected.  Some 
patients  may  respond  to  a  course  of 
evening  primrose  oil  capsules,  again 
on  prescription.  This  can  take  two  or 
three  months  to  work  as  it  has  to 
correct  an  underlying  imbalance  in 
the  body's  metabolism. 

Prevention: 
■  Sufferers  should  try 
to  avoid  anything 
that  makes  their 
eczema  flare  up. 
Irritants  include  soap  and 
detergents,  chemicals  at  work, 
cigarette  smoke,  certain  fabrics, 
animal  fur  or  feathers,  house  dust 
mite  droppings,  pollens  and 
mould  spores.  Foods  can 
sometimes  provoke  an  attack,  but 
patients  should  consult  a  doctor 
or  dietitian  before  eliminating  a 
lot  of  foods  from  their  diet.  Stress 
may  also  bring  on  symptoms. 

■  Cotton  clothing  is  much  less 
irritating  than  wool. 

■  Wash  clothes  in  non-biological 
powders  and  avoid  fabric 
conditioners. 

■  Wear  gloves  for  household  chores 
or  gardening. 

■  Wearing  cotton  mittens  at  night 
helps  prevent  scratching  during 
sleep. 


.  .       Refer  to  pharmacist: 
i— n\    '   People  experiencing 

Ijy/    I        a  dry,  scaly,  itchy  rash 
for  the  first  time. 

■"-—"^      ■   If  the  skin  is  weeping 

or  bleeding  or  looks 

infected  (presence  of  pus). 

If  the  eczema  becomes  infected 

with  cold  sores. 

If  there  is  fever  and  swollen 

glands. 

If  there  is  no  improvement  with 
OTC  treatment  or  the  condition 
worsens. 
Children. 


Acne  is  a  common  skin 
.  disorder  in  teenagers.  It 
'//     I  usually  stops  being 

troublesome  by  the  age  of 
20  to  25.  Many  people 
suffer  occasional  spots  well  into  middle 
age,  although  this  is  not  severe  enough 
to  be  regarded  as  acne. 

Acne  is  a  disorder  of  the  sebaceous 
glands  and  the  ducts  through  which 
sebum  passes  to  the  skin's  surface.  The 
glands  produce  excess  oil  which, 
together  with  dead  skin  cells,  blocks  the 
ducts  to  form  blackheads  and 
whiteheads  (comedones).  Bacteria  thrive 
beneath  the  blockage,  breaking  down 
the  grease  into  irritant  substances.  This 
causes  inflammation  and  the  formation 
of  pus,  leading  to  the  characteristic 
yellow  pimple  or  pustule.  In  severe  acne, 
painful  tender  swellings  called  nodules 
and  cysts  develop  which  can  lead  to 
permanent  scars. 

Acne  usually  occurs  on  the  face,  back 
and  chest  where  the  sebaceous  glands 
are  most  common.  The  glands  are 
influenced  by  sex  hormones,  which 
explains  why  acne  is  common  after 
puberty  and  may  be  worse  when  taking 
oral  contraceptives  or  just  before  a 
period.  Male  hormones  (which  women 
have  as  well  as  men!)  are  the  main 
culprit. 

Although  bacteria  are  involved,  acne  is 
not  an  infectious  disease. 


Treatment:  although  acne  is 
not  caused  by  poor 
hygiene,  regular  cleansing 
helps  to  clear  excess  grease 
from  the  skin.  Washing  the 
skin  twice  or  three  times  daily  should  be 
enough;  too  much  washing  can  make  the 
skin  sensitive  to  acne  treatments. 
Abrasive  scrubs  prevent  the  pores  from 
becoming  blocked,  but  should  be  used 
carefully  as  they  can  irritate  the  skin 
when  the  acne  is  severe  and  stronger 
treatments  are  being  used. 

Make  yourself  familiar  with  all  the 
cleansing  preparations  in  your  pharmacy 
which  are  designed  to  control  greasy 
skin.  Also  make  sure  you  know  which 
products  are  used  to  prevent  spots  and 
which  are  used  to  treat  them. 

Topical  treatments  are  usually  sufficient 
for  mild  to  moderate  acne.  If  acne  is 
severe,  the  doctor  may  prescribe  long 
courses  of  oral  antibiotics,  hormones  or 
other  treatments  to  control  grease 
production. 

Over  the  counter  treatments  include 
keratolyses  and  antibacterials. 
Keratolyses  such  as  salicylic  acid  and 
resorcinol  help  to  unplug  pores  and 
increase  the  skin's  turnover.  Resorcinol 
should  not  be  used  for  long  periods. 

Benzoyl  peroxide  is  the  most  effective 
over  the  counter  ingredient.  It  acts 
against  the  main  organism  involved  - 
Propionibacterium  acnes  -  as  well  as 
drying  the  skin  and  unblocking  the  pores. 


Warn  customers  that  it  might  make  the 
skin  red  and  sore  at  first.  It  is  best  to 
start  with  the  2.5  or  5%  strength, 
moving  on  to  10%  if  necessary.  Initially  it 
could  be  used  at  night  so  any  redness 
has  gone  by  morning,  or  it  could  be 
used  on  alternate  days  and  built  up 
gradually.  A  non-greasy  moisturiser  can 
be  applied  if  the  skin  gets  too  dry. 

Benzoyl  peroxide  may  bleach  fabrics. 

A  preparation  containing  benzoyl 
peroxide  with  miconazole  could  be  tried 
as  a  second  line  but  consult  the 
pharmacist  first. 

Sulphur  and  resorcinol  may  have  some 
effect  on  R  acne,  but  sulphur  can  itself 
block  the  pores  so  should  be  reserved 
for  people  with  mild  acne  who  cannot 
tolerate  more  effective  ingredients. 
Potassium  hydroxyquinolone  sulphate  is 
another  antiseptic  which  is  used  with 
benzoyl  peroxide. 

Medicated  face  washes  may  contain 
other  antiseptics  such  as 
phenoxypropanol  but  their  effect  in 
preventing  acne  is  more  likely  to  come 
from  the  astringent  base  which  helps  to 
degrease  the  skin,  rather  than  any 
antibacterial  action. 

Advice: 

■  Acne  sufferers  are  ofte 
embarrassed  and 
depressed  by  their 
condition,  so  deal  with 

them  discreetly  and  sympathetically. 
Acne  lasts  for  a  long  time,  so 
encourage  customers  to  persist  with 
treatment  and  not  give  up  if  there 
no  improvement  after  a  couple  of 
weeks.  It  could  take  up  to  six  week 
for  any  noticeable  change. 
Fatty  foods  such  as  chips  and 
chocolate  are  often  blamed  for  spot 
but  there  is  no  evidence  to  support 
this  belief.  Eating  well-balanced 
meals  with  plenty  of  fresh  fruit  and 
vegetables  will  help  provide  the 
vitamins  needed  for  a  healthy  skin 
Non-greasy  make-up  and 
moisturisers  formulated  for  oily  ski 
can  be  used,  but  any  make-up  must 
be  removed  thoroughly  at  night 
Look  for  the  words  "non- 
comedogenic"  which  means  the 
product  is  less  likely  to  block  pores 
You  can  also  recommend  medicated 
blemish  sticks. 
Blackhead  removers  can  be 
recommended  for  unblocking  the 
pores  but  squeezing  spots  may  ma 
them  worse  by  forcing  pus  deeper 
into  the  skin. 

Refer  to  pharmacist: 

■  If  the  spots  do  not 
respond  to  over  the 
counter  treatments. 

■  If  the  acne  is  severe. 
If  the  patient  thinks  medicines  bein 
taken  have  made  the  acne  worse. 
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Our  focus  on  alternative  and  complementary  therapies  continues  with  the  Bach  Flower 
Remedies  as  Lesley  Keen  turns  the  spotlight  on  the  brainchild  of  Dr  Edward  Bach 


Bach  flows/  rassisz\)s~, 


Beloved  of  actors,  singers 
and  other  celebrities,  the 
Bach  Flower  Remedies  have 
attained  something 
approaching  cult  status  in 
recent  years. 

In  particular,  the 
combination  remedy,  Rescue 
Remedy,  has  been  the 
italisman  credited  with 
iconguering  everything  lrom 
Istage  fright  and  fear  of  flying 
ito  the  anxiety  brought  on  by 
jthe  prospect  of  a  trip  to  the 
dentist. 

How  it  all  began 

It  was  in  the  1930s  that  Dr 
Edward  Bach  -  a  respected 
bacteriologist,  immunologist, 
homoeopath  and  Harley 
Street  physician  -  developed 
his  flower  remedies  as  an 
alternative  to  more  intrusive 
medical  practices. 

Dr  Bach  -  the  name  is 
pronounced  'batch'  - 
believed  that  a  patient's 
state  of  mind  had  a  powerful 
influence  on  the  outcome  of 
his  illness  and  he  began  his 
search  for  a  gentle  way  to 
nelp  promote  a  more 
positive  state  of  mind. 

He  identified  38  negative 
states  and  created  a  plant  or 
dower-based  remedy  for 
each  one,  plus  a 
combination  remedy  for 
emergency  use.  He 
developed  the  flower 
remedies  using  the 
lomoeopathic  principle  of 
:unng  like  with  like. 

Dr  Bach  completed  his 
research  at  Mount  Vernon, 
lis  small  Oxfordshire 
cottage  -  now  The  Bach 
Centre  -  where  his  work  is 
rarried  on  today  (see  main 
Dicture). 

The  remedies 

The  38  remedies  -  all 
icensed  medicines  -  each 
iddress  a  particular  negative 
;tate  of  mind  and  aim  to 
estore  the  balance  of  the 
amotions. 

Dr  Bach  assigned  each  of 
ris  38  remedies  to  one  of 
ieven  emotional  groups, 
elating  to  particular 
emotional  states  (see  table). 

They  are  prepared  by  the 
nfusion  (sun)  method  or  by 
wiling. 


The  infusion  method  is 
used  to  prepare  20  of  the 
remedies.  Flower  heads  are 
placed  on  the  surface  of  a 
small  glass  bowl  of  pure 
spring  water  and  this  is  left 
to  infuse  in  direct  sunlight. 
The  flowers  are  then 
discarded  and  the  infused 
water  is  preserved  in  brandy. 

The  boiling  method  is 
used  for  18  remedies,  mainly 


Emotional  Group 
If  you  feel... 

Generally  despondent 
or  in  despair 


Lack  of  interest  in  the  world 
around  you 


Fearful 


Uncertainty 


Over-sensitive  to  others 


Over-concern  for  others 


Lonely 


those  derived  from  trees. 
Short  lengths  of  twig- 
beanng  flowers  or  catkins 
are  boiled  in  pure  spring 
water.  The  twigs,  leaves  and 
flowers  are  discarded  and, 
once  the  water  is  cool  it  is 
preserved  in  brandy. 

Each  method  produces  a 
mother  tincture  which  is 
diluted  in  a  grape  alcohol 
solution  to  form  the  remedy. 


Flower  Remedies 
Start  by  referring  to... 

Larch,  Oak,  Crab  Apple,  Star 
Of  Bethlehem,  Willow,  Elm, 
Pine,  Sweet  Chestnut 

Olive,  White  Chestnut,  Wild 
Rose,  Honeysuckle,  Chestnut 
Bud,  Clematis,  Mustard 

Mimulus,  Red  Chestnut,  Cherry 
Plum,  Rock  Rose,  Aspen 

Hornbeam,  Gorse,  Gentian, 
Scleranthus,  Wild  Oat,  Cerato 

Holly,  Centaury,  Agrimony, 
Walnut 

Vine,  Vervain,  Beech,  Chicory, 
Rock  Water 

Heather,  Impatiens,  Water 
Violet 


Choosing  the  right 
remedy 

The  key  to  choosing  the 
most  appropriate  remedy  is 
l.i  pinpoint  hnu  yon  arc 
feeling  and  match  the  mood 
In  I  In  ■  remedy 

As  it  can  sometimes  be 
difficult  loi  ns  lo  admit 
exactly  how  we  feel,  it  may 
be  holptnl  to  ask  someone 
who  knows  us  well  to  take 
an  impartial  view. 

How  to  take  them 

The  remedies  are  easy  to 
take.  Just  dilute  two  drops  of 
the  chosen  remedy  (four  if 
you  are  taking  Rescue 
Remedy)  in  a  glass  of  water 
and  sip  at  intervals. 

If  you  are  taking  a 
combination  of  remedies 
add  two  drops  of  each  to  a 
30ml  mixing  bottle,  top  up 
with  mineral  water  and  take 
four  drops  at  least  four  times 
a  day.  You  can  combine  up 
to  seven  remedies  if 
necessary. 

If  you  do  not  have  access 
to  water,  the  remedies  can 
be  dropped  neat  on  to  the 
tongue  or  rubbed  on  to  the 
lips,  behind  the  ears  or  on  to 
the  temples  or  wrists. 

The  remedies  may  be 
taken  as  often  as  needed. 

Bach  to  the  Rescue 

Dr  Bach  blended  five 
remedies  -  Impatiens,  Star  of 
Bethlehem,  Cherry  Plum, 
Rock  Rose  and  Clematis  -  to 
make  Rescue  Remedy  which 
he  first  used  to  help  save  the 
life  of  a  man  in  a  shipwreck. 

It  is  often  used  to  help 
cope  with  stressful  situations 
such  as  a  visit  to  the  dentist, 
a  job  interview,  wedding  day 
nerves  or  fear  of  flying  and  is 
freguently  used  by  actors, 
singers  and  TV  presenters  to 
combat  stage  fright. 

Also  available  is  Rescue 
Cream,  a  skin  salve 
containing  six  flower 
remedies,  to  moisturise 
rough,  dry  skin. 

A  range  of  leaflets  is 
available  to  help  pharmacy 
staff  and  customers  to 
choose  the  most  appropriate 
remedy  for  their  state  of 
mind. 


3VER  THE  COUNTER  31  March  2001 


31 


Customers  can't  buy  what  they  want  if  it's  not  there  on  the  shelves 
and  an  untidy,  patchy  display  is  a  real  turn-off.  John  Kerry  takes  a  look  at 
creating  the  right  impression  by  good  stock  management 


Customers  use  their  eyes 
mainly  when  selecting 
which  products  to  buy. 
Should  they  not  see  what 
they  want,  or  not  like  what 
they  see,  they  very  often 
respond  with  their  feet  and 
find  another  shop. 

The  appearance  of  the 
shop,  the  fitments  and  the 
merchandise,  therefore  has  a 
great  influence  on  how 
customers  decide  what  to 
buy,  or  whether  to  bother  at 
all. 

The  impression  that  you 
want  your  customers  to 
leave  with  is:  "This  is  a  nice 
shop,  they  have  plenty  of 
products,  lots  of  choice,  I  can 
always  find  what  I  want  and 
it's  always  in  good 
condition." 

Of  course,  this  is  not  the 
only  impression  you  want  to 
give,  but  it  is  an  important 
one.  What  shops  need  to 
avoid  is  the  opposite  of  this: 
"There's  no  choice,  they've 
never  got  what  I  want,  the 
place  looks  like  a  bomb's  hit 
it  and  even  if  they  have  got 
what  I  want,  it  takes  ages  to 
find  it  and  then  it's  likely  to 
be  out  of  date. " 

This,  of  course,  applies  to 
any  retail  outlet  -  a  fruit  stall 
at  the  market,  a  supermarket 
or  a  community  pharmacy. 

It  a  shop  manages  its  stock 
well,  it  will  create  a 
favourable  impression  on  its 
customers,  and  the  following 
guidelines  are  aimed  at 
helping  you  do  just  that  in 
your  pharmacy. 

Stock  control 

This  is  not  a  subject  to  strike 
fear  into  the  hearts  of  the 
brave.  In  simple  terms  it 
means  that  you  always  have 
the  right  amount  of  stock  to 
satisfy  your  customers' 
needs.  Never  too  much,  so  it 
costs  the  pharmacy  money, 
and  never  so  little  that  you 
run  out  and  your  customers 
need  to  go  to  one  of  your 
competitors.  Despite  all  the 
wonderful  stock  control 
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systems  that  are  available, 
no  shop  can  achieve 
perfection,  but  it  is  always 
worth  aiming  for! 

Types  of  systems 

There  are  many  different 
systems,  all  designed  to 
keep  a  tight  rein  on  your 
shop's  stock,  while  ensuring 
that  you  have  enough  to 
satisfy  your  customers' 
demands.  In  recent  times 
EPoS  (electronic  pom  I  oi 
sale)  has  become  more 
popular  -  and  it  does  a  lot 
more  than  control  stock. 

Stock  record  cards, 
sometimes  called  stock  and 
order  cards,  are  still  one  ot 
the  most  popular  methods  of 
basic  stock  control.  This  is  a 
manual  system  where  all  the 
lines  on  sale  are  listed,  using 
cards  or  sometimes  loose 
leaf  books.  Every  brand, 
variant  and  size  has  a 
separate  line.  Regular  pack 
counts  are  done  -  weekly, 
lortnightly  or  monthly 
according  to  demand  -  and 
the  number  is  entered 
opposite  the  pack 
description  in  a  column  for 
that  date. 

By  referring  to  the 
previous  count,  sales  of  that 
product  between  counts  can 
be  calculated  guickly.  New 
stock  is  always  entered  on 
the  cards  on  the  date  that  it 
arrives  and  the  stock  figure 
increased  accordingly.  You 
can  tell  at  a  glance  if  the 
sales  of  this  line  are 
increasing  or  decreasing, 
allowing  you  to  adjust  the 
order  to  suit  the  trend. 

Each  line  will  have  an 
order  point,  a  stock  count 
number  that  alerts  you  to 
order  more  to  prevent  a 
stock-out  situation.  This 
figure  must  take  into 
account  how  long  it  will  take 
for  the  order  to  be  delivered, 
how  much  stock  you  will 
need  to  keep  you  going 
during  this  time,  and  how 
much  stock  will  be  needed 
o  satisfy  demand  until  the 
following  count. 

For  example,  Unison 
Hairspray  large  is  ordered 
every  four  weeks  and  the 
order  takes  a  further  week  to 
be  delivered.  This  tells  you 
straight  away  that  you 
should  have  at  least  six 
weeks  stock  on  shell  to 
satisfy  five  weeks  demand, 
and  a  little  more  in  case 
there  is  a  minor  rush  on 
Unison  or  the  order  is 
delayed. 

Looking  at  your  stock 
record  card,  you  see  that 
your  average  weekly  sale  of 
this  pack  is  eight  cans  and 
you  have  just  counted  12  on 
shelf.  Enough  for  a  week 
and  a  half.  By  the  time  that 
this  order  comes  in,  you 


want  to  have  five  weeks 
stock  or  40  cans  ol  Unison. 
This  time  next  week  you 
should  bo  loll  vvilh  lour,  so 
an  order  for  36  should  do 
nicely. 

Ot  course,  most  ol  the 
above  work,  and  much 
more,  is  done  automatically 
by  an  EPoS  system, 

Stock  condition 

A  bruised  apple  may  taste 
|iisl  ds  sweel  as  the  period 
fruit,  bnl  you  wouldn't  put  il 
in  your  bag  to  be  weighed. 
Wrinkled  oranges,  brown 
grapes  and  mouldy  plums 
will  be  avoided  too  and,  like 
the  bruised  apple,  should 
not  be  on  display  alongside 
perfect  fruit. 

Any  imperfections  in  the 
stock  displayed  for  sale  tells 
the  customer  that  this  shop 
doesn't  take  enough  care. 
Stock  on  a  pharmacy  shelf 
must  always  be  in  pristine 
condition  and  every  fitment 
needs  to  be  given  a  weekly 
once  over  to  make  sure  that 
it  is  . 

Customers  will  always  be 
liddlmg  with  stock  opening 
packs,  smelling  the  scent, 
inspecting  the  colour,  trying 
the  shade,  feeling  the 
quality,  or  just  dropping 
them  on  the  floor  and 
putting  them  back,  hoping 
that  you  hadn't  noticed.  All 
these  imperfect  packs  must 
be  removed  from  sale.  Even 
if  there  is  absolutely  nothing 
wrong  with  them,  it's  a  good 
time  to  take  the  dust  off  the 
slow  movers. 

Stock  that  has  passed  its 
sell-by  date  also  needs  to  be 
removed  and  this  can  be 
done  at  the  same  time.  In  a 
pharmacy  it  is  critical  that  a 
watchful  eye  is  kept  on  all 
stock  that  is  dated.  This  is 
particularly  important  with 
medicines,  baby  foods  and 
dietary  products.  In  fact, 
near-elated  stock  should  be 
withdrawn,  just  in  case. 

Your  stock  and  order  or 
stock  control  system  will 
help  to  avoid  being  left  with 
out-of-date  or  short-dated 
stock.  An  additional 
precaution  is  to  check  the 
sell-by  date  of  items  as  they 
are  delivered.  Your 
wholesaler  could  have 
slipped  up  with  his  system 
and  if  he  has,  send  them 
back  straight  away. 

Fresh  food  shops  practise 
stock  rotation  and  this 
system  is  equally  applicable 
to  pharmacy. 

You  will  have  heard  the 
saying,  "sell  from  the  front, 
fill  from  the  back".  This  goes 
back  to  the  clays  when 
everything  in  a  shop  was 
sold  by  the  proprietor  or  one 
of  his  assistants.  In  a 
butcher's  shop,  for  example, 


the  sausages  would  be  taken 
and  weighed  from  the  lionl 
ol  the  display.  When  a  spare 
had  been  created  at  the 
front,  the  remaining 
sausages  were  moved 
forward  and  the  Ireshly 
made  batc  h  placed  in  the 
vacant  space  behind.  This 
meant  that  the  fresher 
produce  was  not  sold  until 
I  he  slightly  older  stock  had 
been  cleared. 

This  basic  system  works  m 
pharmacy,  loo.  Luc  kily  most 
products  you  sell  have  a 
longer  shelf  life  than  a 
pound  oi  best  ( !umberland 
sausages,  but  il  you  didn't 
tollow  I h is  principle  you 
could  be-  left  with  some 
ant  ient  packs  at  the  back  oi 
the  fitment  which  are 
complete  with  ancient  prices 
or  well  past  their  sell-by 
date. 

As  customers  take  stock 
off  the  shelf,  you  should 
routinely  move  the  packs  at 
the  back  forward.  When 
new  stock  is  delivered, 
remove  the  existing  items, 

put  the  new  olios  at  the 
back,  then  replace  the  older 
sloi  k 

And  don't  forget  the  stock 
in  the  stock  room.  This  has 
to  be  treated  in  exactly  the 
same  way.  It's  easier  to 
forget  good  stock  rotation 
practice  in  this  area, 
particularly  with  hanging 
items,  or  those  in  glass  cases, 
but  a  few  extra  minutes  help 
avoid  a  lot  of  dud  stock  later 

Tips  and  hints 

•  First,  a  suggestion  for 
what  to  do  with  damaged 
stock.  Put  the  items  in  a 
dump  bin  clearly  marked  as 
damaged  and  sell  them  off 
cheap. 

•  Some  of  your  regular 
customers  will  rely  on  you  to 
stock  a  special  product  that 
nobody  else  buys.  If  you 
have  a  dozen  or  more  of 
these  specials  just  for  one 
customer,  it  is  worth 
merchandising  them  all  on 
one  unimportant  shelf, 
freeing  space  for  faster 
movers.  Make  sure  that  you 
tell  these  customers  where 
to  find  their  products. 

•  Keep  a  pad  by  each  till  to 
write  down  names  ol 
products  that  customers  ask 
for,  but  you  do  not  stock. 
This  helps  you  to  discover  if 
certain  lines  are  worth 
stocking.  It  also  helps  you 
avoid  telling  a  customer 
"Madam,  you're  the  sixth 
person  I've  had  to  tell  this 
week.  We  don't  stock  it 
because  there1  is  no  demand 
for  it. " 

•  When  all  your  stock 
systems  fail,  or  you  have  had 
a  rush  on  a  product  and  the 
shelf  is  bare,  don't  leave  a 


gaping  hole  on  the  shell,  till 
the  space  with  similar 
brands  until  the  new  slock 
arrives. 

•  Keep  an  eye  open  foi  now 
advertising  -  some  ol  the  big 
campaigns  are  highlighted 
in  ( )'/'( "s  Showcase  feature. 
Products  you  routinely  sell 
will  nearly  always  sell  more 
when  lliey  are  advertised. 
Watch  out  foi  new  brands 
being  advertised, 
particularly  il  the  rep  hasn't 
bothered  to  come  and  tell 
you  about  theii  introduction. 
A  pharmacy  with  a  good 
stoc  k  of  an  advertised  brand 
will  win  customers  away 
Irom  one  that  chdn'l  take 
notice  and  ran  out  ol  slock. 

Shops  depend  on  satisfied 
customers  who  become  loyal 
customers.  They  will  stay 
loyal  il  you  provide  Ihein, 
among  other  things,  with 
plenty  of  choice  ot  the  kmc! 
of  products  they  need,  in 
good  condition  and  when 
they  need  them. 

Things  don't  always  work 
that  well  though  and  many 
different  factors  affect  sales 
ot  most  lines  in  your  shop. 
The  weather,  changing 
fashions,  seasons,  holidays, 
advertising  and  so  on.  If  you 
are  responsible  for  ordering 
certain  product  categories  in 
your  pharmacy,  it  is  worth 
marking  your  stock  record 
card  when  changes  in 
demand  occur,  so  that  either 
you,  or  the  person  then  in 
charge  of  your  section,  will 
be  reminded  next  time. 

For  example,  Unison 
hairspray  is  selling  a  modest 
eight  a  week,  and  then 
suddenly  you  clear  40  in  five 
days.  Why?  Because  the 
manufacturers  started  a 
multi-million  pound  TV 
advertising  campaign. 
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Test  your  knowledge 

We  know  that  OTC  readers  are  keen  to  update  their  knowledge  and  you've 
already  done  that  by  reading  this  issue  of  the  magazine. 
Why  not  check  how  much  you  have  learned  by  taking  this  quick  test 

of  your  knowledge? 

SPECIAL  DIETS 


1.  Coeliacs  cannot  tolerate  gluten, 
which  is  the  protein  found  in  which  of 
the  following: 

a)  wheat 

b)  rye 

c)  barley 

2.  Because  symptoms  of  coeliac 
disease  can  be  vague,  the  condition 
may  be  misdiagnosed  as: 

a)  depression 

b)  irritable  bowel  syndrome 

c)  insomnia 


3.  The  only  long-term  treatment  for 
coeliac  disease  is: 

a)  surgery 

b)  a  combination  of  drugs 

c)  lifelong  adherence  to  a  gluten-free 
diet 

4.  Sufferers  from  which  of  the 
following  may  also  be  at  risk  of  having 
coeliac  disease? 

a)  Type  I  diabetes 

b)  Type  II  diabetes 

c)  heartburn  and  indigestion 


5.  The  first  stage  in  diagnosing  both 
diabetes  mellitus  and  coeliac  disease 
is  by: 

a)  biopsy 

b)  blood  test 

c)  testing  the 
reaction  to  an 
exclusion  diet 

If  you're  not  sure 
about  the 
answers,  turn  to 
page  24. 


1.  How  many  people  in  the  UK  are 
smokers? 

a)  one  in  twenty 

b)  one  in  ten 

c)  one  in  four 

2.  Smokers  who  want  to  quit  can 
improve  their  chance  of  success  by 
which  of  the  following: 

a)  using  NRT  products 

b)  counselling 

c)  signing  up  to  a  quitting  programme 

3.  NRT  is  widely  available  in  which  of 
the  following  formats? 

a)  gum 


SMOKING  CESSATION 


b)  patches 

c)  suppositories 

4.  Quitters  may  be  inspired  by  taking 
the  money  they  would  have  spent  on 
cigarettes  and:' 

a)  buying  sweets 

b)  going  to  the  pub 

c)  saving  it  in  a  glass  jar  for  a  special 
treat 

5.  If  someone  is  using  nicotine  patches 
they: 

a)  should  only  smoke  up  to  five 
cigarettes  a  day 


b)  should  only  smoke  in  the  evenings 

c)  should  not  smoke  cigarettes  at  all 

Jog  your  memory  by  turning  back  to 
page  20. 


CHILDREN'S  AILMENTS 


1 .  Babies  who  suffer  evening  colic 
usually  improve  when  they  reach: 

a)  three  months 

b)  six  months 

c)  nine  months 

2.  As  well  as  red,  sore  gums,  a  teething 
baby  may  also: 

a)  dribble 

b)  have  flushed  cheeks 

c)  have  diarrhoea 


3.  When  a  child  has  a  cough,  parents 
can  help  by: 

a)  creating  a  moist  atmosphere  in  the 
bedroom 

b)  limiting  their  fluid  intake 

c)  giving  plenty  of  fluids 

4.  Sf  a  parent  is  worried  that  their  child 
may  have  meningitis  they  should: 

a)  discuss  it  with  the  pharmacist 

b)  monitor  the  situation 

c)  take  the  child  to  a  doctor  at  once 


5.  Antibiotics  may  be  prescribed  for  a 
child  with: 

a)  a  cold 

b)  tonsillitis 

c)  pneumonia 

Refer  to  page  18 
to  check  your 
answers. 
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Supplements 
specialist 
Wassen  is 
Q\  ottering 
*  OTC 
readers  the 
;hance  to  try  GlucoSelene.  the  joint 
lealth  supplement  that  combines 
glucosamine  sulphate  with 
selenium. 
The  supplement  is  aimed  at 
leople  suftering  from  painful 
irthritic  joints  and  includes 
nanganese  and  vitamins  C,  E  and 
16. 
The  body 
nanufactures 
llucosamine  naturally, 
mt  levels  seem  to 
lecline  with  age  and  this 
s  now  recognised  as  one 
if  the  factors  that  can 
iffect  joint  and  cartilage 
ealth.  A  glucosamine 
upplement  can  help 
-fith  the  manufacture  of 


We  are  often  reminded  these  days  that  we  are  '^jOft** 
an  important  part  of  the  primary  healthcare 
team,  but  recently  the  staff  at  our  pharmacy 
have  felt  more  as  if  they  belong  to  a 
construction  team. 

For  the  past  two  weeks  we  have  he 
the  builders  and  shopfitters  in,  whicl 
has  caused  organised  chaos,  since 
most  of  this  work  was  done  while 
the  shop  remained  open. 

We  held  walls  knocked  down, 
floors  relaid,  doors  refitted, 
numerous  shelves  and  units 
replaced,  and  the  whole  place  was 
painted  from  top  to  bottom. 

I  have  worked  in  several  pharmacies 
where  big  changes  have1  occurred,  but  this 
upheaval  has  been  one  of  the  most  difficult 
have  ever  experienced.  So  here  is  a  little 
poem  to  tell  you  all  about  it. 
Chaos  at  the  Chemist 
Bang!  Bang!  Crash!  Crash! 
My  head  is  in  a  spin, 
Nobody  is  happy  as  we've  got  the  builders  in. 
All  the  shelves  are  empty;  the  walls  are  coming  down, 
But  the  customers  keep  coming  and  they  greet  me  with  a  frown. 
"Are  you  closing  down?"  they  as.  "What  are  we  going  to  do?" 
So  I  say  we're  having  a  refit  and  all  will  look  like  new. 
The  carpet's  disappeared;  we've  got  a  brand  new  floor, 
They've  painted  all  the  windows,  the  ceiling  and  the  door. 
The  lights  they  start  to  flicker  and  then  they  all  go  out, 
"I  can't  see  what  I'm  doing! "  I  hear  somebody  shout. 

Just  then  to  my  amazement,  the  door  is 
taken  off, 

The  temperature  is  dropping;  I've  started 
with  a  cough. 

A  customer  approaches,  she  wants  a  strip 
of  plaster, 

Oh  dear,  I  cannot  find  it!  The  whole  thing's 
a  disaster. 

The  place  is  pandemonium;  we're  in  an 
awful  mess, 

The  pressure's  really  building,  I  think 
we've  all  got  stress. 
For  weeks  we  really  struggled,  in 
conditions  far  from  good, 
To  make  our  little  pharmacy  look  like  it 
really  should. 

The  customers  now  love  it;  they  think  it's 
really  grand, 

They've  got  new  chairs  to  sit  on,  so  they 
won't  have  to  stand. 

At  last  the  work  is  finished  and  we're  all 
worn  to  a  frazzle, 

So  it's  time  to  put  our  gladrags  on  for  a 
night  out  on  the  razzle! 

Now,  at  last,  all  our  hard  work  has 
definitely  paid  off.  We  have  a  lovely  bright 
new  working  environment  and  our 
customers  really  appreciate  it. 


substances  needed  to  maintain 
healthy  joints.  This  is  why 
GlucoSelene  is  popular  with  sporty 
people,  whose  strenuous  activity 
puts  a  special  strain  on  their  joints. 

Wassen  is  offering  25  packs  of 
GlucoSelene  worth  £8.95  each  free 
to  OTC  readers. 

If  you  would  like  to  one.  just  write 
to  GlucoSelene  Offer,  OTC,  United 
Business  Media  International, 
Sovereign  House,  Sovereign  Way, 
Tonbridge,  Kent  TN9  1RW,  to  arrive 
by  April  30,  2001. 


NEW.  Ariktlrmotuii  uiipplcment  specialty 
fomiulated  w<iti  ingredients  including  iros 
thai  help  maintain  ino  lioa  In  o!  joinm  and 
curtilage 


GlucoSelene 

Glucosamine  -  Selenium  *  Vitamins  C+F 
+  Manganese  ♦  Vitamin  B$ 


30  Tablets 
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First  Aid  for  Upset 


Stomachs 


Pcpto- 
Bismol 


Indigestion  •  Nausea 
Upset  Stomach  •  Diarrhoea 

■ 

Always  read  the  label.  Ask  your  pharmacist.  Contains  Bismuth  Subsalicylate.        *  Scotland  only 

Pepto-Bismol.  Active  ingredient:  Bismuth  Subsalicylate  1  752  %wA<  Indications:  For  upset  stomach,  indigestion  and  nausea  Controls  common  diarrhoea.  Dosage  and  administration:  Adults:  30ml  (6  x  5ml  spoonfuls 
Children  according  to  age  group,  10-14  years  old:  20ml  (4  x  5  ml  spoonfuls),  6-10  years  old  10ml  (2  x  5ml  spoonfuls),  3-6  years  old.  5ml  (1  x  5ml  spoonful).  Repeat  dosage  every  1/2  to  1  hour  if  needed.  No  mor 
that  8  doses  to  be  taken  in  24  hours  Contraindications:  Patients  sensitwe  to  aspirin.  Precautions,  side  effects  and  warnings:  Not  to  be  taken  with  aspirin.  Children  under  12  years  old  who  have  or  are  recovering  fror 
chicken  pox  or  'flu  should  not  use  this  product  to  treat  nausea  or  vomiting  If  these  symptoms  are  present  a  doctor  should  be  consulted.  Use  in  pregnancy  should  be  avoided  unless  medically  advised  Use  with  cautio 
in  patients  taking  anti-coagulants  or  oral  therapy  for  diabetes  or  gout.  May  cause  a  temporary  darkening  of  the  stool  Product  licence  number:  PL  0364/0025  Product  licence  holder:  Procter  &  Gamble  (Health  &>  Beaul 
Care)  Limited,  Rusham  Park,  Whitehall  Lane,  Egham,  Surrey,  TW20  9NW  Legal  category:  P  Price  (excluding  VAT):  120  ml  £2  99  240  ml  £4  49  Date  of  preparation:  March  2001 


